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FOR YOUR 


INSPECTION 


an interesting array of new_ plastic display fixtures by 






SCHEUER craftsmen. It will be a rare treat to view 


these new and original units created to make display 





fixtures serve display better. On view during 


Spring Market Week 


December 9th to 13th 


HOTEL NEW YORKER 
Room 643 


or our Showrooms 








YOU ARE CORDIALLY INVITED 


fee mrions, INC. 












SCHEUER 
——= 307 WEST 38 ST.. AT EIGHTH AVE., NEW YORK CITY 18 





ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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@ NEW TECHNIQUES e FOR WINDOW 


@ NEW MATERIALS OR INTERIOR 


@ BEAUTIFUL DESIGNS DECORATION 


BY FAMOUS ARTISTS @ FOR ALL TYPES 


@ PRACTICAL OF STORES... 
MERCHANDISING LARGE OR SMALL 
* IDEAS @ A FINE 
e FOR SPRING, LARGE 
SUMMER, AND COMPLETE 
LINE 


GENERAL PROMOTION 





You are Invited to Dreview our 
Spring and Summer Line of Tew Designs and Props 


CREATEDIN PLASTICS: SCULPTURING* COMURAS+> MECHANICS 








DISPLAY MARKET WEEK 
DECEMBER 9 THRU 13TH 


fifth floor, I lotel lew Yorker, New York City 











We also invtte you, whe en in 0, ago, fo see OUT NEW 
—4iut Dep attment an de VEN ‘Floor Plant. 
W. L. STENSGAARD AND ASSOC., INC. 
346 North Justine Street «© Chicago . See, 


\ CHICAGO ° NEW YOR K . OAKLAND 
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Pass This Issue Along THE COVER OUR NEXT ISSUE 
Yeu get the most value from DISPLAY Aubrey Maley created a Grecian atmos- How to obtain a dioramic effect in window dis- 
WORLD when you share it = See phere for his promotion of Coty's "Muse" per- Plays is the subject of a timely article by Claude 
at ennihas eer enninnvet ar eew ene Jackson in the next issue . . . plus a striking group 













fume at The Broadway-Hollywood, of Holly- 






zetion and the members of your department. : , 

wel: “Me deb ths eth see of photographs from an again - display - conscious 
0 a re senna canian iia eae sapien d b hed ; hit Disp! . | Paris . . . plus a feature article on how a famous 
0 he Siripentiay aril = isplay props simulated bank uses display for itself and its clients . . . plus 
—_— eens —— ” Greek building. The figure was dressed in numerous other features which combine to make the 





a flowing white robe and wore a special wig. forthcoming issue one of absorbing interest. 












Here’s a picture of a pumpkin underneath a leafless tree 
in a corn-stubbled field. Doesn’t it make you think of 
autumn slipping into winter? Of Thanksgiving dinner 


and on and on from there? For everything you see trails 


an association, sets the mind wandering back to familiar 
scenes. And through association, visual merchandising 
presents the idea behind a product, its reason and its 
function, besides its appearance. Who can tell how long 
- it would take consumers to feel the need for new pro- 
ducts ...if display men and women didn’t lend their 
talents to presenting ideas through association! 


Mc eWhanns tne 


498 Seventh Avenue, New York 18 


CREATIVE DISPLAY HELPS FOR TODAY AND TOMORROW e@ MARY BROSNAN MANNEQUINS e@ CYRILLE STEINER FIXTURES 





NEW EALCTIIINS 


OD pIsPLAY IDEAS 


for you EXCLUSIVELY in your city! 


GU Gtl.. . 


e most useful WEEKLY SERVICE 
ny display man ever received! 



































DU GET 4 new display ideas to work for you every 





bek. Ideas reach you in advance of your planning period— 
comprehensive illustrations execute the complete ideas. 
youts show floor plan, description, specifications, color 
hemes plus prop-finding information. These Display Ideas 


b exclusively yours for only $12.50 per month! 


_ PU GET each week the benefit of an experienced and 
fented display-wise staff headed by Harold Morais, na- 
bnal display director for America's largest department 
pre group, metropolitan department store display man- 


g and New York display designer and consultant. 


| COTA TS ee eo oe 
erchandise classifications with impelling appeal All 
gnificant seasons, holidays and special selling periods 
[, dramatized Display Ideas service. Ideas cover Women's 
ear and Fashion Accessories, Men's Wear, Infants’ Wear, 


omefurnishings, Luggage, and other soft and hard lines 


o 


OU GET a weekly sales-producing service, timed to reach 
pu_in advance of the sales period, to help plan your visual 


erchandising. In APRIL, for example, you get Display 


feas timed to JUNE selling trends. You get Display Ideas Z | 
ANEW KID ON THE BLOCK: 


br Father's Day, June Bride promotions, Vacation Fash- 


bns, Outdoor Furniture, Travel accessories, Beachwear, T oO’ MAKE YOUR DISPLAY JOB EASIER 
pparel, etc. We sincerely believe you'll find Display Ideas Fr 


pe most useful service you ever received. 


«SEND NO MONEY S A 1h / 
— MAIL THIS ease a YU SOL 1Y (CHILE 
DISPLAY IDEAS, INC. new york, nv. 


‘lease enter our subscription starting January 1947, for one 












FIRST COME...FIRST SERVED! 


year to the new Display Idea Service which gives us 4 
play Ideas each week for $12.50 per month. (208 Ideas Write or wire today to get Display Ideas 


year.) The Ideas we receive will be exclusive to this store 
this city. exclusively for your store. Remember Display Ideas 


ME a: seen is an exclusive service sold to only one store per city. Start 


your subscription with the January edition. 
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NATIONAL 
HANGER COMPANY, inc. 


253 WEST 26th ST. © NEW YORK I,N. Y. 


Miracles in Weed, Metal 
and Plastic 


for the 
MODERN STORE 


Illustrated at the right and bottom are the largest 
selling items in the extensive “National” line. These 
are hangers and accessories that are being ordered 
and reordered by leading department stores and 


chains all over the country. 


Check your supply, and buy what you need at the 
low prices shown here. Get your order in now for 
costs of raw materials—wire, plastics, and wood are 
rising. We can guarantee these low prices for a 
short time only. 

Every “National” hanger is designed to hang gar- 
ments in perfect balance. We have worked with 
plastics for years and know how to satisfy your 


ey ery need. 


Let us supply your requirements NOW. 


Terms: Net 10 Days—F.O.B. New York City. 





SUIT AND SKIRT HANGERS 


THE TWO LARGEST 
SELLING HANGERS 
IN THE COUNTRY 
TODAY 
NO. 180F 
SUIT HANGERS 


$ |7-5° 


per Hundred 










NO. 850 
SKIRT HANGERS 


$ 12-50 


per Hundred 
RUSTPROOF FINISH 











No. 400 PLASTIC DRESS HANGER 


Has every good feature found in all other plastic hang 
ers combined. The clear plastic material is of the 
finest quality and will not warp. CRYSTAL CLEAR 


OR COLORS. 
$29.50 Per Hundred 





BABY PLASTIC HANGERS 


Our latest product with all newest features including 
notches for Sun Suits and Bathing Suits. 12” long in 
Baby Blue, Baby Pink and Ivory Plastic. 


$16.50 Per Hundred 


GENUINE PLASTIC GARMENT COVERS 
Practically Indestructible 





| i 
\. fab aB IR Atta ne! Pay a 


Heavy No. 2 Plastic Cover FOR LADIES GARMENTS 


Dress Size—8 in. x 21 in. Order now while supply 


$18.50 Per Hundred 


lasts. 











Heavy No. 2 Plastic Cover FOR MEN’S CLOTHING. 
Large Size—9 in. x 22 in. 


$22.50 Per Hundred 


SIZE DIVIDERS 


To Make Selling Quicker, Easier 16 








Sal lade eer SIZE DIVISION MADE EASY 
nea cage Me os AT LOW COST 
nfammable celluloid). bier Siena, tee 


Cannot fall off racl 

a i ‘i The white pressed cardboard 
Beautiful appearance. divider has proven successful 
All sizes in stock from for many years. An excellent 

: Fetal le at 
tnt. nie Malt aiees divider for stockrooms. Vé 

aoe inexpensive All sizes from 

Actual size 234 dia 12 to 50. Actual size 12” high 
meter Fits any rack. +” wide 

10c Each 10c Each 
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NEW STANDARDS OF QUALITY 


Display Fol 


NEW STYLING * NEW DESIGNS AND EFFECTS 
Minimum ¢ 1 Ream per item 


Complete range of samples and 
prices applying now ready 


HAMPDEN GLAZED PAPER & CARD CO.* HOLYOKE: MASS. 


DISPLAY WORLD NOVEMBER, 1946 


MODERN "IN DESIGN 


City's display racks add distinction to your merchandise. They are durable in construction, 
attractive in appearance and pay their own way in Better Display and More Sales. 


Skirt Rack, 48” high x 40” long. STYLE No. 


STYLE No. 70—Dress and Coat Rack, 60” x 62”. STYLE No. 71—Sportswear & Childrens Rack, 48” x 48”, width 23”. 


Distributors In All Principal Cities 


CITY DISPLAY, INC. 


322 BROOME ST. CAnal 6-8072 NEW YORK CITY 

















“YORK CITY. 
It’s the Pale ry New York 





ae -—our new permanent Showroom, | 
~ located “on the best known cor- 

















ner in the world”, Fifth Ave. at 
42nd St., Lower Level. Grand 
opening set for Dec. 9. See you 
_ then. Dana O’Clare (Dana O’Clare, 
Inc.) formerly of Lord and Taylor, 
specially designed our interior 
stylings. Nothing could be finer. 
While you’re on the scene, be sure 
to see our complete new display 
line for Spring and Summer. Look 
to General Display for floral and 
decorative creations — designed 
in Fifth Ave. style, made in pic- 
turesque Cincinnati. : 
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CREATIONS) 


““Custom Made” 








Adaptable to many poses, gowns and ideas! 


Visit our new show-room at 3455 Eagle Rock Boulevard 


Display Products, Inc. 


4310 Verdugo Road 3455 Eagle Rock Bivd. 


Phone Cleveland 7-2125 Phone Albany 0197-0198 
Los Angeles 41, California 


New York representative: William Keeler, 5330 Skillman Ave. 
Woodside, Long Island, New York City. 





DISPLAY WORLD NOVEMBER, 


Visit our Exhibits at the 
Hotel New Yorker, New 
York, N. Y. 


SPRING DISPLAY 
SHOW 


December 9 to 13 


One of a series of new 
presentations executed 


in rigid wire—lIllustrated : ) 
i: eed a A Subtle New Approach 
sign—6' x 6'—Priced at to Your 


Southern Cruise 
Promotions 


Use them "'close-up''—or in the background 
—Their graceful sweeping silhouettes tell 
your fashion story—unobtrusively but con- 
vincingly—in white or pastels. 








V 
710 W. WASHINGTON BLVD. CHICAGO 6, ILLINOIS 
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CUSTOM 





MADE 


M A N NSE Q IN S 


176 East 127th Street - New York 35, N.Y. 


DISTRIBUTORS FROM COAST TO COAST 


* Mayortex the wonder plastic stronger than papier mashe... lighter than papier mashe 





EXCLUSIVE EXPORT DISTRIBUTOR... MODERNAGE DISPLAYS, Inc., 215 East 149th St., New York 51, N. Y. 





aN 


\ Nol 


“sty, 


A newline ...a lovely line 


of Manikins... new Paper Manikins 


... designed with good taste 


and a sense of high 


fashion. Women’s, 


Misses and Children’s 


all realistic tributes 


to the fine fashions 


you display. Speedy 


delivery is assured. 





\EAR-PLASTI 
oe en! 
4 1 high x 


ed constr ucti 


$17,50. 


KLING HAN 
rstond, or @: 
notion of b« 


2B). No. 229 | 


$10.50. 


ERIE STAND 
oling design 


p. NO. L-250— 


USTABLE 
STAND. Twi 
PINS to 
NO. 4 
HIGH 
H $7.50. + 


Single § 


Sa 


\fAR-PLASTIC 6 SHELF DISPLAYER. Different! Adapt- 

se it to enhance the beauty of your cosmetics or 
1 high x 15V2"' wide x 81/2’ deep. Sturdy base; 
ed construction, Reg. U, S. Pat. Off. NO. 4168— 
$17.50. 


cae ~ % oe - 


KLING HANKIE DISPLAYER. May also be used as a 
stond, or as a gorgeous display piece for a colorful 
notion of both. NO. 248 — SIZE 15’° HIGH — EACH 

B), No. 229 Glove Stand, $15.25. No. 227 Two-Bag 
$10.50. 





ae ERIE STAND. Sturdy construction; translucent plastic; 
Bling design are expertly combined in this popular V 


b.NO. L-250—R-251, Choice — SIZE 28’ HIGH— $11.50. 


USTABLE, CLEAR PLASTIC DOUBLE SHOE AND SLIP- 

STAND. Twisted, highly polished upright; tiltable tray 

Pins to hold shoes in place; heavy beveled base 6” x 

NO. 458-12 — 12” HIGH — EACH $6.95, NO. 458-15 
&. HIGH - EACH $7.25, NO. 458-18—18' HIGH— 
4 1 $7.50. No, 276 Single Stand, 734’ x 4" $2.15. No. 
eaee'9'e Stand, 8Y2" x 4 $3.15. 


FIRIEN 


ALL-PLASTIC MANNEQUINS. This glamorous creature of 
art is only one of our extensive line of equally beautiful — 
and practical — figures and forms. Super strong, yet lighter 
than papier mache... all plastic from coiffure-top to toe 

. will not fade or discolor. NO 763—SIZE 12 $127.50. 


STORE 


EQUIPMENT AND 
MAIN OFFICES 223 ORANGE 


IL\E\E 


One of America’s great sources for quality 
visual merchandising fixtures and mate- 
rials...an internationally recognized or- 
ganization devoted exclusively to serving 
the interests of progressive displaymen 
everywhere. Try Fren-Zee first. 


Mannequins * Forms * Fixtures * Fabrics 
Displayers * Backgrounds 


Coverings * Lighting Equipment - Flowers 
Accessories 





CHROME METAL GARMENT RACK. The famous, | 


tionally advertised SAMSON quality! Double 
with single uprights; 1 1/16°' diameter, carbon ¢ 
tubing construction; all steel fittings with braces 


| 


5249 — SIZE 4° HIGH 4’ LONG — EACH $27.50. 


GRECIAN PLASTER COLUMNS. Use them upri 
lying down or at an angle... with or without g 
shelves ...in the windows or cases... Full re 
NO. 600 — 15/2’ TALL — EACH $2.95. NO. 75 
201/2'’ TALL — EACH $4.25. NO. 759 — 30’’ TAL 
EACH $6.75. 


FREE 
Write for your copy of 





FREN-ZEE FACTS i 
The Friendly Display News Di | 


df 


FIXTURE COMPANY 


STREET, NEW HAVEN, CONN. 


' 
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* Si: abiilliant Season 


string along with “BEE” lights 





These leading department stores are now pre- 
paring to use "BEE" lights to enhance their com- 
ing Christmas decorations and displays: 













BONWIT TELLER LA SALLE & KOCH CO. 
New York City Toledo, Ohio 


THE EMPORIUM THALHIMER'S 
St. Paul, Minn. Richmond, Va. 


HUTZLER BROS. CO. HALLE BROS. CO. 
Baltimore, Md. Cleveland, Ohio 


JOSEPH HORNE CO. CARSON PIRIE SCOTT CO. 
Pittsburgh, Pa. Chicago, Ill. 


BLUM'S BOSTON MILWAUKEE STORE 
Philadelphia, Pa. Milwaukee, Wisc. 

























The "BEE" light strings have 20 lights to the 
string, they are 24 feet long, and have a double 
plug attachment. Perfectly balanced and con- 
structed for long life. "BEE" light strings have 
been approved by the Board of Fire Under- 


writers. 







DECORATIVE DISPLAY CO. 


STREET e NEW YORK 18, N. Y. 





70 WEST 40'T# 
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Metiom FOR CHRISTMAS! 


REPT ... 


Beautifully printed 
in seven colors; size 
ash a". 
deep. Strongly con- 
structed in shadow- 
box frame. Ani- 
mation: The deer 
gallop and Santa 
waves his arm. Cost 
for this display, 
$25.00 each, f.o.b. 
Brooklyn. 


NOVEMBER, 194% 






















RIGHT... 


Size 26'' wide x 41” 
high, printed in 
seven colors.  Ani- 
mation: Santa wags 
his head and waves 
his arm. Cost for 
this display, $20.00 
each, f.oib. Brook- 
lyn. 


Gregory Motors Are Now Available! 


The GREGORY MOTOR is composed of three parts: 


!—Solenoid type “field coil’ 2—Curved swinging “armature 3—Mercury valve "switch" 
Lach motor is equipped with a 6 ft. cord and plug attached. Size—2"' thick, 6" high, 6" 
wide and will operate in an 8" space. The armature is actuated by the magnetism of 
the "field coil’ as in any motor except in this case the end of the armature passes through 
an open coil. 

The motor is of pendulum type which eliminates the necessity of cams, levers and reduction 
gears. It works on either A.C. or D.C. — 110 to 125 volts lighting circuit. It has been 
known to operate for five years without service of any kind. The current consumption is 
almost nil, less than a 10 watt lamp. Practically any reciprocating motion is obtainable 
and will animate your displays efficiently, smoothly and quietly at an incredible low cost. 
We maintain an Experimental Department to help you with your individual problems. 
Write us concerning the nature of your display or demonstrator and we will gladly coop- 
erate with you. 




































GOLDILOCKS AND THREE BEARS. This 
is an action and light display. The Papa 


DOG AND DOG HOUSE 


‘ Naa : j Animations: — Tail wags and 
ANIMAL HOUSE. Animation: Five Walt Disney characters Bear is rocking in the chair. The upstairs. paws move up and down as if 


moving through doors on a revolving platform. Size: 18 room is in red illumination. Size: 21 inches begging. Size: 23 inches high, 
inches high, 24 inches wide, 13% inches deep. high, 24 inches wide, 6 inches deep. 18 inches wide, 5 inches deep. 


These displays are sturdily built of wood, cardboard and beaverboard. They are silk screened, 

printed in seven different colors. Operate on either A.C. or D.C. current, 110 volts. The cost 

complete with motor attached is $25.00 each, f.o.b. Brooklyn |, New York. 

A moving display has eighty times more pulling power than a still display. 
Each of these displays is animated by Gregory Motor No. 25. It is silent and inexpensive, costing about nine cents per 
month to operate. Due to scarcity of material we are somewhat limited in quantity, therefore please place your orders early. 


GREGORY MOTORS INC. | kxookiyn ey 
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Smart eye-appealing 


PLASTIC DISPLAY FORMS 


Gorm Dit Blouse Shield 


These smart, attractively styled, light weight plastic 
forms are just what you need to display your 
blouses to best advantage. 
tic sheet. choice of clear or tinted plastic, easy to 


Welded backs of plas- 


clean, eye-appeal and long life are your assurance 


of store pride and complete satisfaction. 
ard fixture attachment in base. if you wish. 









MULTI-PURPOSE 


Bra Stands 


Something new and different 


different brassiere displays. Transparent center rod and support arms are easily 


maneuvered for various angles and heights. using from one to five bra forms for 


maximum display value. 


Bra forms (shown above) are not included in the price of eaeh stand. 





New! 





. the 10” and 16” 


MARION PLASTIC 
ROTARY DISPLAY TABLES 


. future. 


Stand- 


Gorm 


Refreshingly youthful in shape. this bra form is 
bound to attract attention to any bra that fits so 
snug around its beautiful natural contours. Light 
weight because it is backless. The 
sleeve in the base adjusts easily on display posts 
Available in clear, natural- 
istie flesh or transparent tinted flesh color plastic. 


up to diameter. 


. and just the stand you need for many types of 


The large clear plastic base keeps the stand rigid. 


HAT AND PURSE STANDS OR EASEL 


At left is the 20” long hat bracket for wall mounting 


and at right is the handy, easelrest for purses. 


large handbags and special display cards. 


Here is the Marion “Revolvo” 
destined to create a sensation on 


your display cases in the very near 


merchandise on one to three graduated stages 


with a fluorescent light adding 


Watch for the “Revolvo” announcement soon! 








mounting 


upright acrylic rod hat displays 


The table moves slowly. displaying your 





GENERAL PLASTICS CORPORATION 


1400 NORTH 


NOVEMBER, 194% 


PRICE LIST 
BRASSIERE FORMS 


260 Clear transparent plastic $ 6.1 
260 TF Naturalistic flesh color 6.6 
260 B- Lustrous black color 6.6 


MULTI-PURPOSE 
BRASSIERE STANDS ONLY 


Fig. C No. 1-A~—Crystal Clear Single 
Bra Stand. Base 4!2”x6", Acrylic 
rod '%” dia. x 10” long. Display 
stand only, each 3.51 


Fig. E No. 2-3—-Crystal Clear Bras- 


siere Display Stand. Will serve 
either as a double or triple bust 
stand. Base 6x9", width  as- 
sembled, 24 inches, rod 1'%4”x10” 
high, each 10.5 


Fig. No. 4-5—-Crystal Clear Brassiere 
Display Stand. Will serve either 
as 4-place or 5-place bust stand. 
Base 6x9”, height 18 inches, width 
assembled, 24 inches, support arms 
'4.-inch rod, center rod 34-inch, 
each 17.25 


Fig. A No. 6-5-——Crystal Clear Bras- 
siere Stands. Will serve either as 
a 6-place or a 5-place Bra stand. 
Base 6”x9”, height 27 inches, total 
width assembled, 24 inches, support 
arms |'-inch rod, center rod 34- 
inch, each 18.50 


FORM-FIT BLOUSE SHIELD 


(without standard fixture attachment) 


2520 Clear transparent plastic 8.85 
2520 TF Naturalistic flesh color 10.25 
2520 TF Transparent flesh color 10.25 


FORM-FIT BLOUSE SHIELD 


(with standard fixture attachment) 


2520- Clear transparent plastic 10.00 
2520 TF--Naturalistic flesh color 11.25 
2520 TF--Transparent flesh color 11.25 


EXTRA HEAVY BLOUSE SHIELD 


60 Clear transparent plastic 10.25 
60 TF Naturalistic flesh color 11.75 
60-B Lustrous black plastic 11.75 


COAT AND GARMENT HANGER 


H 90 Clear transparent plastic 5.75 
H 90 TF Naturalistic flesh color 6.15 
H 90-B Lustrous black plastic 6.15 


LUCITE HAT RACK 
DISPLAY AND EASEL STANDS 


Fig. GP 201 Lucite Wall Type Hat 
Rack, per dozen 18.00 


Fig. GP 103. Lucite Hat Rack Stand, 

per dozen 23.00 
Fig. GP 163 Lucite Hat Rack Stand, 

per dozen 32.00 


ig. GP 243 Lucite Hat Rack Stand, 
per dozen 38 


Fig. GP 223 Lucite Hat Stand, per 


.00 


dozen 37.50 
Fig. GP 212. Lucite Bag Easel Rest, 
per dozen 15.00 


ALL PRICES F.O.B. MARION, IND. 


Be sure to specify clear or tinted 


colors on all items you order. 


WASHINGTON STREET 


MARION, INDIANA 


eye-appeal. 





If your jobber cannot 


supply you, order direct. 
Jobber inquiries invited. 
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Window by Mr. Ted Solomon, A. Harris, Dallas, Texas 


SPRING FASHION OF 


with Attached Heather 


FLOCKED MANZANITA 
4 feet . . . . $10.00 
5S feet .... 415.00 
6 feet . . . . 20.00 


HEATHER 
$3.50 per Ib., about 12 pieces 


More Displays 


MEDFORD, OREGON 
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DISPLAY WORLD 


NEW HOME 


After January, 1947 


We take particular pride in announcing 
our new showrooms with over twenty-five large windows and plenty 
of plateaus, niches, corners and shadowboxes, all tastefully trimmed 





Through all the years we have been in business, serving display- 
men. store owners and managers all over the country, we have 
concentrated on giving our customers a complete buying service. 
Now. in order to improve this service ... in order to do a bigger 
and better job all the way around, we have leased this new building, 
nearly double the size of our present home. The greatly increased 
space available to us will mean larger stocks and wider selection, 
an even greater quantity of materials upon which we can give spot 
delivery service. 


hut improvement is only half of the story ... we are also expand- 


After January |, 1947, our address will be: 





ing our sales facilities. 


with samples from our seasonal and non-seasonal lines. These 
showrooms will be ready with our Spring Displays after the first 
of the year our first showing for 1947. It will be the largest 
and finest we have ever offered and we want you to see it. So plan 
now to call on us when you come to market in January .. . see 
for yourself. 

“America’s Most Complete Line of Display Materials” 


2018 Washington Avenue, St. Louis 3, Mo. 


THE GARRISON-WAGNER CO. __ 
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Maer Mewsequins 
Beautiful in Appearance 


Masterfully Made 
Unequalled in Sales Creation 





nm 


, a 7 


Check these points: 


The lightest weight construction 

Made fo the highest standards of 
craftsmanship 

New plastic finish . 

Choice of three skin textures 

New styles, new materials in 
hair-dos 

The famous Mileo graceful hands 
— so important for the new 
styles 

A collection of highly stylized 
figures 


And always remember: Mileo Manne- ~~ 
quins sell merchandise, so effectively 

do they present the charms of the 
garments they display. Come in, or 
write for photographs. 


NM hg y 7 nuts wise 
44 ””) " EG * cH 


Visit our showroom during 7 West 36th St., New York 18, N. Y. 
Market Week, December 9-13 Just off Fifth Avenue Established 1900 
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WHAT ARE THESE DISPLAYMEN 
TALKING ABOUT ? 
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Well, we will give you a hint! They have just seen the preview 





of a series of Spring windows that are creating plenty of talk. 


Se, Fe 


See these window settings during the Spring showing at the 
New Yorker Hotel, New York City, December 8th to 14th, 1946 


or in our Chicago showrooms. Salesmen will not present the 





: 
. 
: 
: 


line until after January 3rd, 1947. 


This display series will be sold on an exclusive basis to only one concern in each city. 












































COMPANY 


SOUTH WABASH AVENUE CHICAGO 5, ILEINOsS 
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ME TO OUR FAMILY 
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LAAKERS OF THE BEST ONLY SINCE 1888 


proudly announces it is now 
a distributor of the new 


and sophisticated line of 


AN ACE MANNEQUINS 


Since our policy is to supply 














“the best only” which we have done 






for half a century, we were dutybound 


to break precedent and choose the finest mannequin 






| i produced. Arace Mannequin fulfills that standard. 


Bor the first time in our history we welcome 
. a Brand Name... Arace Papier Mache Mannequin .. 
to our display family. 


The Complete Arace Line of Missy and Junior 
Mannequins Now On misping in Our Showroom 
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ACCEPTANCE OF THE SUPERLATIVE 
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Invited To See Our Complete Line of Missy 
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127 UNIVERSITY PLACE, 
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——_onr~_Tmy 
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Room 503 at the Hotel New Yorker 















is our next stop. We will be there 
during Market Week, December 9th 
through the 13th, with a carload 


of Original Spring and Summer 





iy Designs by Gobbi. 


ZARIA DISPLAYS, 404 Sixth Avenue, New York 11, N. Y. 


The BINDER you'se been looking for... 


e SUBSTANTIAL CONSTRUCTION 











e IMPROVED REMOVABLE BARS 





e CLOTH BOUND~ e HOLDS 12 COPIES 






These binders are beautifully bound in maroon with 
the title in gold. | Each holds a full year's issues of 
DISPLAY WORLD. Insertion or removal is easy and fast. 


Keeps your copies clean and handy for reference. 


$2.50 Each 


Postpaid 
Orders accepted for UNITED STATES AND CANADA ONLY because of shipping difficulties. 


DISPLAY WORLD 


CINCINNATI, I, OHIO 
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“HE | ruc L.J.CHARROT COMPANY, INC. 
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" ART DISPLAY STUDIOS 
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36-38 West 37mm Sreeer 
NEW YORK 18 


“OUR TWENTY-SEVENTH YEAR SERVING DISPLAY” 
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In windows, light must 


give the sales-talk! 


No salesman in your display windows, to drive home the sales- 
worthiness of your merchandise. Lighting must do the job... and 
do it effec tively! 

Count on Wabash Reflector Lamps for this potent selling force 
in your window displays. You'll find them simple and economical 
to use. They fit into your present fixtures . . . require no increase in 
wattage. They stay bright throughout their whole life . . . because 
their built-in silver reflectors end dimming from dust and dirt. 

And for the last word in displays, use Wabash Reflector Lamps 


with the Wabash Color Clips that allow quick changes in color 


schemes to make the most of avy type of merchandise. 


Wabash Corporation, 345 Carroll Street, Brooklyn 31, a 2 
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Wabash light heightens the 
effectiveness of this inter- 
esting window at Maurice L. 
Rothschild & Co., Minneapolis. 
Lyle H. Mix, Display Director. 


9 Wabash. Sylvania 
td Lighting Line 
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Wabash Corporation, a subsidiary of Sylvania Electric Products Inc. 








WILL SHOW 
NEW COLLECTION OF IDEAS 
FOR. SPRING AND TRAVEL. 
IN NEW YORK AT 
209 EAST 26TH STREET. 
AND IN CHICAGO AT ,\ 
209 W.N. AVE 


VE 
‘ 
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the moment you open this door! 
For here, bursting with justifiable 
pride, are *SPRING and SUMMER 
—gay, colorful and exciting, in 


the most amazing revolutionary 





display medium of our time! 


remember the room number 
545 HOTEL NEW YORKER 
0] 2613 ,',1-1 4. an ee Ome. 


ie ' 
nt $$ @€  Q Wee 6S 


] 
| anak wes epee 
| 
PHILADELPHIA 6, PALS “and we mean it, literally 


WALL Tbe? 
BOARD 


ARE AGAIN AVAILABLE IN 
QUANTITY ORDERS 


Full tubes come in the following standard lengths only. For orders 
less than $5.00 there is an additional Handling Charge. 


ARKOW-LEWIS\ 











Diameter |" Zz 3" 4" 6" 8" io” =—6§12" 14" Ua ae 
Lengths 
3 ft. $.25 $ .40 $ .60 $ .80 $1.00 $1.50 $2.50 $3.00 $3.50 $4.00 $7.50 
4% ft.. 35 .60 .90 1.20 1.50 2.25 3.75 4.50 5.25 6.00 11.25 
6 ft... 45 .75 1.20 1.60 2.00 3.00 5.00 6.00 7.00 8.00 15.00 
9 ft. .70 1.15 1.80 2.40 3.00 4.50 7.50 9.00 10.50 12.00 22.50 
12 ft.  .90 1.50 2.40 3.20 4.00 6.00 10.00 12.00 14.03 16.00 30.09 


Use Half Tubes For Backgrounds 
And General Display 


Cut in half lengthwise tubes: 2" to 6", 35c—8" to 16%", 50c. 


ALL PRICES F. O. B. CLEVELAND, OHIO 


See Your Nearest Dealer or Write Us Direct 


THE MUTUAL DISPLAY MFG. CO. 


1101 POWER AVENUE CLEVELAND 14, OHIO 














MANNIKINS 


aciously animated windows — accented by the high style that 
‘synonymous with California — can be achieved with Decter 
nnikins. Deftly sculpt with life-like contours, all Decter Man- 
are interchangeable at the waist, shoulder and wrist — 
a and an undefinable note of perfection to your 


Decter 

Mannikins in an effective 

display at the Broadway-Pasadena, 
Pasadena, Calif. H. Jensen, Display Mgr. 


ANNIKIN CO., 2617 west Pico BLvD., LOS ANGELES 6, CALIF. 
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Multi-position Mannequin based on a NEW Exclusive Device jane 


es for the 








inowtone Bl 


roll Spar 
with Gre 


stias on Sn 


Now you can use the same manne- jsplay con 
er to illustra 


quin for rigid or swivel display. | Seow 
slow, SN 


No longer do you need separate ximately | 
st about 50 


mannequins for bare and covered 
midriff styles. New adaptability 
can be at your fingertips with 
our adjustable mannequin. By a 
simple movement of your hands 


this amazing mannequin can be 





locked in any of three desired 


positions. An exclusive device* 


a 


permits the figure to be locked \ 
| 
rigid in closed torso. Or the torso “separated and raised to either of two 
; desired heights where it will lock and 
may be easily separated lave freely tilt to the position wanted” 


“raise the torso slightly, turn half-way, 
raise or lower it to the height desired” 


raised to either of two desired y 
¥ 


heights where it will lock’ and 
freely tilt to the position wanted. 
Simply raise the torso slightly, 
turn half-way, raise or lower it 
to the height desired swing to 
the front, and the mannequin is 
ready to display sea type clothing 


you choose. 


Write now for further information 








on this new adaptable mannequin. 


Z *Patent Pending 


— 








| 


“swing to the front and the mannequin 


is ready” 
@ 
293 SEVENTH AVENUE, 8TH FLOOR, NEW YORK I, N. Y. SUSCO os, 


“locked rigid in closed torso” 











BERTONE display creation developed in new colors B\l A . I To)’ 210). | a :ielel a) late 
xs for the coming Christmas selling season. & A ip i . Size ee ee On 


rrr. 


snowtone Blocks now available in three sizes in regu- Se ’ ye 8”x12”x 16” $12.00 per carton $10.50 per carton 
eroll Sparkling White Snowtone; also Poinsettia ae 4h% ' 7 a ae 8 eee 0 - 8.50 

;(with Grey and Green leaves and Christmas Red ie Bee's i. 4"x%15"x27" 14.50 ° : 12.60 
stias on Snowtone background). Louis Gehring, fa- . , or . : 
display consultant, created the sketches an this page 
er to illustrate the many interesting display possibili- algae “9 POINSETTIA BLOCKS 
{Snowtone Blocks. t 4 is ‘ane “3 =: Size 1 to 5 Cartons 6 or more Cartons 


slow, Snowtone covered, paperboard blocks weigh . . eg ’ .\ / *. 8"x12"%x16" $14.00 per carton $12.50 per carton 


yximately 12 Ibs. each, yet are sturdy enough to tit Se Mins : < ray 7”x 9"x11” 12.50 ” " 11.00 ” 
ytabout 50 Ibs. Packed 6 blocks to a carton. fs vy OP sb . the . S 4"x15"x27" 16.50 ” ‘i 14.50 


pete 
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i THERE IS A TIMBERTONE STRUCTURAL PAPER FOR EVERY DISPLAY NEED. 
> Se ore. 


y  _ we “a. e. 
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BRICK STONE WALL STONE-GRASS PECKY CYPRESS SNOWTONE 


a 











THE SPRING 1947 TIMBERTONE LINE WILL BE READY DEC. 15th 
ORIGINAL a COLORFUL * D al 
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ed with yourself that 
Ut loud? That's how 
this past S€ason and 
Ities, our offerings to 
the Display Profession were more exciting, more 
revolutionary than ever before in our century-long 


yOu just wanted to yell o 
we feel! We look back on 


find that, despite all difficu 


i 4) bi, Bf ye i pyapesbinyy y 


j 
yy) 
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history. A very concrete example, Dazian’s exclusive 


ect at 


Glamé— the sensation of the decade — proves con- 
clusively that for the latest in display developments, 
contact our office nearest you! 

TO GREET YOU IN NEW YORK...WE WILL BE = 
THE HOTEL NEW YORKER, ROOM 544, DEC. 8-13. 


DAZIAN'S : 
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CHRISTMAS IS JUST AROUND THE CORNER 





BUT WE’RE THINKING OF 





Y 


Lee 
. display creations 


e 





Our ever-popular PLUSHEEN is now ready 
. all abloom in additional new, attractive 
colors... and at a lower price than before! 


Other choice novelties are already in the 


. budding stage. All of which makes it 

good business to keep your artistic eye 

LOOK a peeled to the GUSTAVE RUBNER 
line. Ask anyone of our: distributors 

for this Emblem (to whom we sell exclusively) to 
It identifies those distributors and jobbers introduce you to this favorite, 


who carry the GUSTAVE RUBNER 
quality line of display fabrics 
and papers. 







quality group. 









OUTSTANDING DISTRIBUTORS 





HERE ARE JUST A FEW OF 









Member ARROW DECORATING & FIXTURE CO. ART R. COHEN 






satuaat asseeuroe ——Phila., Pa. — Baltimore, Md. display creations Pittsburgh, Pa. 
} worgems, SYLVAN COHEN DISPLAYS DAZIAN'S, INC. " 
San Francisco, Calif. New York, N. Y¥Y. — Boston, Mass 
JAMES A. nae Co. Chicago, Ill. — Los Angeles, Calif 
New York, N. Y. GARRISON-WAGNER CO. 
MAHARAM FABRIC CORP. St. Louis, Mo. 
| New York, N. Y. — Chicago, Ill. NEW ENGLAND DECORATORS’ SUPPLY CO. 
Potion: Los Angeles, Calif. Boston, Mass. 
penis MARCUS WINDOW DISPLAY SERVICE, INC., Boston, Mass. 
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SPRING DISPLAY MARKET WEEK IN NEW YORK DECEMBER 9-13 








during 
'¢ Showrooms is a MUST! But du 
am’‘s 


n't afford to stoy away: 






a trip to Mahar It's an 


= Ww York City, . 
With any visit f° ” WEEK, you ivst So 


KET ‘5 nds. It's your 
PRING DISPLAY MAR .. Spring display Me 
al ° tional, the latest |! sae aie 
e 
portunity f° view the ence? t display showrooms IP — 
~ d fines 


e the largest an e talk of the trade. 


, P 's th 
opportunity to se essories that s 





. cc 
novelties and a 











stock of display fabrics, 








: For That California Outlook On Display 
. LOS ANGELES DISPLAY MARKET 
thru January 1947 at 

Our New and Enlarged 





es Los Angeles Showrooms 
3 aS Se Spas 1113-15 So. Los Angeles St. 








“The House of Service 










PROGRESSIVE ee od ORPOR 7 on oe Oe | 
8 NEW YORK = — 130 West 46th St. 
* CHICAGO — 6 East Lake St. 


MERCHANDISE 
PRESENTATION 


* LOS ANGELES — 1113 So. Los Angeles St. 
°° ST. LOUIS — 927 Century Bldg. 
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Sealptured from Le 
[ovonel 


MANNEQUINS 


are alive with realistic. 

human loveliness. 

They bring new 

glamour to displays 

of fine garments. 
Each is an original creation—an 
outstanding personality with most 
expressive face, figure, hands and 
coiffure to excite the imagination. 
So attractive are Coronet personalities 


that when sales were clocked, 


Coronet clicked! Tests have proven 


Sonsistently that garments displayed 


on Coronets look better —sell better. 


Test them yourself. They'll click for 
you, too! For photos and full details, 


write Department D. 

















Hold an action pose...a sports 
pose...and hold your window- 
shopping audience at the 
same time. The new Greneker 
Manikins, in attitudes of fashions’ 
most flattering actions, add a 
new excitement, a now reality 
to fine Young American clothes. 
You may see this versatile col- 
lection during the first and 
second weeks of December at 
the Greneker Corp., 250 West 


54th Street, New York 19, N.Y. 
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)ME displaymen. feel that men’s wear 
naturally takes a back seat to women’s 
wear presentation. Fundamentally the 
samc display principles apply to both high- 


stvied women’s wear and high-styled men’s 
vear. with some modification. Naturally 
there are many places where effeminate ma- 
terials would not fit into a men’s wear dis- 
la On the other hand, I doubt if any 


man, to speak of, objects to color if it is 
ly used. Here men’s wear has an- 
ther advantage: it is not rare to see a 


women’s window so elaborate in background 
ind color that the merchandise appears to 
be secondary, to say the least. 

Beauty is striven for and obtained in 
women’s windows, and much of the same 
an be used in men’s windows as_ well. 
Manequins can be highlighted by colored 
lights, thereby creating a dramatic effect. 
In this case it is advisable to show other 


For Better Men’s Wear Displays 


merchandise under natural lights so as to 
give the correct color. Most men are said 
to like flowers, but in men’s wear display 
it is advisable to use them in moderation 
and as authentically as possible 

Women’s wear displays have a very effec 
tive way of showing accessories that is 
epplicable, in a more masculine way, to 
men’s wear. For instance, take several 
wallets, pipes, jewelry, and perhaps a few 
toiletries—all shown in a group. To attract 
more attention to them select an attractive 
lisplay piece that will hold a piece of glass, 
iy cover a small block with a colorful silk 
square or muffler. This will also act as a 
uld-up and, of course, several more items 
‘an be shown as desired, related or other- 
wise. A colored spotlight is just the thing 
for a dramatic touch. 

It seems to me that even among many of 
the better stores, and certainly among de- 
partment stores, men’s wear displays and 
promotions miss a great deal. I feel that 
no window should be treated as a stepchild, 
no matter how small or how poor its loca- 
tion. So often so much effort and expense 
s used on a few select windows that not 

uch of either is left for those remaining 
[The window shoppers must know this even 
if they do not understand the details. The 
‘lement of surprise might fit in here to 
good advantage and soon cause people to 
nake the entire rounds. 

Far more planning is done toward women’s 
wear presentation than men’s wear. All of 
the people concerned will get in a huddle 


weeks, and often months, in advance and 
work out a promotion in detail. To my 

ledge this is not done with men’s 
wear, and this situation can not be over- 


me without a change in the thinking of 
anaigement. 

In spite of this, displaymen can plan thei: 
wn men’s wear displays long in advance 
There are the openings of seasons to go all 
it on—Father’s Day, back-to-school, and, 
[Continued on page 114] 
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By PAUL BARBER 


Martin's, Louisville 
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Teamwork 


| \M\W( RK and COOP ration to a tan 
taste 
a division ol 


split-second timing, and 


degree, 


responsibility under 


which each membet 


every play \ll 


knows his own job on 


these things go into the 


making of a winning football team. 
human 


football is not the only 


activity in which thes« 


However, 
factors might mean 
failure 
thei 
most grueling type ot 
with the added handi 
staffs from the 


the difference between success and 


Display workers, who often pertorm 


imany tasks under the 
pressure, frequently 
cap of inadequate standpoint 


of numbers in relation to volume of work, 


have been known to weld together teams of 
their own—teams which are so tightly knit, 
organized on a solid basis of 
foot- 
ll 


might wel 


SO efficiently 
mutual help and cooperation that any 
ball aggregation in the country 
ake lessons trom them. 
\ case in point is the 
Lit Brothers, 


display department 
located at Eighth and Mar- 
block 


store which boasts tour 


Philadelphia This 
department 
selling floors in addition to a subway 


as O60 windows. The display depart 


DISPLAY WORLD 


ment consists of 23 people, including the 
director and assistant director. 

Because each window is changed once a 
week, the staff might well be proud of at- 
only to that work; but they are 


charged in addition with the responsibility 


tending 


for the acres 
Nevertheless, 
that Lit 
It would 
not occur to a single member that he might 
possibly be 


for creating all inside display 


and acres of selling space. 


nobody in the department feels 


Brothers’ display is undermanned. 
overworked, because it happens 
that nobody is overworked. 

On the 
great volume of work involved, any assump- 
tion that it 1s 
“let's get it over” fashion would be equally 


really 


other hand, notwithstanding the 


handled in a careless or 


in error. As a matter of record, great care 
smallest detail of 
the least important task in connection with 
department. 


is exercised on every 


1 


the work of the 


—Window displays at Lit Brothers, Philadel- 

phia, are planned far in advance, with pro- 

gressive schedules taking care of each step 

in the process from construction to installa- 
tion— 
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At Lit Brothers 


By HARRY LANDO 


The store interior sparkles with original- 
ity and unusual effects all the way from the 
model home, a complete house built right on 
the floor of the furniture department to the 
specifications of display and furnished with 
consummate skill in the latest color schemes 
by the down to the strikingly 
staged and ingeniously lighted beach shops. 


decorators, 


The windows, themselves, serve as models 
for many lesser Philadelphia stores. Always 
interesting, outstanding in their 
they are the end result of the 
which the department is run by 
its director, Thomas Comerford. 


frequently 
execution, 
policy on 
In essence, 
it is this policv which has made it possible 
for the department to do so much with so 
few people without 
or sacrificing standards of workmanship. 


overburdening anyone 

Comertord has been with Lit Brothers tor 
over 13 years. During the first 12 years he 
assistant director of display; 
during the last year he has been the head 
of the department. 


served as 


Long ago, he decided 


that organization was the answer to a (lS- 
play director's problems. 


Upon being named director at 


display 


NOVEA 


Lit srot 
tice witl 
h 
foot)all 
part ent 
indi, iduz 
mel! 
ment kn 
plat in 
vet ach 
others V 
whei: as 
fortunate 
smoothly 
feel that 
degree ¢ 
owl sho 
his orga 
Main 
planing 
thing is 
left to ¢ 
The v 
( 
agers fo 
moted b 
window 
conceive 
assistan 
simplifie 
tained 
which ( 
tions a 
efficienc 
Otherw1 
by the 
less fre 
are Ove 


ordet ed 




















NOVEMBER, 


1946 








Lit ‘rothers, he put his theories into prac- 
tice with a vengeance. Under the system 
whi he has installed, the analogy to a 
foot all team is most apt. The whole de- 
part ient works as a unit, within which 
indi,idual members have individual assign- 
menis. Each of the 23 men in the depart- 
men! knows. his work and his own 
place in the general scheme of things, and 
vet cach is equipped and anxious to help 


own 


others with suggestions where needed or 
whei: asked. Comerford feels that he is 
fortunate his people all work together so 


smoothly, but members of the department 
feel that much of the credit for their high 
teamwork 
They give much praise to 
his organizing ability. 

Main feature of the system is the careful 
planning in advance of every detail. Every- 
thing is rigidly scheduled, and nothing is 
left to chance. 


degree of rests squarely on his 


own shoulders. 


The wheels are set in motion with the 
receipt of requests from merchandise man- 
agers for display of certain lines to be pro- 
moted by their departments. The required 
window allotted sketch is 
conceived by Comerford and Frederick Vees, 
assistant display Matters are 
simplified if the props are 
tained in the section in 


space is and a 

director. 
necessary con- 
spacious storage 
properties of all descrip- 
with the 
well-kept 


countless 
stored 


whicl 

quick-finding 
filing cabinet. 
Otherwise, the props are ordered constructed 
team; in the 
where the 


tions are 
efficie ncy of a 
three-man 


by the carpenter 


less frequent cases 
with 
firm 


carpenters 
work, the 
which 


are overloaded props are 


ordered from a specializes in 
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the particular type of construction required 
for the occasion. 

Two weeks before the date on which the 
windows are due to be installed and after 
the foregoing has been accomplished, Sched- 
ule No. 1 comes into the picture. This sched- 
ule is, in effect, a construction schedule. 
It is extremely helpful in that it enables 
Comerford and Vees to watch closely the 
progress of construction, to note the delivery 
or availability of each required piece, and 
to avert slip-ups and delays. 

One week before installation, the 60 win- 
dows are placed on the second schedule. 
This 
signed to each displayman, the day of the 
week on which it is to be installed, the 
merchandise and properties to be used. The 
sketches also are made available to the dis- 
playmen as followed in the 
installation of the windows. The windows 
are far too numerous to be taken care of in 


schedule enumerates the windows as- 


plans to be 


any other way than by spreading the work 
out through the week. 

Under this system, each displayman and 
assistant displayman knows by Friday every 
detail of his next week’s work. 
this 
the men to plan their time and efforts in- 
telligently. 
that it prevents a member of the department 
from coming to work, the ailing member or 


In practice, 


becomes a great advantage, enabling 


In the event of illness so severe 


one of his family calls in early enough so 
that the others can close ranks and appor- 


—A staff of 23 handles Lit Brothers’ display. 

Each of the 60 windows is changed weekly, 

the work being scattered throughout the 
seven-day period— 
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But the 
enthusiasm of the employees for their jobs 
i great that absenteeism has become 
exceedingly rare. 

One of the many examples of departmental 
teamwork, and incidentally one of the high 
spots of the working day, is the 11:30 a. m. 
meeting which all department members at- 
tend, and which is held every day. Here 
all department problems are talked over and 
the greatest emphasis is given to free dis- 
cussion of every angle of recently installed 
windows. The department is made up of 
perfectionists, the three painters 
and the three carpenters. No slightest error 
in installation unnoticed or fails of 
being brought to the attention of the meet- 


tion his work among those present. 


1s sO 


including 
goes 
ing. Following the session there is a con- 
certed dash for the windows, and all short- 
comings are corrected on the spot. 

The most obvious advantage of the display 
department’s daily meetings is the fact that 
in this flaws in execution are entirely 
eliminated. But in a deeper sense the meet- 
real the 


wa) 


heighten and make depart- 


ings 
mental policy of teamwork. 

“In these meetings,” 
speak our minds, exchange ideas, and learn 


Comerford says, “we 


the reasons for things. Each man gets a 
clear picture of the department as a whole 


and just what his own assignment means to 
the finished work. 
just this one responsible in 
part for group of 
with individual jobs and separate goals into 


To my way of thinking, 
idea is large 
transforming a people 
a smooth working entity.” 

\s for the 
Comerford says: 


engineering of the windows, 
“We try to construct our 


[Continued on page go] 
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olving Interior Display 


NTERIOR display at The Halle Brothers This quality feeling must reach out subtly main windows of the exterior. Sometimes 
Company, in Cleveland, must solve a even as a patron enters the front door of background is provided—a few fine chairs 
double problem. It must stimulate sales, Halle’s a shining mirror placed to bring out a 
and also constantly remind customers that So in the vestibules, painstakingly-pre- special detail. 
this company is dedicated to quality as a pared small windows begin to tell the Halle And on the third floor facing the main 
basic policy of operation. In such depart story. These shadow-box settings are used bank of elevators is a deluxe fashion show 
ments as the Bride’s Shop or the Specialty to fram small groupings of cosmetics, stage and runway. Decorative clipped trees 
Shop the answers are not too difficult to find jewelry, gloves, bags, or fine flowers. Each in tubs flank the stage, which is framed in 
But how, for example, would you registet is designed as an exquisite still-life paint- an amber toned satin-finish wood. he 
legance on a rushing stream of bobby ing might be, and each is enhanced by con- smart curtains are of black chiffon velvet, 
oxers bent on getting sweaters and _ skirts trolled lighting which gives even the best Some 350 spectators can be seated in front 
for school merchandise the added plus of a suitable ot this stage when particular events are 
Display Director Harold C. Martins has _ setting. scheduled, and when not in active use for a 
Frank J. Stovering as his assistant in charge Throughout the store, on almost every stvle show the stage itself is treated as a 
f interior displays, and the latter seem floor, are numerous niches framed to give large interior window. The grouping may 
ngly accomplishes the impossible by means the effect of small display windows, and _ be realistic, against a room or street setting, 
if his talent for original thinking. In plan these repeat the note of quality. Usually or it may be dramatic, concentrating atten- 
ning interior display, the primary concen one fine mannequin is used in each niche tion on high-lighted details of style or color 
tration is the impression which the store Costumes or other merchandise shown re- By changing all interior displays each week 
is-a-whole must make on the customet peat the current story being told in the throughout the departments, and_ keeping 


—Upper left, an especially designed case and table in a sports depart- 
ment keeps stock clean and easily accessible; blonde wood, a_ block 
patterned floor and paneled background walls in light tan keep the 
department atmosphere light and casual. . Upper right, portable 


display bars with storage space for various sizes are also found in the 

sports section. . Lower left, small windows just inside the main 

entrance vestibule are given special attention. . . . Lower right, in the 
new Deb Millinery Shop the color scheme is gray and pink— 





1946 








NOVEI 





—Imm 
design 
for ya 
ing th 
right. 
is four 
type. 
betwe 
sectior 
Dagm 
ter, F 
interio 
on th 
specia 


the em] 
sistent 
is main 

\t th 
play de 


1 
tt 


ne mec 


and im) 
partme! 
ind de 
love-ta 
interior 
meeting 
iently 

In th 


I the 








NOVEMBER, 1946 


Problems 
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—Immediately above, one of the especially 
designed interior fixtures of plastic or metal 
for yard-goods display; Fred Watkins is drap- 
ing the fabric, and Frank Stovering is at the 
right... . Upper center, in the Specialty Shop 
is found this display case of the French door 
type. Upper right, the display space 
between dressing rooms in the Junior Miss 
section is used for ensembles of school clothes; 
Dagmar Brown is seen at work. .. . Right cen- 
ter, Frank J. Stovering, who is in charge of 
interior display. Below, the small stage 
on the third floor is used for fashion shows, 
special events, and displays at other times— 


the emphasis on quality merchandise, a con- 
sistent impression of the company’s policy 
is maintained. 

\t the Halle Brothers Company, the dis- 
play department considers even details of 
the mechanics of display as worthy of study 
ind improvement. Each merchandising de 
partment is thought of as a separate unit, 
ind details worked out with one eye on 
love-tailing the department into the whole 
interior impression. Another eye is kept on 
meeting space and functional problems effi- 
‘ently in each individual section. 

In the yard goods department, at the ends 
he counters and above the specially- 
lesigned racks for storage of bolts of ma 
ial, space 1s converted into display niches 
tor the unrolled material. Fabrics are 
studied and not hung helter-skelter. Each 
grouping is carefully arranged for pleasing 
dlendings of texture and color. 


a modern touch in displaying the ma- 
terials, the display department has designed 
a series of clear plastic fixtures. In one, a 
square supports the centrally-hung 


Nastic 


piece, and sturdy transparent bars complete 
in immaculate rack. An ingenious standard, 
tor fabric display on counters or the higher 
" shelves, is a tall oblong of clear plas- 


ic, slit from right to left and from left to 

at different levels so that goods for 
can be threaded through the slits 
an various effects obtained ‘by use. of the 


11s iV 
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At Halle’s 





different height slits. Throughout the store 
the light effect of clear plastics and planned 
lighting, as well as wall treatments in warm 
tans pastel 
placing the pre-war muted decoration colors. 

In the Deb Millinery Shop, rose and gray 
stripes used horizontally make an effective 
background. Mirrors are confined to wall 
spaces, making the room look larger, and 
drawing traffic from the natural point of 
crowding at the center. Stools instead of 
the larger chairs are used, and these are 
fixed at individual open-booth points around 

Thus the department 
a “hat bar,” and the 
sible use made of available space. 
The centrally placed storage-display cases 
are designed without 
flow of customers within the section. 

In the more informal sports department, 
interior design succeeds in maintaining the 
distinctive Halle touch. Here walls are done 
in panel form in a lively tan material of 
texture, and brightly lighted A 
[Continued on page 105] 


and shades, are gradually re- 


the room. becomes 


modernly utmost pos- 


can be 


corners to ease the 


modern 
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New York Displays 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


ALEIDOSCOPE—with jewels to re- 
flect the Fall 
thus read the fashion message which 
Macy’s 


kaleidoscopic 


trend in Fashions”: 


accompanied six displays at and 
each depicting an intriguing 
effect (First illustration.) In 
this light and color effect, Display 


Jac k 


cubes 


achieving 
Director 
Foley used three suspended plastic 
band of the 


so handled as to 


each section a different 
jewel colors and each cube 
slowly. As the 


changed 


revoive position of the 


cubes and their sides met, the 


lights cast varicolored shadows on_ the 


background. 


The white window card also had a con 


tribution to color with strips of chartreuse, 


rose and blue grosgrain ribbons which ex 
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tended across the island of black pebbles 
appearing on the center area of the olive 
green carpeted floor. 

In presenting “Comfortable and Conserv 
tive Checked Sports Jackets,” Display Di- 
rector Joseph Dultz at Bloomingdale’s made 
interesting use of a rodeo figure of a cow- 
hand, complete with lasso and_ happily 
—Upper left, by Jack Foley, R. H. Macy & 
Co. ... Upper center, by Joseph Dultz, Bloom- 
ingdale's. Upper right, by Sidney Ring, 
Saks-Fifth Avenue. . . . Left, below, by Daniel 
Coffey, Arnold Constable's. Center, by 
Hazlett Glazebrook. Right, by Gene 
Moore, Bonwit Teller. . . . (All photographs 
by courtesy of Virginia Roehl Studio, New 
York City)— 
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perched on a split rail. This unit of split 

rails plus a second and more elevated piec 

which was spaced from the backwall served 

as simplified props for draping lengths of 

brown gabardine which terminated in a sinktod 
bolt of the material in the foreground and he Sel 
also grouping 
Woodgrain paper in a beige tone made th 

finish of the backwalls. 


served for an accessory 


An arresting series of windows was used 
by Display Director Sidney Ring at Saks- 
Fifth Avenue when the “For 
Urban afternoons—Maurice Rentner’s gentle 


copy read 
in this instance composed of 
jet-medallion-trimmed red jacket worn wit! 
a black skirt. 


costumes’’- 


A Picasso-esque playing card figure ol 
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—At the right, by Richard Campbell, B. Alt- 

mon's. . . « Center, by Henry Callahan, Lord 

& Taylor. . . . Below, by James Gosling, 
Franklin Simon's— 


Kine Solomon rises on a pole behind the 
mannequin. The elaborate and exquisitely 
executed patterns of the robes and scepter 
are a mosaic of gold, red, pink, black and 
white appliqued paper with glass jewels set 
in an eye motif that is part of the border. 
\lso in this series of six windows (illus- 
trated) was a modern harlequin, a knight, 
ind so on. 

“With the magic of jewels, the little black 
lress emerges, Cinderella like, a new per- 
sonality” read the fashion message used by 
Display Director Daniel Coffey at Arnold 
Constable's. The backwalls with curving 
side panels and valance were all finished 
with a wallpaper, especially designed by 
Coffeyv—a rich mellow gold that showed a 

lightly mottled pattern in brown. 

he floor of the window was “paved” in 
pink, brown and gray marbelized paper. 
[The note of elegance was sustained in the 
small Renaissance table with carved base, 
which served as a pedestal for a gold fin- 
ished millinery head, with wig of flat 
applied folds of the gold paper. The magic 
if jewels. was accented as shown against 


the draped black velvet and accessories 
hich included a “Paris Pink” chiffon ker- 


hiet and a single high pink small ostrich 


series of discs in graduated sizes, as 
led by Display Director Hazlett Glaze- 
wk at De Pinna’s, made distinctive back- 
und to highlight “Talk of the Town 
k frocks of pure silk.” An interesting 
nkled effect unexpectedly resulted when 
foil papers were pasted on the discs. 
ircle immediately back of the manne- 
was in lime green; to the right, fucshia 
ised. A different color was represented 
ich disc and all showed stylized motifs 
ted on in off shades of the various 
with the border outlined in white. 
backwall was painted a dusty pink. 
Remembrance of Things Past” was quite 
rally translated by Display Director Gene 
re in a stretch of Bonwit Teller win- 
where to the nostalgic joy of many 
tators could be viewed colorful Vic- 
settings, the decor differing in each 
eight windows. (Lower right, page 46.) 
legend carried in the foreground of 
indow was appropriately embroidered 
ple on a violet satin ribbon streamer. 
his promotion of taupe outfits, espec- 
designed mannequins in a new plaster 
ique were used. Their dimpled and 
ttish faces were finished in a mauve 
ind papier mache wigs of curls were 
rk purple highlighted with taupe. One 
e many significant details in keeping 
the period was the use of violet velvet 
ms on which was displayed antique 
vie: 
one of the number of “stage” settings 
appear in the ready-to-wear depart- 
at Altman’s, Richard Campbell, who 
harge of interior display on this floor, 
t refreshingly simple display adjacent 
sports clothes. 
upright panel finished in white brick 
n wall paper made the background for 
position of various objects which sug- 
[Continued on page 124] 
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$ 2 
\ view of the first floor of the 
portswear at the left, 


store, showing island showcases in the 
fluorescent and 


and elevators at the Incandescent 


center, 
neon lights for highly effective 


Supported 
throughout. 


rear. lighting 
illumination 


allow 


... Birmingham 


building of its size, 
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the largest plate g i s. Mass dis 
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by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: Three units are noted in this display 
of fur coats. The arrangement is pleasing and an 
air of smartness and elegance is created. 


Properties: For the mid-winter fashions three grace- 
ful fawns are used and they do much to make this 
display an appealing one. A group of two is 
posed in front of a clump of trees whose bare 
branches hang over the center figures. Large copy 
card is displayed at lower left. 





Arrangement: The January White Sale di play is 


made up ot two units combined as one. 

Properties: Scrolls painted white serve to frame a 
pair ot the almost traditional white swans. Thi: 
unit is tied to the merchandise unit DY the use of 
a ribbon streamer announcing the January event. 
Merchandise is displayed on a slanting platform. 


NOVEMBER, 








Arrangement: This display of Southern wear ap- 
parel consists of three units arranged to lead the 
eye from the upper left to the upper right. 


Properties: Very simple props are used in this dis- 
play. To the left a mannequin in traveling suit is 
seated on some luggage. Center mannequin re- 
poses in a sun suit under a colorful beach umbrella. 
A section of palm tree contributes atmosphere to 
this Southern scene. Copy card appears at upper 
right of display. 
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COMING UP 





Arrangement: Here is a display for those who 
prefer the winter sports. It consists of two units. 


Properties: Background of this display consists of 
a snow-banked panel. Paper treated to give this 
effect is easily found on the market. Snow-blocks 
are interestingly grouped at the left. A sign post 
reads, "Snow for Sale.'’ Mannequin in ski apparel 
poses at the right. Copy card is placed at the 








lower right. 














Arrangement: This display of men's apparel con- 
sists of three units arranged to form good balance. 











Properties: Background of the display consists of 
a wood-grained panel. The antlers make an 
appropriate decorative note for this men's wear 
window. A suit and topcoat are selected for this 


display. 















Arrangement: This New Year's window is particu- 
arly attractive and dramatic. It is made up of 
a single unit. 


Properties: The display unit consists of a series of 
snow blocks in various sizes. Men's dress hats, ties, 
gloves and canes are pleasingly arranged on the 
blocks. Drapes and tissue bells add a holiday note 
to the display. ‘Your New Year's Calling Card’ 
is tacked across the display and copy card is 
placed in the lower foreground. 
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ae Yy 
C. H. Barton, who for 14 years has 
display at 


work is fun,’ smilingly declares 


been responsible for 
Loveman’s, Inc., Chattanooga’s quality de- 
partment store. 

Lovemans’ five-story building, located on 
the corner of Market and Eighth and ex- 
tending to Cherry, is in the heart of the 
In the past years, a por- 
tion of the along Eighth street has 
been given over to the office 
building. However at the present time these 
offices have been vacated and the department 
store is taking over this space, which, when 


business district. 
Space 


Loveman’s 
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Realism Is The Keynote 


is impressed by the orderliness in_ the 
arrangement. Merchandise is attractively 
exhibited upon display individual 
aisle tables are used to advantage, and each 
elevator exit space affords a logical focal 
point for the placing of a floor directory of 
merchandise to be found on that particular 
floor. No spot is overlooked as a potential 
display space and often decorative pieces 
are used which lend beauty and attractive- 
ness to the store; for example, the graceful 
sailboat perched upon the wall case of the 
cosmetics department, symbolizing the cur- 
rent interest in boating in this locality since 


cases, 





remodeling is completed, will result in five 
block-long floors and will add 10 additional 
windows to the 20 now being used for dis 
play purposes. 

which is” well 


The remodeling project, 


under way, will bring about a complete 


transformation of the entire store. The 
scene which meets the eve on the second and 
third floors, already completed, is conclu- 
sive evidence that Loveman’'s will offer one 
ot the finest and best-arranged stores to be 
found anywhere 

\ Youth Center, an entirely new depart- 
ment and one of the few such departments 
in the South, is rapidly taking form on the 
fourth floor, a space formerly occupied by 
the wholesale department. This entire floo1 
will be given over to children’s apparel and 


1 


Barton’s display ingenuity will find mucl 


opportunity ol expression here. 


While primary importance is placed o1 
exterior display, nevertheless interiors are 
not neglected [ pon entering the store one 


—Above is C. H. Barton, who for the past 14 


years has directed display at Loveman's, 


_Chattanooga. He insists that each display 


convey an impression of realism through 


selection of backgrounds, properties, colors 


and lighting— 


the creation of the Chickamauga lake, a 
part of the “Great Lakes of the South.” 
The young and progressive management 
of Loveman’s realizes the great importance 
of correctly displaying merchandise and 
every effort is put forth to make each one 
as attractive as possible. The display de- 
partment is limited in expenditures only 
by store sales, their budget being based 
upon a percentage of the total volume. 
While the display department is separate 
and distinct in its operation, it is a part 
of a closely interwoven organization. No 
merchandise promotion “just happens” here! 
Plans are carefully made months in advance 
and during the hot summer days Barton and 
his five assistants may be found working on 
plans to be used six months hence. Their 
promotions are organized on a_ two-week 
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At Loveman’s 


schedule and presently such projects are 
laid out until well after the first of the 
year. A further example of extended plan- 
ning is evidenced by the fact that already 
work is being carried on for a gala celebra- 
tion of the store’s 75th anniversary in 1949. 
(he display windows are of paramount 
importance in the merchandising program of 
Loveman’s. This medium is charged with 
the responsibility of attracting the attention 
of the buying public. The importance placed 
upon window displays is given greater em- 
phasis when it is taken into consideration 
that all city busses and street cars serving 
Greater Chattanooga discharge thousands of 
shoppers daily in front of this store. Special 
lighting effects are brought into play, too, 
and the windows are fully lighted until 
after 10 o’clock at night. 

In planning promotions, decisions are 
first reached as to the type of merchandise 
to be presented. The stylists next make 
their selections, and after a conference of 
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By 
SIDNEY L. SCRUGGS 





chandisers, stylists and buyers the ad- 
vertising and display departments are called 
\t this point the real work begins. 
[he number of windows and the particulat 
vindows to be used are designated and the 
lisplay enters the drawing-board stage. No 
letail is overlooked in this preliminary 
hing; it includes backgrounds, color 
mes, lighting, show cards, price tags, 
s. In fact, when the time arrives for 
present window to be pulled, the new 
is erected with an ease and precision 
parable only to a circus arrival; every- 
y is ready and goes smoothly into place 
rding to pre-arranged plans. When the 
ins are pulled back, the resulting spec- 
is exactly as was designed a long 
before. Windows, newspaper and radio 
rtising are timed to simul- 
yusly. 


break 


all promotions no detail is overlooked, 
the success of the display work at this 
st can be attributed to the never-ceasing 
ivor of Barton for realism. He is a 
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confirmed realist and no display is con 
sidered worthy otf public view unless he feels 
that it presents a true-to-life setting. 
Loveman’s windows are not always used 
to display their merchandise but may be 
given over to a patriotic subject or may 
be used to exhibit objects of interest as 
was done during their recent 72nd birthday 
celebration. Planning a year in advance, 
the collection of Charles Lederman, which 
appeared at the New York World’s Fair. 
was booked for a_ ten-day 
Chattanooga. The interest created in this 
exhibit was manifested by comments and 
letters received and by the crowds jamming 
the sidewalks daily, slowly moving from 
window to window to inspect the odd shoes, 
hats, dresses, gloves and even stockings 
spun of gold thread . . . and the tandem 
bicycle and bustle of the Gay Nineties! 
Fach article of apparel of the past was 
[Continued on page 98] 


showing in 








DISPLAY WORLD NOVEMBER, 1946 


AMERICAN WOOLEN COMPANY 
DRESSES THE FAMILY 
FOR CALIFORNIA LIVING 


‘ 
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hoor, ©O 

os Angeles Reporting =< 

ire, hel 

course 

By JOHN L. COONEY the wine 

itter l 

e wind 

HE headline “Right Out Of This covered the floor. The large column in the ican Old Spice” boxes to create an entire round, 

World” fittingly described Display background was also covered in green suit- display using practically no other colors for as blue 

e Director Irvin P. Walden’s startlingly ing, and was bordered with two rolls of Bullock’s “Old Spice” promotion (upper the floor 

lifferent women’s suits display at Brooks,as matching seamless paper. Even the window _ right, page 54). The large arch-type baffle the si 

een at the lower right on the opposite page itself was given a rather unusual treatment. which framed the display and the back wall I the s: 

Black, gold, and green was the color scheme Walden masked a large irregular area in were painted dark green, matching the dark ide up 

(he mannequins were completely painted in the center of the window, and then used a green in the “Old Spice” box. The floor genta, 

id metallic air brush. Eye, mouth, and = spray-gun to paint the rest of the glass was painted dark green, and then spattered Display 

eek shadows were touched in with luggage black. When the mask was removed, there in yellow, ‘blue, and red. Shelves on each voted 4 

tan and a faint trace of green was used on was a very neat looking black frame for side of the display, loaded with “Old Spice” merican 

the ey For wigs, Walden made special the display Green, red, and blue spot products, were painted beige and edged in \ 

ead-dresses of papier mache and manzanita lights added the final touch of color to this red. The large provincial-type cosmetic $6 i 

ranches These were also painted in gold unusual window. table was also painted beige with red edges d 

etallic air brush and were speckled with Mrs. Laura Wallbridge found enough in Display Director Stuart Raymond’s series t S| 

sequins—one mannequin having red sequins,  spiration in the colors of the “Early Amer of “Lengthened Silhouette” windows at [he ‘ 
ther green, and the third, blue. The two Broadway received more than its share 0! 

ee heads “4 the eae i were also —At the upper left and lower right, by Stan- compliments. Three large upright, bark —U per 

painted gold, and several gold manzanita ley E. Thompson, The May Company. .. . covered logs (upper left, page 55) form a hs Bees 

branches were placed at various points in The other two displays are by Mrs. Laura background for two mannequins dressed 1m Phe! s-T, 


the display Keily green woolen suiting Wallbridge, Bullock's— The Broadway’s “Lengthened Silhoue‘te di- she 
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— 
The 
Phe 


rse) and suitable accessories. 
indows 





A fourth log lay on its side on the 
On the other side of the display, a 
mache tray, hung from the ceiling by 


held a millinery head (wearing a hat, 


All of 
same _ general 
different. In 


this 
were 


followed 


but the colors 


indow, the leafy branch in the back- 


as well as the background itself, 
ie and blue tinted woodchips were on 
vr. The papier mache tray was blue, 
suggested accessories displayed were 
Another window was 
ip of green tones; a third, wine and 
i, and so on. 

ay Director Stanley E. Thompson 
40 windows to The May Company’s 
promotion. The large 
featured five mannequins 
in exclusive styles created by the 
designers of the five leading motion 
The May Company furn- 
and the did 


same color. 


in woolen 
window 


studios. 


e material designers 


ser left and right, by Stuart Raymond, 
oadway. ... Lower left, by John Flotten, 


-Terkel Company. . . . The remaining 
lays are by Irvin P. Walden, Brooks— 
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the work. Needless to say, although there 
were many inquiries, these garments were 
not being offered for sale. Yellow yarn, 
stretched tight in parallel lines ran from 
one side of this window to the other— 
behind the mannequins, as illustrated. On 
these strands was fastened the showcard. 
The smaller windows in this series featured, 
as a background, stylized paintings of the 
various stages of wool and 
textile weaving. The tightly - stretched 
strands of yellow yarn and the huge white 
showcard were used in each window. Real 
shuttles and bobbins helped in setting the 
This theme was used in in- 
terior displays throughout the entire store. 

“Tune In The Season With Taffeta” read 
the display card in Coulter’s window, and 
Display Director John FE. Cooke had an 
interesting display to go with the card (not 
pictured). Heavy 


processing 


scene. same 


wire music Staves, com- 


plete with notes and bars, were suspended 
from the ceiling and supported heavy folds 


of taffeta 
curves to 


prints which 
the floor. A three-panel screen 
served as a display rack for the 
taffeta yardage, while a multi-colored lute 
helped further the musical theme. 


swept in graceful 


also 


Have you been reading Esquire lately? 
If so, you'll note a marked similarity be- 
tween Stuart Raymond’s men’s robe display 
(upper right, page 55) for The Broadway 
and a full-page ad which has been running 


[Continued on page 106] 





By CLARA BALDWIN 








HINGS are 


Social 


happening in Chica 
events like St. Luke's 

show, the opera, the British 
the Art Institute; 
Community 


fashion 

show at 
C1V1IC 
Fund drive and National Fire 
Prevention Week—and all of those affairs 
were heralded and_ reflected in Chicago 
lisplays. 

At Marshall Field & Company, John Moss, 
Ir., display director, sponsored the British 
irt exhibit, an important event showing the 
masterpieces of Hogarth, Turner, and Con 
stable for the first 
native 


their 
f beautiful 
street side of the 


time outside of 


England, in a_ series 


windows along the State 
store 

Photostatic copies were made of a number 
of the paintings, and thoss« 
blown up and hand colored. The finished 


copies were 


copies were then used as a background for 





iE 


projects like the 


a group of tashion windows which carried 
out the overall exhibit impression by simu- 
lating the galleries of the Art Institute. 
Incidentally the colors in each of the copies 
were intensified and reproduced in a higher 
key than were those in the original work. 
This was done in order to equalize the effect 
of refracted light from the plate 
windows. 

\gainst this background mannequins were 
posed as viewing an exhibit, catalogue in 
hand. A handsome, program-like placard 
in the window read 


glass 


fc yregre yuund of each 


“Devotees of elegance choose brilliant ac- 


—Upper left, by Reed Schlademan, The Fair 
Store. . . . Upper right, by John Moss, Jr., 
Marshall Field & Co. . . . Lower left, by Ray 
Bianchi, Goldblatt's. . . . Lower right, by Mar- 
jorie Smith, Edgar Stevens & Co., Evanston— 


cessories for the opening of the Art Insti- 
tute Show—Masterpieces of English Paint- 
ing.” The accessory items featured were 
arranged on a typical gallery bench and 
against a gilt picture frame, which served 
also as a display rack. 

Reed Schlademan, director of display at 
The Fair, also turned to the British show 
as an inspiration for his unusual window, a 
reproduction of one of the Hogarth paint- 
ings (not pictured). This was the “Death 
of the Earl,” picture No. 5 from Hogarth’s 
“Marriage a la Against a 
background of browns, greens, blacks, and 
slight touches of red, the props” wer 
arranged as nearly as possible in the same 


Mode” series. 


positions as were the objects in the pictur 
itself. Winfield Stampfer, a graduate of 
the Art Institute, made the papier mach 


figures and props, including papier mach 


swords 
frame, 
the pai 
an anti 
tiques, 

Asa 
from th 
In sett 
backgre 
heighte 
design. 
centere: 
final te 
paintins 
window 
throug 
bronzin 
paint, t 
"A ph 


an arti: 


—Ab« 
Oak 
Sears, 


Ce 
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bustle 
objects in 


corset and 
similar 


style 
from 
table used 
an antique gate-leg; the costumes were an 
tiques, loaned by the Art Institute. 
As a preliminary, a color sketch was mad 
color model 


swords and an old 
frame, all modeled 
the painting. The was actually 


also, 


from the original to serve as a 
In setting up, however, the 
background and on the central figures were 
heightened slightly to point up the window 
design. As in the original, the light 
centered in the fireplace ofl the side. As a 
final touch to complete the 

painting, a crackle finish was 
window glass. This finish 
through the application of a 
bronzing liquid, Japan drier, and brown oil 
paint, then scratched to produce the 


colors in the 


Was 


used on the 


was created 


cracks. 
photograph of the original mounted on 


an artist’s palette was set in the foreground, 


—Above, by Angelo Onofrio, The Fair Store, 
Oak Park. . . . Center, by John Courtney, 
Sears, Roebuck & Co. . 

Campbell, Carson Pirie Scott & Co.— 


effect of the 


mixture ot 


Below, by J. W. 
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palette supported by a brush run 
through the thumb hole. A streamer across 
the front read “‘The Death of the Earl,’ by 
William Hogarth—1697-1764.” 

At Carson Pirie Scott & Company, J. W. 
Campbell, opera 


and the 


display director, used the 
series of enchanting 
windows. The one pictured 1s that 
using an enlarged, 
clown as the 
that 
dramatic pose thrown in 
back wall. This effect 
through the use of a 


as the theme for a 
based 
on Kelana papier 
figure of the 
shadow ot 


mache center 
figure striking a 
relief against the 
accomplished 
cutout. The 
curtains of 


with a 


was 
large 
background was black, and side 
deep maroon velvet added a richness appro- 
setting. The gowns 
mannequins in the 
personi- 
creation 


priate for an opera 
chosen for the two 
window elegance 
white 
sequins; the 


“Pagliacci” 
fied. One 
stripes ot 
chiffon 
trimming. 


were 
was a strapless 
second 


gold 


with silver 


was of gray with touches otf 


and silver for 


(In passing, why 1s it that displays show 
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have detail of 
the window perfect except for the all- 
important music itself? Here, for example, 
the staff is beautifully done, but many of 
the notes are backward, two of the mea- 
sures contain too many notes, and there is 
some of the Such 
detract from the whole effect 
of the window tor shoppers who know music 
even slightly —Ed.) 

Building on the civic projects, John Court 
Roebuck & Co., won the 
National Fire Prevention Week 

starkly modern display 
lighted cigarette against a 
large poster-like background bearing the 
legend “Look where you throw me!” <A 
lone figure in the foreground shown falling 
asleep in an easy chair with a lighted cigar- 
ette nearly dropping from his hand points 
up the warning on the background poster. 

Up at Edgar Stevens & Co., in Evanston, 
Marjorie Smith set up a group of four 
handsome windows inspired by the Orient. 


ing bars of music may every 


no reason for accidentals. 


inaccuracies 


ney at Sears, 
prize in the 
contest with his 
showing a single 





NATIONAL 
FIRE PREVENTION WEEK 


OCT. 6* TO OCT. 12" 


\ black 
set the 
served as a 


flecked with gold 
motif in each of the windows and 
background for an interesting 
antiqued marbelized figure in gray touched 
with reds, and whites. In one set 
this figure was that of a lion, in a second 
of a horse, and in the other two Chinese 
was on 


tracery screen 


blues, 


goddesses. In each case the figure 
black urn. 

At the 
a silver screen 
pattern in blues and 
pictured, the mannequin 
ot the window 
buttons. She 


bag and 


stood 
all-over 


opposite side of the window 
covered with an 
reds. In the setting 
toward the center 
wore a red suit with silver 
shoulder-strap 
with a 


carried a gray 
wore a gray beret silver 
ornament. 

In Oak Park, a suburb of Chi- 
Angelo Onofrio used a giant autumn 
leaf as the background motif for displaying 
a group of fall hats for The Fair. “Be- 
guiling Smart Hats to highlight your fall 
silhouette” was the theme for this inter- 


esting window. 


western 


cago, 


used a fall 
group of handsome 


Ray Bianchi, Goldblatt’s, 
motif as a foil for a 


[Continued on page 92] 
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—W. Bartikoski, dis- 
play director of the 
First Street Store, 
Duluth, apparently 
isn't satisfied to go 
after the big ones 
in his own state. 
Here he is along 
the banks of the 
Steel river, Canada, 
with a fine string of 
speckled trout rang- 
ing from | to 4 
pounds each— 





r 
, ‘ dio, read a newspape 
ew York City display tM Wavecrest home 


. ft, N : a 
Witch Cra mache giraffe “tele the vital portion. 


—The people af vii" ead of a papier 

: ead © pop : ; 
ai nar er Prey te immediately sallied forth to rep h Oleksak, putting 
for cripple 5 


Witch Craft, Rut 
. nd her partner at eva 
Here we see Doris a tahind touches to the operation 


—Orion O'Herron, salesman for 

~~ Earl W. Gasthoff Company, sends 

: in this picture of the Furian fam- 
ily enjoying themselves on the 
beach at Cotuit, on famed Cape 
Cod. Arthur Furian was formerly 
display director for Miller's, 
Knoxville, but now is general pub- 
licity director. Left to right, 
Mrs. Marian Savery, his sister; 
Furian, daughter Nancy, and 

Mrs. Furian— 


—At the right is Herman Weitzman, 
display and advertising director for J. 
Epstein & Sons Department Stores, 
Baltimore. In display for the past 16 
years, Weitzman's hobbies are fishing, 
horseback riding, and gardening— 















i ae * 





er cut at the ball is 


i he base- 
*< L. Black, during t 
all woes at the Cleveland aaier 
Guild's picnic recently. pag ies p = 
is Kitty Romano, from the disp A aid 
partment of Skorman’'s, Ravenna, io 


—Ready to take h 


—Bert Levi relaxes at home with his two 
children, Marion and Claudio. At other 
times he is display director for Casa 
Tonsa, Buenos Aires, and managing 
director of Mister Vidriera, display 
studio— 
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Los Angeles Market Month 


Plans A 


SPOTLIGHT ot Hollywood brilliance 
A will be focused on the Display Mar- 
ket Month in Los Angeles during 
January, when many exciting and new crea- 
tions in the display world will be presented 
Displaymen and women, buyers and visual 
owners and 
attend the 
being sponsored by 24 of the leading firms 
in the Los Angeles display industry. 

Fach of the 
have individual displays in their own show- 
They have banded together under 
the name of the “Los Angeles Display Mar 
ket Committee,’ and selected the 
executive Harry A. 
Leo Weyman, secretary; 


Fred J. 


merchandisers, store managers 


are invited to event, which is 


participating sponsors will 


rooms 


have 
following committee : 
Silvers, chairman; 
Fred Blondell, Sanford Schwarz, 
Tabery, and W. M. Zeppen-Field. 
Not only will the 
by the 


mannequins and display 


newest creations be 


shown manufacturers in California 


props, fixtures, but 


California windows of California apparel in 


—These are the members of the Los Angeles Display Market Month 
row are the officers: 
publicity director; Sanford Schwarz; W. M. Zeppen-Field; Harry A. 
Silvers, chairman; Leo Weyman, secretary; Fred Blondell; Fred J. 
row, 


committee. In the front 


Tabery, and Frank Dunn. Second 


By FRANK ACKERMAN, 
Publicity Director 


the California manner will also be a feature 
of this event. 

The Southern California Display Directors 
and Manufacturers Club has announced that 
its large membership will feature such win- 
throughout January, indicating how 
California-manufactured merchandise can be 
displayed most effectively. 

In approving the plans for the Display 
Market Month, the general assembly of the 
Display Market committee was so enthusi- 
that the manufacturers are already 
laying plans to make the project an annual 
event. 

“Our goal,” declares Chairman Silvers, “‘is 
to give those attending value received—plus ! 
The underlying motif will be the most effec- 
tive way to display California merchandise, 


dow S 


astic 


and original ideas on California back 
grounds. 
“Now is the time for every store inter- 


ested in California pramotions to make plans 


to send representation to Los Angeles in 


Victor A. Grant; 


Frank Ackerman, 


B. A. Jacobs; Joe 


Maharam; Henry S. Schwarz; Peter DeLuca; Margaret Fitzgerald; 


Wiiliam Decter; 
Bailey. . . . Third row, L. Lenna; Mrs. Laurette Ebett; Al Halverson; 
Ned Weiner; Cecil Rockney and Dean White... . 
Irene Seals; Gene Coppinger; Wallace Gurney; Earl Wells; Ruth 
Susser; Milton Weimokley; S. Silvestri; Ted O'Day; Charles Katch 
and Dave Starkman— 


re Being Completed 


In that way they can secure the 
benefit out of California 


January. 
maximum 
events.” 

While California fashions are making a 
sweeping conquest throughout the country, 
the more progressive firms are discovering 
that the addition of the California back- 
ground and display interpretation of the 
California way of life gives a tremendous 
sales-stimulating “punch” to California pro- 
motions. 

The demand for California effects 
the California display industry has 
phenomenally. As a consequence, the manu 
facturers of such decoratives, props, man- 
nequins and fixtures have found this section 
a center of creative display for the nation 
More and more throughout _ the 
country are coordinating their apparel pur 
chases with the California display settings 
to go with them. 

“Retail stores in all parts of 

[Continued on page 121) 


sales 


from 
grown 


stores 


America,” 


Arthur Tartaglia and Noni 


Fourth row, 


“By 
KasWukKs 
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Melody 


NEW AND EXCLUSIVE 











In glamorous tune with the holiday spirit is this new and 
original Taffel wrap. The all-over elfin pattern, gaily 
embossed on metal foil, is perfectly suited to holiday as 
well as all-occasion giving. In rolls of 50 feet, 26 inches 
wide, Melody is made in Red, Pink, Blue, Gold, Silver, 


Fuchsia, Emerald and Royal. 


Taffel's famous self-dispensing box, the regular package 
for each roll of Melody, gives you maximum convenience 


in storing and tearing the wrapping. 


TAFFEL BROS., Inc. 


95 MADISON AVENUE 
NEW YORK 16 
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see California promo- 
tional displays created by 
the Southern California dis- 
play manufacturing indus- 
_ try keyed to the,“new as — 


wi tomorrow styles” origina- 
F u...ting in this magic land, 
and manufactured by 


‘i <<" i} If 
: nh - “ee 
é 1: ae 
y eet 
j 


_ CALIFORNIA DISPLAY STUDIO EMIL CORSILLO, INC. DISPLAY EFFECTS . 
CARRATA COMPANY | CRYSTALLINE PLASTICS, INC. FITZGERALD DISPLAY CO. 
GRANT & SILVERS, INC. DECTER MANNIKIN CO. DISPLAY. PRODUCTS, INC. 

_ COAST FLOWER MFG. CO. __—P.. L. DE LUCA CO. GENERAL DISPLAY. STUDIOS 
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in, the: windowacona nteriors of our 
finest retail stores : Created for 
your special attention and on view 
during the entire month of January 


Los Angeles 


“a nee 
Los A 


= AL HALVERSON O’DAY FOR DISPLAY THE TABERY CORP. 
@ HOUSE OF ALADDIN PACIFIC PROMOTIONS W. M. ZEPPEN-FIELD STUDIOS : 


1 B. A. JACOBS CO. SILVESTRI STUDIO ‘TRANSPARENT SHADE CO. 
| MAHARAM FABRIC CORP. DAVE STARKMAN RUTH SUSSER STUDIO 
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The Designer's Page 


By A. EUGENE CLAUSSEN, Art Director, 
Flannery & Associates, Pittsburgh 


Hand in hand with the approach- 
ing winter season is the ever in- 
creasing demand for distinctive 
and colorful sportswear. For this 
issue, Douglas Pickering of the 
Flannery & Associates art staff 
has designed two merchandising 
displays. 


The free-form display surface 
serving as the basis of each. dis- 
play can be made as complex or 
as simple as the budget will 
allow. The construction may be 
of chicken wire or scrap metal 
lathe stretched over a I" x I" 
frame, and covered in turn with 
papier mache and white flock. 
Contrasting with this more elab- 
orate approach is a simple, free- 
form cutout of wall board, plas- 
ter board, or corrugated paper, 
and framed with |" x I" on the 
back. The legs can be | inch 
dowel sticks, broom handles, or, 
if the scale demands, a large 
diameter, commercial cardboard 
display tube. 
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Carrying out the theme "How 
to do it, and what to Wear," 
the framed photostatic enlarge- 
ments are suspended between 
the ceiling and free form by 
fine piano wires strung through 
four eyelets in each frame. The 
color scheme is white, with the 
exception of brilliant yellow 
frames around each enlargement. 


Making use again of the free- 
form display surface, the shadow- 
box windows give the desired 
cheery interior so welcome to 
chilled ski enthusiasts. Full sized, 
fully dressed mannequins come 
out from behind the warm 
shadow-box lights into the cool, 
blue-white lights of the front 
window display. Again, the con- 
struction for the shadow - boxes 
can be as simple as a white 


cloth covered, light wood frame, 


or as complex as frost-covered 
glass panes in an actual window 
box. In either case, they are 
suspended by wood — supports 
firmly wedged between ceiling 
and floor. 


The entire background for both 
of these displays should be cov- 
ered with paper or fabric in a 
cold blue-green color. 


NO EN 
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W. M. Jenpen-Gield - of Hollywood 


Announces a Spring showing, presenting our 
latest creations of high-grade mannequins 








AT THE 


HOTEL NEW YORKER - New York City, N. Y. 


ROOMS 536 - 537 
December 7 - 13 Everyone Cordially Invited 


W. M. ZEPPEN-FIELD STUDIOS 


923 NORTH COLE AVENUE HOLLYWOOD 38, CALIF. 
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An Idea In Store Construction 


ITH profits being squeezed between 
higher costs per transaction at one 
end and all sorts of limitations of 


othe together with 
expected, the 


prices at thy end 
| 


lowered average sales to be 


distribution as a 


costs ot 


whole have to be 
favorable ratio be- 
Most of the 
the narrowed margin 
more efficient 


broken down to a more 


tween profit and overhead. 


shock 


has to 


administered by 
he absorbe d by a 
operation 

The efficiency of operation has been evalu- 
| volume per 
This relation 
the desirable 
by all phases of opera- 


xpressed in_ sales 


store space. 


indicates that in addition to 


volume 


increase ol 


tion, the increase of volume-producing store 


space is another requirement in the same 
direction. This is not a new problem, but 
it deserves additional attention under the 
present strained conditions. 

The following thoughts are mainly con- 
cerned with this problem of store space and 
how to make the best use of it. 

Statistics show the following figures : 
Sales Per Square Foot in Department and 
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By WALTER SOBOTKA, 
Research Bureau For Retail Training, 
University of Pittsburgh 


Specialty Stores With Annual Volume over 


$500,000—1944 (based on Controllers Con- 
gress Data): 
Total Store $ 60 per square foot 
Basement $ 62 per square foot 
First Floor Depart- 
ments* $138 per square foot 


(*This includes notions, toilet articles and 
jewelry, fine jewelry and 
watches, umbrellas, and. stationery, 
neckwear and scarfs, handkerchiefs, women’s 
hosiery, 


drugs, costume 


books 
and children’s” gloves, women’s 
and small leather 
furnishings, hats and caps, candy) 

The evident conclusion to be drawn from 
these figures is that the street floor is by 
far the preferred space for volume business 
This alone 

reason concentrating all 
the exploitation of the street 
Many stores would be satisfied 


handbags goods, men’s 


per square foot of selling space. 
is sufficient for 
efforts on 
floor area. 


—The insertion of a half-basement between 

the basement and the street floor is recom- 

mended by the author for stock purposes, re- 

sulting in better service, easier selling, and 
improved display— 
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if this most valuable area could be stretcheq 
or at least be freed from all unproductive 
spaces for the sake of an optimum of sell- 
ing space. 

The street floor is also the show piece of 


a store; it receives a lot of attention as to 
appearance and decoration—and particularly 
so with transparent glass fronts which allow 
a total or partial view into the store from 


the sidewalk. This is another reason why 
the layout of the street floor will be subject 


to more radical changes than the rest of 
the store. 

Changes will, in the first place, affect 
stock -cases and_ stock-areas, which at 


present cut down the selling space and also 


obstruct a free view. Seen from an esca- 
lator to the second floor these stock areas 
appear awkward. To loosen up this con- 


gested block system altogether into a free 
and open plan should be the aim of modern 
layouts. 

Here is one suggestion how such a de- 
sirable change can be accomplished: Con- 
sidering the fact that the two key floors 

[Continued on page 120] 
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MOST WONDERFUL EXCITING OF JUNGLE LIFE SB 
ORIGINAL, IMPORTED DIRECT TO , ? 
NO WHERE ELSE YOUR WINDOW 





can you see their like : 
MORE EVERY DAY Ss 


SHELLS SHELLS § gHa PES § | YOU DON'T have to be a MILLIONAIRE to have 

access to a parliament of PHENOMENAL displays. 

These wonderful collections can be BOUGHT for 

low LOW prices. They can be SEEN at our 
EXCITING SHOW ROOM 


, EIGHT WEST FORTIETH STREET 
NEW YORK CITY 


ONLY $17.50 




















andever's 
pens New 


Addition 


—The new three-story addition to Vandever's, 
Tulsa, cost about $1,000,000 and on opening 
night played to,a crowd of approximately 
35,000. The all-glass front is seen in the first 
illustration, followed by a close-up of one 
of the displays and a view of the main floor— 


WO years ago the Vandever Dry Goods 

Company, Tulsa, bought a three-story 

addition to the main floor and on the 
evening of September 30 the completely 
remodeled building was opened to the public 
for the first time—with nearly 35,000 Tulsans 
turning out for the occasion. 

First to catch their eye, naturally, was 
the all-glass store front which is believed 
to be the only one of its kind in that sec- 
tion of the country. Part of the front 1s 
seen in the first illustration; it is not the 
“open” type, permitting a view of the store 
interior, but has the customary background. 
The displays used for the opening were the 
work of Richard and Lolita Staines, co- 
display directors, and the second photograph 
shows a closeup view of one of the windows. 

Passing through doors controlled by an 
electric-eye, visitors to the store addition 
entered the first floor—third illustration 
where electrical appliances, silver, china, 
crystal and gifts were on display, and passed 
on to inspect the mezzanine with its radios, 
phonographs and records. 

The second floor features rugs, draperies, 
lamps and similar items, while moderately 
priced women’s apparel 1s on the third. 

Merchandise is displayed throughout on 
modern tables and in wall cases, many of 
them having mirror backgrounds, which are 
supplemented with stock storage space 
Lighting is predominantly fluorescent. Color 
schemes invariably involve light, cheerful 
pastel combinations Square columns. are 
mirror-covered and hence seem to give 
added space to the interior 


Pwo orchestras were employed for the 


opening, one of them playing tor a= style 
i third floor of the main build 


ing, and the other furnishing music for a 


1 


show on t 


similar show in the addition. A souvenir 
rose was presented to each visitor. 

No merchandise was sold during the open 
ing, although sales people and other store 
personnel were on hand to answer questions 
and to serve as guides. When selling was 
started on the following day it was to 
immense crowds, and all daily sales records 





exceeded by very large amounts. 









The store employs approximately 500 
persons, and expects to add 250 more soon. 
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We will be glad to see you at the : 
Hotel New Yorker 


Rooms 


q 647 ee 
} 


yang 




















241 EAST 36TH STREET 
NEW YORK 16, N. Y. 
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"IF IT'S NORTH" 


A. Painted background winter scene. 











B. Cut-out trees set a few inches 
from background. 






OQ 


. Approximately 24" constructed 
section to simulate stone wall, 
placed against painted wall on 
background, giving distance effect. 
Floor covered with salt and 
glitter. 













D. One or two Christmas (artificial 
or real) trees, against which sign 
will rest. 



















E. Snow men. One leaping over 
hockey stick which is tied to two 
skis. Other two in act of catch- 
ing leaping snowman. Drape 
merchandise on orientation sign. 





F. Twigs attached to valance board. 
This idea would be amusing for 
flannel underwear, preferably red. 


"IF IT'S SOUTH" 


A. Loosely painted background 
clouds and water. 


B. Three or four shades of fish-net 
attached to valance board and 
floor. 


C. Wooden floor. 


D. Large beach umbrella on which 
merchandise is displayed. 


E. Two painted (cutout or real) 
piles behind umbrella on whict 
can be placed lotions, etc. 


F. Mannequin holding rod witt 
three or four large wire or cut 
out wooden hooks on which is ; i 
hung merchandise. Fishing line 
heavy enough to hold curve 
shape and suspended by invis 
ible wire to keep it in place. 


G. Cutout or papier mache fish very 
amused at the whole affair. 


This idea good for men's window 
also. 
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—Oil paintings showing scenes from the new package design were done on glass panels suspended from the ceiling of the displays— 


Green’ 


Promoting “Bluegrass 


By PHILIP J. SANDMAN 
H. P. Selman & Co., Louisville 


OT long ago our store management gress of the promotion and the coordination 

decided on two things: One, that it of all media were as follows: 

was time to present a new Selman’s Being the leading fashion store in Ken- 
package decor to our customers, and second, tucky, we decided that it was only natural 
to create and promote an exclusive autumn that we should play up our state and its 
color in > merchandis¢ Krom these two well-known history and_ traditions. And 
apparently unrelated subjects came the in- since Kentucky is famous as the home of 
spiration for a single promotion which im- the Bluegrass region—a grass that is green, 
pressed the public very much. The pro- notwithstanding its name—it was logical for 


—Swags of dragon satin dyed in ‘Bluegrass Green'’ were draped behind the glass panels, 
giving the paintings an ethereal effect— 


us to select “Bluegrass Green” as the key 
note of the promotion and the color to 
be used. 

The next step was in designing the pack- 
age so it would have this color and familiar 
scenes associated with Kentucky embodied 
in its decor. Sketches of Churchill Downs, 
the scene of the Kentucky Derby each year, 
Ohio river steamers, and pastoral panoramas 
were selected for this purpose and _ were 
over-printed in black on the package’s alter- 
nating “Bluegrass Green” and white stripes 

Now that the color and packages were all 
set, we had to get in touch with fabric 
houses to dye silks and woolens to match 
this featured shade. Forstmann and Bian- 
chini responded with beautiful material that 
was cut by leading designers of dresses, 
coats and suits especially for our compan) 

With apparel, color and package ready 
the publicity program was first launched 
with advertising in national consumer pub- 
lications. Within the store we brought out 
a series of style shows having their basis 
on the exclusive color, and these were 
backed up with newspaper advertising, and 
all the store’s window displays were de- 
voted to “Bluegrass Green.” Radio adver- 
tising rounded out the publicity program- 
all presented in a very forceful but refined 
approach to the feminine shoppers 0! 
Kentuckiana. 

The large windows had three 10-foot glass 
panels suspended from the 12-foot ceiling 
On each panel was an oil painting of 4 
scene taken from our store package. Yards 
of “Bluegrass Green” dragon satin were 
draped behind the glass, and this gay the 
paintings an ethereal effect. 








life size 


Write 
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WRITE FOR COMPLETE DETAILS AND PHOTOGRAPHS 
r FLORENCE AND GILBERT LAURENCE 
| 164 WEST 25th STREET - N.Y. C. 1 

TELEPHONE: CHELSEA 3-1550 


More Attention ™ BABY MANNIQUINS 
New... Sitting Baby, ir" 5 $B 


Midwest's happy, lifelike manniquins are irresistable in four realistic baby poses—one standing (a cunning 
thumb-sucker), one laying on his tummy with a ball, one creeping away and another reclining smilingly on a 
pillow. They offer an infinite variety of display possibilities for showing jackets, bonnets, rompers, dresses... . 
in fact, anything in infants’ wear. A must for every infants’ department. Our baby manniquins are 6 months, 
life size, 24 inches high with adjustable arms. 
Write for circular on Children Manniquins from tots GROUP OF 4---$75.00 

to teen age, also Junior and Senior Manniquins. INDIVIDUALLY-- 19.75 


Christmas Novelty Decorations 


WRITE FOR DESCRIPTIVE CHRISTMAS CIRCULAR which includes a large 











variety of Christmas Display items and Christmas Novelty Display lines, like 


Santa Claus, Princess Pine Roping, etc. Illustrated at left are 4 of the leaders 


1--SANTA CLAUS— Full round stuffed. 27” high, bright red suit, black boots, 


white cotton beard—excellent for trim and resale purposes $7.50 


SPRAY--Beautiful, green, with brown pine cones, red holly berries, red 


satin bow, 30” long $5.50 ea.. $55 per doz. 


; CHRISTMAS BASKET-—-White papier mache, diamond dust finish, red satin 


bow on handle—red, white, green foliage, 11” high, 7” wide, good for cases. 


$1.50 ea., $16.50 per doz. 


M I DWEST 1-SANTA FACE Full, 18” high, 12” wide, 6” in depth. Red and white hat, 
MANNIQUIN DISPLAYS whiskers white, face flesh color $7.50 ea. 


53. N. WATER ST. MILWAUKEE 2, WIS. Jobber inquiries on Baby Manniquins and above Novelties invited 
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"Displaymen Need 
More Education" 


Not long ago a director who 
would be ranked as one of the nation’s top 
displaymen by all who are familiar with 
his ability was asked, “What do you think 
display needs more than anything else?” 
“Better education for most 

women who are in this 
profession now, and better education for 
those who will enter it in the future. 
mean that a college 


display 


He answered: 
of the men and 


“IT don’t necessarily 
education is necessary to be a good display- 
man, although it 


I have my 


stands to reason that if 
choice of hiring one of two 
applicants for a job and one of the men 1s 
college educated, that he is the man selected. 
As a matter of fact, we have 
rule in our department to employ only those 


made it a 
with an adequate scholastic training. 

“But I do mean that many displaymen do 
not have knowledge that is as well-rounded 
should be, particularly 
cultural things. They 
may know something about electricity and 
about carpentry and what 


and complete as it 
with reference to 
how to use it, or 
uses display can make of it, and about a 
dozen other related matters with which they 
come in contact every day. But many of 
them have only a smattering of knowledge 
about store operation, merchandising in its 
broader phases, music, art, the use of color, 
periods, and a great many other 
value to 


furniture 
things which have a vital esthetic 
them in their work 

a display which 
has music for its theme in one way or an 


“For example, let's take 


other; perhaps the window is backing up 


the local symphony drive, or makes a tie- 
in with the opening of the operatic 


or has some similar purpose 


season, 
Our display- 


man sees that a few bars of music across 


DISPLAY WORLD 


the background, or a music stafl of metal 
or some other material has a logical place 
in the display as a way of expressing the 
idea behind the window. And so the music 
motif goes in—with notes turned backward, 
too many notes to a measure, sharps and 
flats used indiscriminately, and a few other 
errors. 

“Now, there is no excuse for this; the 
whole display is a subject for ridicule or 
merriment on the part of anyone who has 
even a smattering of musical knowledge, 
and their name is legion these days. Such 
an error is fully as bad as having a show 
card with every other letter turned back- 
ward and with half the spelled 
wrong. 

‘The displayman doesn’t have to be an 
accomplished musician to know better; an 
hour’s time spent with a book on the ele- 
ments of music will give him enough knowl- 
edge—education, if you want to call it that 

about music so he will never make such 
a mistake in the future. 

“It is the same way with the different 
periods of furniture, or glass, or the use of 
color, or store operation. There is no ex- 
cuse for lack knowledge when it can be 
obtained so easily. Every city has libraries 
where there are plenty of books dealing with 
all angles of cultural knowledge and the 
mechanics of merchandising—and an hour 
a day with such books will do wonders in 
of enlarging a displayman’s edu- 
It is a duty every displayman owes 


words 


the way 
cation. 
his store and his profession.” 


NADI Faces iiiaae 
In Southern Show 


‘To show or not to show” is the 
horned question which confronts members of 
the National Association of Display Indus- 
tries when they think of the Southern Dis- 
play Association conference and exhibition 
scheduled for New Orleans next spring. At 
the NADI meeting in June it was agreed by 
association members not to patronize any 
not sponsored by the NADI, which 
seemingly eliminated the Southern event 
from the picture. In spite of which, the 
SDA went ahead with plans for the show, 
and as time passed more and more manu- 
signified their intention, either 
privately or publicly, of taking exhibit 
Now that the SDA has announced 
that only 66 such spaces will be available, 
that the show will be 


two- 


show 


facturers 
space. 


it begins to 

a sell-out 
The attitude of 

members is that they 


appear 


some of the NADI 
must display their 
wares at any event which their customers 
will attend, while others state frankly that 
much pressure is being brought to bear on 








DISPLAY WORLD regrets that it 
has been necessary to “freeze” its cir- 
culation for the time being at 13,500 
copies each month, due to the paper 
Subscriptions are still being 
accepted, however. and will be added 
to the active service list in the order 
received and as soon as possible. The 
publishers will appreciate it if readers 
will share their copies with others dur- 
ing this purely temporary situation. 


shortage. 
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them to exhibit, with the attached impli- 
cation of the loss of good will from Scuth- 
ern customers if they do not. Still others 
say that the decision made in June was too 
hasty. 

From an official standpoint, George Sijj- 
vestri, president of the NADI, has stated: 
“Our group as an association is not spon- 
soring the meeting of the Southern Display 
Association, but many individual members 
of the NADI feel that they should attend 
the exhibition. They may do this of their 
own volition, and no action can be taken 
by the NADI, as it would be in restraint of 
trade.” It was also pointed out that there 
is no provision in the NADI by-laws where- 
by a member could be penalized for taking 
exhibit space at a convention not sponsored 
by the association. Mentioned also is the 
fact that a manufacturer who wanted to 
live up to the letter of the NADI decision 
need not be present at the Southern meet- 
ing, but could still arrange to have his 
salesmen in that territory attend and show 
their lines in the usual way. 

The whole matter is certain to be dis- 
cussed detail during the NADI member- 
ship meeting in New York City on Decem- 
ber 13-14, but the concensus of opinion is 
that the outcome is already a certainty— 
that all restrictions will be removed which 
might prevent NADI members from exhibit- 
ing at the New Orleans event. 





Sherwin-Williams Offers Attractive 
Self-Selling Display Units 

Fight attractive -self-selling display units 
have been developed by The  Sherwin- 
Williams Company for retail paint outlets 
These units are designed to serve two func- 
tions—to attract more customers to the paint 
department, and to educate both customers 
and clerks in a few minutes in all essen- 
tials of the product displayed. 

Each unit is 30 inches high, 5 feet long, 
and 30 inches wide, and is painted in an 
attractive natural grain finish. Each display 
product, what the paint will do, 
how it will look when dried, what acces- 
sories are needed to do a professional job, 
how much surface it will cover and _ the 
prices for each size can. 


shows the 


The customer is invited to pick up any 
one of the panels on the display and see 
how a color will look and feel when it is 
dry. A customer sheet is also in- 
cluded. It gives a frank statement without 
illustrations or advertising copy on how 
the customer can secure a professional job 
All the accessories, brushes, the proper 
grade of sandpaper, thinners, etc., are 
shown on the display. The unit is so 
arranged as to permit product display on 
top of the counter for the customer’s in- 
spection. An abundance of stock is on 
the spot. 


service 


Each display is double faced. Two iden- 
tical displays may be used or a combination 
of any of the eight offered. 

The display is so arranged that it will 
attract the customer to “go seeing” through 


the department and regardless of the num- 
ber of times the customer has been in the 
store, he will still encounter the element of 
visit. 

offered to dealers at cost. 


surprise on every The displays are 
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A Suggestion for Easter by De Filippo and Teichner Displays 


- 7 JS xt 
Ae 4K 46 


Figures 25’ high; sold individually or in a group.We are pre- 


m4 ad 


pared to create, or carry out, designs to your specifications. 
x * je 


vs Many more’new‘creations for your spring 
Y # 


promotions in*our show room. 


Wrile for further information 


ve + 


— - 
De Filippo and* Jachnor Displays 1595 BROADWAY, NEW YORK 19, N. Y. 
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A VID ROSNER ORIGINAL PATENT NO. 140828 


THE SLIPPER SELLER 


e DISPLAYS UP TO 100 SLIPPERS 
HOLDS SHOES, BAGS, COSMETICS, ETC. 
WOOD CONSTRUCTION UNPAINTED 
4’ LONG, 2’ WIDE, 3’ HIGH OVERALL 
FOR TABLE, FLOOR OR WINDOW USE 


69.00 


LOS ANGELES, CALIFORNIA 


FOR IMMEDIATE DELIVERY WRITE—WIRE 


1S STUTZ 


406 SOUTH MAIN STREET e LOS ANGELES 13 
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Plexiglas"’ Bubbles 
Enclose Model Houses 
A novel peacetime application of “P] 


| glas,” the transparent acrylic plastic wi 


used during the war for ‘bomber noses, 
turrets, and other aircraft enclosures 


demonstrated in the sparkling clear 
| bles” which enclose the model house: 


House & Garden’s traveling architect 
exhibit. 

The bubbles are used as covers for 
Lilliputian homes to display clearly details 
in design, materials, and use of space and 
also to protect’ the models from dust, hand- 
ling, and damage. The bubble around the 
model of the house designed by Lester C, 
Tichy, measuring 100 by 50 inches, is said 
to be the largest ever blown from a single 
sheet of “Plexiglas.” 

The lustrous transparent enclosures were 


| manufactured by vacuum-forming—drawing 
| a hot sheet into a vacuum chamber until 


the proper shape is achieved, then allowing 
it to cool into a rigid bubble. This method 
was usedsduring the war to mass-produce 
the “teardrop” canopies of fighter planes 

The prize-winning houses, scaled one-half 
inch to the foot, are each accompanied by a 
7-foot curved “Plexiglas” panel which tells 


| the design story, highlights special features, 
| and reproduces the floor plan. Each exhibit 


is complete to the smallest detail, from the 
slope of the site to the furniture. 
These “Plexiglas” bubbles are the first of 


| their kind formed for display purposes, and 
| are the product of Rohm & Haas Company, 


Philadelphia. 


New Fiberglas Mat 
For Display Field 

A colorful, firesafe, translucent mat ma- 
terial composed of fine glass fibers bonded 
with a resin is announced by Owens-Corning 
Fiberglas Corporation, Toledo, for use in 
the display field for cut-outs, silhouettes, 
back drops, light diffusion screens, and for 
lettering. 

Outstanding features of the Fiberglas mat 
are its noncombustibility, its color-fastness 
and its dimensional stability under changing 


| humidity conditions. The fine glass fibers 


can not absorb moisture, and therefore will 
not shrink or swell. Colors are fast to 
both sunlight and moisture. 

The material is offered in four pastel 
shades, red, blue, green and yellow, and in 
dark brown and white. It is available in 
various thicknesses and dimensions. 


Haverback Becomes Designer 
For Bonafide 


A. Haverback, formerly display manager 
for Oppenheim Collins, Brooklyn, has_ be- 
come associated with Bonafide Display & 
Decorative Company, New York City, as 
designer; he will also devote a portion f 
his time to sales. 


Paul Siskind Joins 
Pacco Displays 

Sam Siskind, proprietor of Pacco Dts 
plays, New York City, announces the 1 
turn of his son, Paul, after three years with 
the army in the Pacific theatre. He h 
become associated with Pacco and w 
handle sales in the New York territory. 


I 
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Adjustable Mannequin Number 66 in 
several different positions 
(PLASTIC HANDS) 


Write for our new mannequin catalog and 
select any head. 


National Mannequin Co. 


Subsidiary of National Art Studios 66 
306-08 S. MARKET ST. CHICAGO 46, ILLINOIS 


_— 
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SEEN IN THE BEST CIRCLES ae 


11) KY of BVA 


AMERICAN FEXT URE K MEO. Co. Noy 2300 LOCUST ST. © ST.LOUIS, MO. 


DITTRIBUTORS IN ALLO PRIN CIP AL: Gera s 
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See the Yew, 
SENSATIONAL LINE 
OF KORRECT-WAY 


Spoil 


MANNEQUINS 


1946 


MARKET WEEK 


ROOMS 520-521 


December 7-13 


MEET YOUR 
KORRECT-WAY DISTRIBUTOR 


KORRECT-WAY 
IT KY AY 


NEW YORK OFFICE 
AND SHOWROOMS 


Salmon Towers Building 
11 W. 42nd Street 
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December Display Showing 
To Draw Good Crowds 


LL signs point to an excellent attend- 

ance of both displaymen and display 

factors at the so-called “Display 
Market Week” in New York City during 
December 9th through the 13th. Sponsored 
by the National Association of Display In- 
dustries, the will draw several 
hundred out-of-town displaymen to inspect 
the spring offerings of more than 50 display 
houses, shown on two floors of the Hotel 
New Yorker and in the showrooms of local 
firms. 

Much interest in the spring market week is 
being shown by key displaymen throughout 
the country, practically all of them signify- 
ing their intention of attending. That they 
will have plenty to see is indicated by the 
fact that 46 display reserved 
space on the fifth and sixth floors of the 
New Yorker to show their wares, in addi- 


occasion 


firms have 


tion to those companies which are readying 


special showroom presentations. 
Supplementing the normal attendance will 
be several meetings of displaymen who are 
members of store association display groups. 
Among them are those for the Mutual Buy- 
ing Syndicate, scheduled to meet during the 
week: the Frederick Atkins group, compris- 
ing display representatives from 35 
which will meet either December 10 or 11, 
and the Associated Merchandising Corpora- 
tion group, meeting December 13. There is 
a possibility that display managers from the 
Allied Purchasing Corporation will meet in 


stores, 


January, rather than during the market 
week, although this has not been decided 
definitely at this time. 

The semi-annual meeting of the National 
Association of Display Industries will be 
held at the New Yorker on Friday and 
Saturday, December 13th and 14th, with the 
exact time to be announced later; a good 
attendance is expected. 

Fourteen new members of the NADI have 
been approved and admitted into the asso- 
ciation, and several of them will exhibit 
during the New York showing. The 14 
firms are Chelix, Inc., New York City; 
Shenker Displays, New York City; Leo 
Prager, New York City; Howe-Jay Studio, 
Inc., Chicago; Messmore & Damon Studio, 
New York City; Sherman-Weir, Inc., New 
York City; Bonafide Display & Decorative 
Company, New York City; W. C. Hur- 
lock, Drexel Hill, Pa.; Pen Displays, Phila- 
delphia; Fren-Zee Store Equipment & Fix- 
ture Company, New Haven, Conn.; Arkow- 
Lewis Philadelphia; Frankel 
Associates, Inc., New York City; MGM 
Philadelphia, and Frankel 
Display Fixture Company, Inc., New York 
City. 

Forty-six firms had engaged display space 
at the Hotel New Yorker by the end of the 
first week in November. They are: MGM 
Displays, Inc., Philadelphia; Starkman Dis- 
play Studio, Los Angeles; Facil 

[Continued on page 91] 


Associates, 


Displays, Inc., 


Fabric 





—From Australia comes this imaginatively handled display titled "The Shape of Shoes to 


Come." 


It is the work of Fred B. Asmussen, display director for Myer Emporium, Ltd., Mel- 
bourne, who spent several weeks in the United States recently. 


The Myer organization con- 


sists of two stores doing a otal volume of about $30,000,000 and is credited with pening one 
of the most progressive display departments in Australia— 
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DISPLAY-TEX 


CORRUGATED DISPLAY PAPER 


Now—bring your most ambitious display 
ideas into practical being with DISPLAY- 
TEX the colorful, corrugated paper that 





STANDARD SIZE 
48" wide x 25' long 
Shipping weight, 5 lbs. 
JUMBO SIZE 


48" wide x 250' long 
Ship ping weight, 42 lbs. 


fits into any decorative scheme— gives real 
sales punch to all displays. 
DISPLAY-TEX is the perfect back- 
Yy 7 "1 a ‘ ¢ 7 
ground for window and floor displays, 2 cilisin cata aati 
Special matching colors run 


on order. (Minimum, 25 
jumbo rolls.) 


showcase display, exhibits, interior effects 


.. or wherever it is desired to show mer- 








chandise to full advantage. 





A BEAUTIFUL, DISTINCTIVE COVERING 
FOR CURVED OR PLANE SURFACES 


DISPLAY-TEX< is light, durable, easy to work with. Has smooth 
back surface (lightly printed in 1" squares for easy measuring 


and cutting), corrugated, colored front surface. 


Wide assortment of colors AVAILABLE 
NOW! 


Folder of 
color swatches 
sent on request 


BEMISS-JASON 
COMPANY 


lll Townsend Street, San Francisco 7, California 


Los Angeles, Calif. Portland, Oregon Seattle, Washington Denver, Colorado Chicago, Illinois | 
1315 E. 7th Street 921 Terminal Sales Bldg. 414-4th + Cherry Bldg. 705 Mining Exchange Bldg. 646 North Michigan Ave. 
Tucker 9393 Beacon 8877 Main 5373 Cherry 2627 Del 2430 
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Decalcomania Plant 
Opened In West 


A new name has been added to the ra. id, 
growing list of ‘“made-in-the-West” ro- 
ducts with the establishment by The M. ver- 
cord Company of a new, complete plat in 
Los Angeles for the production of dec Jco- 
mania transfers of all types, sizes and c\ lors 
made to Pacific Coast specifications, 

Opening of the large, air-conditioned 
factory as an independent production unit 


for the West (at 4500 District boulevard) 
was announced by Leonard H. Knopf, presi- 
dent of Meyercord, the world’s largest 
maker of decals. The firm’s move westward 
will give the Pacfic coast its first complete 
facilities for making decals to decorate. 


identify and advertise. 





Fren-Zee Publishes 
House Organ 


“Fren-Zee Facts,’ a monthly news-digest 
for displaymen, is now available at no 
charge to those requesting a copy on their 
store or organization letterhead. The con- 
| tents of this little publication are comprised 
| of practical, timely suggestions for the dis- 
| playman; a free clearing-house section for 
| exchange, rental of used display 
| props; a buyers’ source-information depart- 
| ment, and news-worthy items of major in- 
| terest to the field. “Fren-Zee Facts” is pre- 
| sented by the research and marketing divi- 

sion of Fren-Zee Store Equipment & Fix- 
| ture Co., 223 Grange street, New Haven 10, 
Connecticut. 





sale or 










United Air Lines 
Expands Ad Section 

United Air Lines’ advertising department 
has been expanded under the direction of 
Robert E. Johnson, director of advertising, 
to provide separate for display, 
direct mail and printing, media advertising 
and promotional advertising. 

Bernard Kovnat continues as display man- 
ager. He joined United upon his 
from the Coast Guard last vear. 


sections 


release 


Lloyd Company Adds 
Ryan To Board 

Edward R. Ryan was recently elected to 
the board of directors of W. H. S. Lloyd 
Company, Inc., 48 West 48th street, New 


York City, according to an announcement 
by John J. Dauler, vice-president. Other 
directors include Major Llewelyn Lloyd, 


Mrs. D. L. Dodman, and John J. Dauler. 


''Manikinsurance” Put On 


Annual Basis 

Madisonia Manikins, New York City, has 
announced a new plan whereby its “Manik- 
insurance”, is now offered at a flat annual 
rate. This is said to be the first time an) 
organization has endeavored to service man 
nequins on a complete coverage basis at a 
specified yearly rate. 


New Wig Business 
Is Opened 


Yvonne Novak and Hans Gabelmann have 
opened a new wig business at 97 Sixth «ve- 


nue, New York City, under the name 0! 


Nu-Show Displays. 
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GENUINE STRUCTURAL BENDS ORIGINAL 


OF TEMPERED MASONITE 


For Modern Remodeling aud New Coustruction 


Available 


Send for 
NOW 


Catalogue 
Blueprinting 
Seventeen 


Basic Designs 
Available 


Beautifully modern room setting for furniture window created with Structural Bends 
by Milwaukee Boston Store, Milwaukee, Wisconsin, Mr. Dave Ostlund, Display Manager. 

















Made of strong, tempered Masonite Presdwood, Structural Bends are a practical, inexpensive mate 
rial for creating outstanding treatments tor smart, modern window backgrounds, interior —_ 
remodeling construction. They are flexible. . easy to cut... construct ... finish and install 
Le COaLeEEr oe a aiea Quickly interchangeable to meet daily or seasonal requirements. Seventeen basic shapes, 
PRACTICAL USES. available in 8 foot and 12.foot lengths ... Any height ... any shape ... any size area 
as 21” wide can economically be treated. They are designed to meet the requirements of modern construction 
ONLY ‘$2.90 for store interior, backgrounds, equipment and display, new construction, remodeling. Time tested 
. durable ... modern ... extremely practical ... affording almost unlimited opportunities 
for creating outstanding effects... at low cost. They are in stock, available for immediate DESIGNS AVAILABLE 

shipment. Plan vour needs ... Place your order now! 





DISTRIBUTED EXCLUSIVELY BY 


W. L. Stensgaard and Associates, Inc., 346 N. Justine St., Chicago 7, Ill. 








HERES teSPO 


DURING 
NEW YORK 
DISPLAY MARKET WEEK 


DECEMBER 9-13 


The Siegel Showrooms will as usual be headquarters for visiting displaymen during the big 
NEW! DURABLE December Display Market Week ; itali i i i 


and the customary hospitality will prevail. Here is the 
DORABLE MISS spot where displayman meets displayman— at the cross roads of display. There will be 
assembled for your convenient inspection a magnificent collection of every type of display 
property, everything that is newest and best to help your displays do a bang-up job for 
your store. 





re is an entirely new line 
‘ mannequins for the MISS, 
ze 12, that will be a winning 


panion to the famous MANNEQUINS . . . FIXTURES .. . FORMS . . . SPECIALTIES . 
ig leg RACKS ... PLASTIC, WOOD and COMPOSITION NOVELTIES 


ur Showroom. 
ALSO ON DISPLAY, 

THE NAT INC 
DURABLE DORABLE o 


DEBS & DEARS 39 W. 37TH ST. NEW YORK CITY 18 
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Display Fixtures with Imagination 





Visit our Factory and Show Room 
When in Los Angeles 


Crystalline Plastics Co. 
1026 Venice Bivd., Los Angeles 15, Calif. 


Sales Representation 


Albert A 


Grover 


Winer, 248 Phelan Building 
Display Co 626 Broadway 
1123 Washington Ave. 


San Francisco 
Cineimnati, Ohio 


St. Louis, Mo Regal Sales Co., 

















Henry’s CY, 


PLASTIC HANGERS ©. 
for DISPLAY Wee 


“We make the better Hanger 
For the better Merchant” 


12" Size 
‘KIDDIE HANGER" 







14!/."" Size 
‘JUNIOR HANGER 


4 
THE BEST 
‘HANGERS 
MADE 17" Size 
“LADIES HANGER’ 
i ae | Hatiger of Superior Quality 


| HENRY HANGER CO. of AMERICA 
| 450 Seventh Ave. N. Y.1, Dept. DW 


Pioneer of Plastic Hangers 





DISPLAY WORLD 


Drug Store Display Survey 
Reveals Wide Acceptance 

Related-item window displays are finding 
excellent acceptance among druggists, ac- 
cording to a survey recently completed by 


the Point of Purchase Advertising Insti- 
tute, New York City. Two hundred and 
fifty drug stores in all sections of the 


country were queried on their use and 
opinion of a Bristol-Myers vacation needs 
display released last summer. The 42 per 
cent who replied declared the display en- 
joyed an average use of three and one-half 
weeks, and 91 per cent approved the type of 
window providing for showing of seasonal 
articles in addition to those made by the 
manufacturer supplying the display. Eighty- 
four per cent of those answering considered 
the display good enough to use twice, 55 
per cent adding that they were saving the 
display for re-use next summer. 

General agreement that the material furn- 
ished made possible a complete and attrac- 
tive summer window for the average drug 
store was reported. Many replies suggested 
displays of this type be furnished for each 
of the four seasons. 

Despite the fact that production difficulties 
delayed the distribution of the display until 
late July, it was well received and used 
extensively. 

Weekly Service Furnished 
By New Display Firm 

A new type of weekly display idea service 
offered by Display Ideas, Inc., 
organized recently with offices at 545 Fifth 


is being 


avenue, New York City. Its experienced 
design staff is headed by Harold Morais, 
national display director for America’s 


largest department store group, and New 
York display consultant and designer. 

The idea behind the organization is to 
furnish one store in each community with 
208 drawings window displays 
a comprehensive 


of original 


each year. Each idea is 


illustration of a complete display and carries 
information 
display 
floor plan, specifications and 


the necessar\ for the display- 


man to execute the successfully. 


Color schemes, 
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accessories are listed in detail. The service 
is weekly, with the drawings delivered jp 
advance of the time when planning would 
have to start for the particular type of dis- 
play featured. All types of merchandise 
are covered. 

About the service the new group had this 
to say: “We know that the busy director js 
constantly confronted with the need for 
time-saving help. With so many hidden 
display problems, he needs outside assist- 
ance, especially for the design and develop- 
ment of new, timely, sales-compelling dis- 
play ideas to make his complex job simpler 
Market and other information services to 
retailers have been widely accepted. Adver- 
tising reporting, fashion reporting, photo- 
graphic display reporting and clipping sery- 
ices have all given store management in- 
valuable information at low cost. 

“We think our service is the first of its 
kind, and from our experience know that it 
has many benefits. Not only are the ideas 
original, but they are on a displayman’s 
desk when he needs them. We develop our 
ideas in various classifications and a display 
manager can be assured that if he’s plan- 
ning, for example, a June Father’s Day 
window he'll have our suggested plan on 
his desk in April.” 





MacAlister Joins Ward's 
As Design, Decoration Head 


Montgomery Ward & Co. announces the 
appointment of Paul R. MacAlister, former 
navy commander, as manager of the in- 
terior decoration and industrial design de- 
partments. MacAlister, who saw active duty 
in the Pacific, was formerly president of his 
own design firm in New York City, and was 
the founder and director of the permanent 
exhibition of decorative arts and crafts, 
“The House of Homes,” in Rockefeller 
Center. His television program, “America 
Redecorates,” on WNBT of the National 
Broadcasting Company's network, was. the 
first interior design program to be _ broad- 
in tele- 


cast and ranks as one of the best 


vision broadcasting. 
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ANYTHING GOES! Not any more. 
will again be looked upon as something that add up to dollars. 
On merit alone, DISPLAY deserves more of the store promotional dollar. 


DISPLAY WORLD 


We are entering a period when simple arithmetic will become the vogue, when pennies 
And store promotion budgets will again get closer scrutiny. 
When staple merchandise is plentiful, and selective 


shopping prevails, DISPLAY is called upon, as never before, to increase sales at-the-point-of-purchase. Make sure you can 


do an adequate display job. Make sure your budget 


provides at least 1/3 of the promotion dollar. Make sure you take 


advantage of the services offered by N.A.D.I. The facilities of our membership are at your command, and we solicit the 


opportunity to be helpful. 


Members of the National Association of Display Industries 


Abacot Displays, Inc. 
Adler-Jones Company 
Advance Displays 
Aladdin Fabrics 
Allcock Mfg. Co. 


Allied Display Materials, Inc. 


American Fixt. & Mfg. Ce 
Ankerum Mfg. Co. 
Arkow-Lewis Associates 
Arrow Dec. & Fixt. Co 
Austen Displays 

C. Barrango Co. 

Bliss Display Corp. 
Bonafide Disp. & Dec. Co 
Eve Brueser Studios, In 
Brunn & Bertheim 
Bulkley, Dunton & Co. 
The Carrata Co 

L Jj. Charrot Co., Inc 
Chelix, Inc 

James A. Cole Co. 
Columbia Display Materials Co 
Colonial Decorative Display Co 
Combined Industries 

Cook & Meier 

Emil Corsillo, Inc. 

Coy, Disbrow & Co. 
Crystal Fixture Co. 
Crystalline Plastics 

I.. A. Darling Co. 
Dazian’s, Inc. 


NATIONAL ASSOCIATION 


Decorative 
Decorative 


Novelty Co London Displays 
Plant Co A. Lutz 


Dingleman-Wolff Co. Lynn Display 
Display Effects Magnani Statuary 


Display Equipment Corp. 
Display Mannequin, Inc. 
Display P 


Doerr and 


Majestic Creations, 
roducts Co. 


Facil Fabrics Co Mileo Mannequins 


Frankel Associates, Inc 


Frankel Di 


Modern Displays 
splay Fixture Co., Inc. Moortgaat Studios 


Fren-Zee Store Equip. & Fixt. Co. More Displays 


Gardner Displays Co. Mutual Disp. Mfg. Co. 


Garrison-Wagner Co Naegele Horner, Inc. 


Earl W. Gasthoff Co. Natural Creations 


General D 
General D 


Glass Light Rotary Display Old King Cole Displays, 


Mfg. Co. 


Grant & Silvers, Inc 
The Grene 


isplay Corp. New England Deco. Supply 


isplay Studios New Style Studio 


Oltmanns 
Pen Displays 
ker Corp. Leo Prager 


Grimm-Lambach Co R-Tex Co. 


Victor Haida Displays, Ine Radiant Glass Fibers 
Hexco Products, Inc 


Howe Jay 


W. C. Hur 
B. A. Jacobs Co. 
Irving Kaley Gustave Rubner, Inc. 

K. G. Kurtis Studio Sales Paper & Supply Co. 


Reflector-Hardware 
Studio, Inc The Reyburn Mfg. 
lock Rip Studio 

Royal Paper Corp 


Lee Plastics 


PROGRESSIVE 





MERCHANDISE 
PRESENTATION 


Maharam Fabric Corp. 


Mayorga Mannequins 
Associates Messmore & Damon 
Durable Displays, Inc. MGM Displays, Inc. 


Schack’s, Inc. 

Scheuer Creations, Inc. 

Shenker Displays 

Sherman Paper Products Corp 

Sherman-Weir, Inc. 

Frederic Shipman 

Shoe Form Co., Inc. 

Nat Siegel, Inc 

Silvestri Studios 

Silvestri Art Mfg. Co 

Southern Display News, 
Associate 

Standard Fixture Co., Inc. 

Staples-Smith Co. 

Starkman Display Center 

W. L. Stensgaard & Associates 

Tabery Corp 

Taffel Bros., Inc. 

Tally-Ho Display Studio 
Taylor Creations, Inc. 

Timbertone Decorative Co., Inc 

Timely Service Co., Inc 

Tri-Allied Creative Displays 

Jas. B. Williams, Inc. 
Frederic Weinberg 

Worsinger Window Service, 
Associate 

Zaria 

W. M. Zeppen-Field Studios 

Display World, Associate 


of DISPLAY INDUSTRIES 
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Ev-Ready’s Otticial Displays 


screened in many colors for... 





PAPIER @ 
MACHE 
HEARTS 


la x Fe 
y i 2AM! EICATES 
: CARDS CAF 3 
pa* VY 
te rOPrPE ‘“ p 
pOr iTS 4 n ‘S, © 
Half round, >ENN A Ye yl AR} 
dhlieie ow MN 
‘ Ek . 
17 inches high pAt 


FOR FREE CATALOG WRITE 


EV-READY 195 Canal Street 


New York City, 13 















| KILROY SEZ: 


“Petal-Top WIGS are tops 


IN STYLE and PRODUCTION.” 


Horse hair and wigs of special materials 


styled by YYONNE NOVAK 
Send for free head measuring chart today. 


NU-SHOW DISPLAYS 


97 SIXTH AVE. NEW YORK CITY 13 
W Orth 4 - 8974 
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| Martin's, Brooklyn, 

Names Izzo 

Frank Izzo has resigned his position as 
display manager for Ludwig Baumann, " 
York City, a post he had held for the ; ist 
two years, and is now in charge of dis; ay 
for Martin’s, Brooklyn. He succeeds Da: ie] 
Coffey, who is now with Arnold Constal .’s 


Prior to joining Ludwig Baumann, Izzo \ as 
with Bonwit Teller & Co. for six years ond 
at one time was with the display stati of 


Saks-Fifth Avenue. 





Fixture Mart Introduces 
Plastic Top Case 

A new top case, made completely of plastic 
except for plated standards and_ brackets, 
has been introduced by the Fixture Mart, 
Inc., Chicago. It has two plastic shelves 
which are adjustable; sliding doors at th 
rear are likewise of plastic. The case is 
144% inches high, 24 inches long, and 84% 
It can be readily trans- 
ported from one part of the store to an- 


inches in depth. 


other, as desired. 


Display Service Adds 
New Accounts 

The Kingston Display Service, formed at 
6 Rogers street, Kingston, N. Y., last Feb- 
ruary by Louis Goldstein, has added several 
new display clients recently and is now 
servicing 25 active accounts. Goldstein was 
formerly with London's Youth Center, of 
Kingston. 


Schwengel Discusses Mannequins 
In Radio Interview 

Latest individual to join the parade oi 
display notables interviewed on radio and 
television programs is. Erich Schwengel, 
Chicago manager for the L. A. Darling 
Company, Bronson, Mich., who was. inter- 
viewed recently by Ted Grazard, 
reporter for WBBM. Schwengel discussed 
how mannequins are created, from the raw 
clay to the final figure, and modern pro- 
duction methods versus those of former days. 


roving 


Editor Is Speaker 
Before Ad Club 

R. C. Kash, editor of DISPLAY WORLD, 
was the guest speaker at a meeting of the 
Old Colony Advertising Club, Brockton, 
Mass., the evening of October 23. The sub- 
ject of his talk was “The Advertising Man 
and Display.” The meeting was preceded 
by a dinner at “The Fox and Hounds,” and 
was attended by local advertising and dis- 
play executives, with several display factors 
from Boston being present. The advertising 
club has since announced its intention of 
including at least one session devoted to 
display on’ its program each year. 
Kehrt's Displays Praised 
In Newspaper Story 

A full column was devoted by the Cin- 
cinnati Enquirer on October 22 to pratse 
of the novel window displays of Russell 
Kehrt for Jenny’s, local specialty shop. The 
story included a description of Jenny's prop 
room and the production of display settings 
by Kehrt and Frank Hickerson, his assistant. 
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MAR BALIA 


*Reg. U. S. Pat. Off. 


[MMEDIATE SHIP.- 
MENT from stock. 
llow five days ex- 
ta for orders in- 
olving a_ special 
slor scheme. Per 
neet, 36”x31” $1.50 


225 FIFTH AVE., NEW YORK 10. N. Y. 


THE CREATIVE TOUCH THAT GIVES 
LIFE TO YOUR MOST IMPORTANT 
DISPLAYS. 


Marbalia is not a photographic imitation of 
a marble finish, but is a Decorative Display 
Paper in a class by itself. 


For your selection we carry 150 beautiful color 
schemes constantly in stock—and your own spe- 
cial colorings can be made to your order if you 
wish, and at no extra charge; (the minimum 
order for special colorings is 25 sheets). 


MARBALIA papers are hand-made . . . Wash- 
able . . . Adaptable for every display need. 






























STOP 


NEEDLESS 


FADING 















TRANSPARENT 
SHADES STOP 
FADING RAYS* — 

YET GIVE YOUR DISPLAYS 
COMPLETE VISIBILITY. 












Almost 500,000 In Use! 





*over 90%, by actual test! 
— Big, new book, “Sun Pro- 


FRE tection Plus Visibility.” Illus- 


trated throughout. Generous samples of 





Transp arent Shade material included. See 





how to stop needless fading, and in- 





crease your display profits! 


WRITE TODAY FOR YOUR FREE COPY 






RANSPARENT 
Or eek 





Department 2, 501 N. Figueroa St., 
Los Angeles 12, Calif. 
Telephone Trinity 085! 
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Museum Of Modern Art 
Announces Exhibitions 


The Museum of Modern Art, 11 West 53d 
street, New York City, has announced its 
exhibition schedule for the next few months, 
many of which have direct interest for dis- 
playmen. The program is: November 13- 
January 12, 61 lithographs by Toulouse- 


Lautrec, plus the Picasso “Tricorne” de- 
signs; November 27-January 26, “Useful 
Objects, 1946”; December 4-January 5, 


Children’s Modern Art Fair; December 18- 
March 16, Henry Moore's sculptures and 
drawings, including 60 pieces of sculpture 
and 50 drawings; January 15-March 23, 
mobile design; January 15-March 9, Eugene 
Berman theatre design; February 5-April 6, 
Henri Cartier-Bresson photographs. 





Prizes Awarded 
In Local Contest 

First prize of $50 for a local display con- 
test built around a City-Wide Improvement 
Plan in Omaha was won by Browning-King 
Company. Second place and $25 went to 
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Worth Winslow, Berg Clothing Comp 
Third award of $15 was won by Erskine 
Lehr, Aquila Court, and fourth prize of *|( 
went to George H. Wagner, J. L. Brandeis 
Company. 





AMC Displaymen 
Visit New York 


Many display managers whose stores are 
members of the Associated Merchandising 
Corporation have made recent trips to New 
York City to consult with Morris Welch 
AMC visual presentation director, with re- 
gard to a special Valentine’s day promotion, 
plans for which are now being completed 





Katzenmiller Named 
By Los Angeles Store 


Following the resignation of Roger Smith, 
who is entering the field of industrial de- 
sign in San Francisco, Pete Katzenmiller 
has been named display director for Gude’s 
Inc., Los Angeles specialty store. 





by Tony Brinker 





PArrer HIGH SCHOOL,HARRY 
STUDIED AT THE ART LEAGUE 
UNDER BRIDGEMAN WHILE WORK- 
ING AT FASHION DESIGNING.FOR 
THE PAST 20 YEARS HE HAS 
BEEN IN THE FLOWER AND DIS- 
PLAY BUSINESS, INCLUDING CON- 
STRUCTION AT THE LAST WORLD'S 
? FAIR. HE ALSO DID DESIGNING 
AND SELLING FOR LEADING FLOWER 
HOUSES IN NEW YORK. Two YEARS 
AGO HE DECIDED TO FORM HIS OWN 
BUSINESS AND DID SO UNDER THE 
NAME OF ART & FLOWERS. HE 
STILL 1S KIDDED ABOUT “LIFTING” 
THE NAME FROM THE SONG“ HEARTS 
AND FLOWERS”. 


=e. : 

Favorite SPORTS ARE LONG 

DISTANCE WALKS, BOXING, SWIM- 
MING, HANDBALL, AND DEEP-SEA 
FISHING. ALMOST EVERY SUNDAY 
MORNING HE CAN BE FOUND AT THE 
BOTANICAL GARDENS GETTING 
NEW IDEAS FROM NATURE. MENZIN IS 
MARRIED AND HAS ASON AND DAUGHTER. 


aug WHAKEALN 


OWNER OF 


ARTS & FLOWERS 


NEW YORK CITY 
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TO BE PREVIEWED AT. 


HOTEL NEW: YORKER 
Room 636 


OECEMEECR F- FS, 1946 


IN PHILADELPHIA VISIT FREDERIC WEINBERG AT 913 ARCH STREET 





You are Cordially Invited 
to visit our Studios during Market Week, December 9~| 
and view our new line of ANIMATED EASTER ATTRACTIONS 


MESSMORE & pamon, INC. 
400 West 27th Street, New York 1, N.Y. 











~~ yaluE FOR ONLY 





Attractive pricing of merchandise 
means more than the price itself. 
Eureka holders compel attention 
and display your prices with irre- 
sistible buy appeal. 


Distinctively embossed in gold or 
silver foil, they're bright spots for 
all store promotions—for window, 
counter, shelf, or showcase. Ad- 
justable too for easy reading at any 
view level. 


To cover all price changes and 
ranges, each box contains 20 die- 
cut and scored holders (2” x 
25%’) with 440 figures from 0 to 
9. Includes signs for dollars, cents 
and decimals. Prices appear in 
high-visibility black on matching 
gold or silver grounds. 


— 
ue 


—— 


excePrional | | §/0H 








mark. Write 
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CHANGEABLE 
PRICE CARDS 


FOR DISPLAY 
BUY APPEAL 








Special Price Cards Made to Order 


f Company or trade 
Us for information. 












ORDER FROM YOUR JOBBER TODAY! 
OR WRITE DIRECT 


EUREKA SPECIALTY PRINTING CO. 


STATIONERY DIV., DEPT. DW 
New York 18, N. Y. 


11 W. 42nd Street * 


















Rich f: lywoods 


GIVE DISPLAYS 
NEW DRAMA! 


Emphasize quality or style in merchandise by 
using fine natural plywoods in your displays — 
Mahogany, Walnut, Curly Birch, Bird's Eye 
Maple! Wide assortment of panel sizes and 
thicknesses. Send today for catalog of special 
plywoods and materials for display builders. 


CARMEN-BRONSON CO. 





165 EAST 3®° ST. MT. VERNON, N. Y. 








with 

; e DIAMOND DUST 
e SILVER FLITTER ; 
e CRYSTAL BEADS 
e GLASS TINSEL , 

} Glass Tinsel is available in Silver, Gold, $ 

Blue, Green, Red and Black 
Prices and samples furnished upon request } 


EMPIRE TINSEL & BALLOTINI CO. 


9 1265 Broadway New York, N. Y. { 


© Please Mention DISPLAY WORLD When 
Writing Advertisers 
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Kerstein Resigns Post 
With The Union 


H. Duke Kerstein announced his 
resignation as designer, stylist and witdoy 
display supervisor for The Union Company 
Ohio. Although his immediat 
plans are still in the formative stage, Ker- 
stein intends to devote his time 
and writing. His successor has not yet bee 
appointed. 

Kerstein was formerly director of interior 
display for the F. & R. Lazarus 
and designer and sales promotion director 
of the new Roy ee Co. jewelry store, both 
of Columbus. At one time he taught 
theatrical design at the Ohio State Univer- 
sity Drama Studio and enjoyed considerabk 
prominence as a successful designer, pro- 
ducer, and writer in local theatrical circles 





has 


Columbus, 


to desigy 


Company, 


Greneker Appoints 
Sales Representatives 
Two new sales representatives have been 


appointed by The Greneker Corporation, 
250 West 54th street, New York City 19, 
according to Max S. Mayer, sales man- 


The men are Robert Delbol, covering 


ager. 
New England, New York State, parts of 
Pennsylvania and Ohio, and Sidney Ross, 


representing the firm in Michigan, Minne- 
sota, parts of Ohio, Illinois and Wisconsin 
has several innovations which 
view at the firm’s 
December display 
New York; included will be new men’s 
mannequins, children toddlers, actior 
miss figures and sports figures. 


Greneker 
will be on showrooms 
during the showing in 


and 


Donald aah Joins 
Filene's Staff 


The appointment of Donald L. Shanks as 
window display manager for Wm. Filene’s 
Sons Company, Boston, has been announced 
He succeeds Marie Keller, resigned. Shanks 
was formerly with Samuel C. Dutch & Son, 
display fixture firm, Buffalo, and prior to 
that was in charge of display for William 
Hengerer Company of the same city, and at 
one time was with W. T. Grant Company’s 
Buffalo store. 


Coyle Resigns Position 
With Madison Firm 
William resigned as display 
manager Madison, Wis., in 
order to study fashion design in Los Angeles. 
His named 


Coyle has 


for Simpson's, 
been as yet. 


successor has not 


Parker Leaves McAlpin’s 


For Rollman's 

The resignation of Cyrenus Parker as 
display manager for McAlIpin’s, Cincinnati, 
has been announced. He is now on the dis- 
play staff.of Rollman & Sons Company, of 
the same city, under the direction of Andrew 
Matzer. The position at McAlpin’s has been 
taken by Earl Schube. 


Backer Replaces Pollard 


At Stix, Baer 

Following the resignation of Al Pollard, 
who has joined the Silvestri Art Mfg. Com- 
pany, Chicago, Howard Backer has been 
named assistant to Syl C. Rieser, display 
director for Stix, Baer & Fuller, St. Louis. 
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Copyrighted design of Durable Transparent plastic. : 2 
Full 17" length. Rustproof recessed revolving wire 
hook — Available in transparent colors — crystal, 

amber, ruby red and blue. . a 

Write for full information — state qualities desired : ~ 

= 

BARNEY STEMPLER & SONS, Inc. = 

28 Norfolk Street — Orchard 4-1780 — New York 2,N. Y. 3 
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WLS Structural Paper, American Walnut Hollywood 
Gray, as used in setting for smart fashion window. 













Genuine, Fine Woodgrain Patterns in Sheets 
Size 34”x 48”... only $1.35 each! 






p PAPERS 









Illustrating beautiful graining in full 
sheet of Quartered Walnut, Dark. 





Apply WLS wood grained Structural Papers over 
any flat or curved surfaces. Renew the beauty of old 
fixtures, wall surfaces, windows, columns, clevators, 
showrooms, partitions, bases, pedestals, exhibits 

- yes... most everywhere. Adheres smoothly to 













surfaces, gives appearance of genuine, fine grained 
wood finishes. Is sun fast and waterproof, will clean 
with soap and water. Cellulose surface gives luster 
of genuine wood finish, protects surface against 
soiling and scufling. 


Choice of following 


woodgrain patterns 











SP-100 Burl Walnut SP-105 American Walnut, Natural 
SP-102 American Walnut, French Brown 
Brown SP-107 Quartered Walnut, Light 





SP-103 — Walnut, Hollywood SP-109 Prima Vera 


\\ 
SP-110 Striped Mahogany 





y 
SP-104 Quartered Walnut, Dark 





N YY \ 
Send for FREE catalog with \ 
actual swatches of each pattern. 


W. L. STENSGAARD AND ASSOCIATES, INC. 
346 N. JUSTINE STREET - CHICAGO 7, ILLINOIS 
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Come and See 


CRYSTAL GLASS-LIKE PROCESS 
Greatest Display Juncuation 


Unprocessed Glass-like 

Wire Unit Treated Chair 

Any Color In Color or White 
$5.00 18” high, $10.00 





Now a new laboratory treatment brings scintillating crystal beauty to your displays. 
Enhance your new ideas! Re-use your old fixtures! No! a tinsel, this patented process 
covers objects with real, natural, light-reflecting crystals of extraordinary beauty. These 
natural clear crystals are washable and flameproof, and are produced white or 
beautifully colored. Can be applied only at the laboratory —to metal, wood, cloth, 
plastic, glass, cement, plaster, and roots. New York depar'ment store managers have 
acclaimed this jewel technique as the greatest miracle in disp!ay. 


See the Crystal Glass-Like Process in many beautiful applications. See, too, our smart 
display of spring and summer flowers, preserved foliages, and novelties. 


AT OUR SHOWROOM ONLY 


ARTS and FLOWERS Mfrs. and Creators 


43 West 56th Street (Near 5th Avenue) New York 19, New York 











“SHOP AT SHOPSIN” 


IF IT'S PAPER OR CARDBOARD — TRY US TODAY! 


WE ALSO DO—Straight cutting and diecutting to all sizes and shapes— 
Rewinding—Sheeting—Mounting—Pasting, Etc. 
WE INVITE YOUR INQUIRIES 


° 


Write for our New Metal Foil Booklet 102 D 








MANUFACTURERS & CONVERTERS OF PAPER & CARDBOARD 


SHOPSIN PAPER COMPANY 


112 CHARLTON ST. (Near Hudson St.) 
WoOrth 4-6038 


NEW YORK 14, N. Y. 
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TEAMWORK AT 
LIT BROTHERS 


[Continued from page 43] 


windows so that they tell a merchandising 
story. We make frequent use of the se- 
quence-of-windows idea. Under this plan, 
all merchandise of a kind is displayed in 
adjoining windows rather than scattered 
around our frontage. And all windows de- 
voted to one type of goods have related 
props, backgrounds, and lighting. This is 
not to say that the windows are alike, but 
only that each window represents one chap- 
ter in the same story. We carry the story 
along the direction of greatest traffic. 

“We try to plan matters so that different 
types of merchandise are separated from 
each other naturally, as by an entrance or 
a corner. This means that the windows on 
opposite sides tell entirely different stories, 
and are very dissimilar in appearance.” 

This arrangement builds up a terrific im- 
pact on the pedestrian public, an impact 
which is augmented by careful highlighting 
of the merchandise displayed so that atten- 
tion is directed to the goods being promoted 
and diverted from the frequently spectacular 
props. 

It is true that Lit Brothers’ windows are 
outstanding, but in the final analysis the 
headline story of the display department is 
one of teamwork all down the line, precision 
timing of every activity, rigid adherence to 
schedule, and enthusiastic cooperation all 
the way through. 

These factors lead football teams straight 
to the opposition goal line. At Lit’s, they 
have welded together a display department 
which, for quantity and quality of work, can 
score in any league. 





Arrow Plans Distribution 
Of New Fixture Line 

The Arrow Decorating & Fixture Com- 
pany, 325 West Glenwood avenue, Phila- 
delphia 40, announces a completely rede- 
signed fixture line, soon to be distributed 
through its normal outlets. The new Arrow 
line of fixtures represents a radical depar- 
ture from anything yet presented, according 
to a spokesman for the firm. Deliveries of 
all of the more than 50 new pieces, created 
by Arrow designers, are scheduled to begin 
before the end of this year. As part of the 
line, Arrow has developed what is said to 
be the first adjustable wooden merchandise 
stand ever offered for sale, made in three 
sizes. Other interesting items are an un- 
usual series of three-wing screens, manne- 
quin benches of dynamic design, and tabor- 
ets and plateaus incorporating new _ con- 
struction principles. Descriptive literature 
is now in the course of preparation and may 
be had upon request. 





Music Firm Names Cornelius 
To Head Display Department 


Ralph Cornelius is now with G. Schirmer, 
Inc., music firm of New York City, as dis- 
play director. He will set up a display de- 
partment for the company and will head this 
division for the firm’s two stores in New 
York at present, possibly extending the 
service to Schirmer stores in other cities 
later. 
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DECEMBER DISPLAY SHOWING 
TO DRAW GOOD CROWDS 


[Continued from page 79] 


Corporation, New York City; Abacot Dis- 
plays, Inc., New York City; Allied Display 
Materials, Inc.; New York City; Majestic 
Creations, Inc., Long Island City, N. Y.; 
Leo Prager, New York City; Crystal Fix- 
ture Company, Chicago; Mayorga Manne- 
juins, New York City; Gardner Display 
Company, Pittsburgh; Zaria, New York City. 

Earl W. Gasthoff Company, Danville, IIl1.; 
W. L. Stensgaard & Associates, Inc., Chi- 
cago; Radiant Glass Fibers Company, New 
York City; Silvestri Art Manufacturing 
Company, Chicago; American Fixture & 
Manufacturing Company, St. Louis; Lynn 
Display, New York City; Adler-Jones Com- 
pany, Chicago; Decorative Novelty Com- 
pany; Arkow-Lewis Associates, Philadel- 
ohia; Advance Displays, Philadelphia; Eve 
Brueser Studio, New York City; Timely 
Service, Inc., New York City. 

W. C. Hurlock, Drexel Hill, Pa.; General 
Display Studios, Los Angeles; Decorative 
Plant Company, New York City; James A. 
Cole Company, New York City; Carrata 
Mannequins, Los Angeles; Frederick Wein- 
berg, Philadelphia; Display Effects, Los 
Angeles; Scheuer Manufacturing Company, 
New York City; Natural Creations, New 
York City; Doerr & Associates, Portsmouth, 
Jhio; Pen Displays, Philadelphia. 

Austen Display, New York City; Ankerum 
Manufacturing Company, Philadelphia; A. 
Lutz, New York City; Schack’s, Inc., Chi- 
‘ago; Tally-Ho Display Studio, New York 
City; Brunn-Bertheim, New York City: 
W. M. Zeppen-Field Studios, Hollywood; 
New Style Studio, New York City; Naegele- 
Horner, Inc., New York City; General Dis- 
play Corporation, Cincinnati; Dazian’s, Inc., 
New York City; and Laurence London, 
Philadelphia. 





William Brackett Named 

By Ludwig Baumann 

Howard Kuh, executive vice-president of 
Ludwig Baumann, has announced the addi- 
tion to its staff of William Brackett as 
lisplay manager of the firm’s main store at 
5th street and Eighth avenue, New York 
Citv. He succeeds Frank Izzo, resigned. 
Brackett studied at the New York School 
f Applied Arts, and later was assistant 
lesigner with Drecoll, in Paris. He has 
recently been associated with Arnold Con- 
stable as display manager for the suburban 
store, and was formerly a_ partner of 
Brackett & Campbell Displays 





McCurtain Now With 
James McCreery's 


Warren McCurtain is now on the display 
lepartment staff of James McCreery & Co., 
New York City. He was formerly with 
Desien House, a display studio. 





J, H. Johnson Wins 

Display Contest 

| Fist prize of a hundred dollar Savings 
Bor has been awarded to J. H. Johnson, 
We berg’s, Chester, Pa., for his entry in a 
‘isp ay contest conducted for “Tish-U-Knit.” 


| 
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Even distribution of ink, Dial controlled pressure and correct 
spacing of desired layout give better impressions. Can be oper- 
ated sitting or standing, thus relieving fatigue and monotony. 


THE MORGANCO., 3966 Avondale Ave., Chicago 41 
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May we send you details? 
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REFINISHING 


4245 Roosevelt Way 
Seattle, Wash. 
REPAIRED 


RESTYLED 
REFINISHED 


92 DISPLAY WORLD NOVEMBER, | 344 MNO’! 





CHICAGO DISPLAY SCENE Disp a 


[Continued from page 57] In No 


| 1€ 
S V R N C | green coats in a group ot windows. 1: eled E 1 
| “Fashion’s Green Year!” <An_ enor noys as het 
| picture frame was entwined with a «rap wo Te 
| vine bearing fall fruits; and the miznne- Poti p 
| | quins stood on a cut-out platform floor a J 
| design, behind which bare bushes sccmed f \ 











Itt 
| to grow. One of the mannequins 11: the vas W 
| window illustrated uses the large picture 1s af 
| frame as a fence or prop. anes 
| . - . 
ATTEND OUR SPRIN G For a group of sportswear windows at tee 
| 


The Fair's Loop store, Reed Schlademar represi 
S H O W | N G O F D E Gj O RA T | V E S | turned to fall colorings and motifs, also. A : 


deep green served as the background and 


—AT— | was repeated in a green felt covering for News 

_ | the floor. Screens with rustic wood frames To Me 

iH O T fe L N i W Y O R K R and outdoor scenes stood out from the Lrici1e 
NEW YORK CITY | background. The set was completed wit} taining 

autumn leaves in bright shades, corn husks. as Ce 


‘atte ils, ¢ 1 rus! 2S, Cor } sk Spread World 
D ecem b er Bt h th ru | 3th aa se ical with Praia ati we onstrt 


l€ 
| ps ; fant 
| big decorative flowers. In that out-of-doors plant ¢ 
—AT— | scene mannequins wore sports attire in th York | 


CHICAGD GHOW ROOM [Ease eee 


180 W RANDOLPH ST. | “From rural lane to city suburb, there's 4 Garris 




















| place in your life for country-life fashions, To Ne 
December [Oth thru 20th | ———_—— The 
aiabienii New Maharam Showrooms hai 
| Open On West Coast 
| 1O} | ( O | Having outgrown its branch office facili me 
~ e | ties at 819 Santee street, home of the Los The 
Angeles branch of Maharam Fabric Cor var 
DANVILL E ' oh. poration for many years, the firm has now Eacl 
opened its greatly expanded West Coast ress 
| office at 1113 South Los Angeles street aft ind th 
a six-month remodeling program. ccups 
FOI RO ALUMINUM In the new building are showrooms pat evote 
FOR DISPLAY terned after the highly effective operatio 
| of the home office in New York City, accord Anoth 
ing to Joe Maharam, president of the com er 
@ Fireproof pany. The stock rooms are greatly ex 
@ Not Paper Backed panded to enable the Los Angeles branch t oe 
; carry a much larger stock of display . 
e@ Economical fabrics, novelties, accessories, and_ other Eos 
e@ Adaptable display items that go to make up the larg _ A 
ine hiWZad 
@ Distinctive line. anges 
@ Reflective ‘ hildre 
| St. Louis Club's Programs i, 
PRICE Get Under Way 
| The first of a new series of monthly pro- Fashic 
G O | grams of the St. Louis Display Guild was Sprin 
| held the evening of November 5, and in- The 
PER ROLL | cluded a tour of the outstanding exhibit Vey 


“Electric Living,” sponsored by the Union 
| Electric Company and arranged by Paul 
| Klories, display director for the utility. The \ 
| speaker of the evening was Frank Corn- 
} 
| 


1 roll 14" x 375 ft. 


Standard Package 


22 rolls. One case well, vice-president of the Brown Shoe Com- 


pany and president of the Advertising Clu! —— 
of St. Louis; he discussed the importance 





—36 packages 





@ IMMEDIATE DELIVERY @ MAILED PREPAID HATTIE CARNEGIE, New York city | 01 “Display in National Advertising.” } 
LIGHTING REALLY LIGHTS WITH FOIL-ROL carne é 
SPARKLES — DANCES — RAINS a : 
Now With Mandel's 
@ STORE DECORATION e COUNTER BORDERS ; Seek r ake 
e SIGN & POSTER TRIM @ GEOMETRIC FIGURES Quentin FE. McCredie, advertising am 
e CONVENTIONS & BANQUETS e DECORATIVE BOWS publicity director of \’,) a Stensgaa! | \ $ 
e WINDOW BACKGROUND e DECORATIVE GIFT WRAP Associates, Inc., Chicago, has resigned his 


post to become advertising production man- 


“ | | | | | 4 D E N N Y P L A C E ager of Mandel Brothers. of the same sty 
<< y | CINCINNATI 27, OHIO Prior to four years in the armed services | 


McCredie was advertising manager of Thé 
Inquiries invited from responsible distributors and jobbers Metropolitan Company, Dayton. — 
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Disp ay Firm Formed 
In \. ontana 
U der the 


& Web- 


ster, a display, sign and advertising service 


name of Lamberson 
as veen established in Great Falls, Mont., 
\ d Lamberson and Marvel Webster. 
Rot! principals have many years experience 

play and are returning to this field 
iter war service, during which Lamberson 
was With a camouflage unit and Webster 


was an aircraft maintenance inspector. The | 


mpany will handle quality lines, and de- 
sires to from manufacturers wishing 
representation in their area. 


hear 


Newspaper Devotes Page 
To Mannequin Story 

Indicative of the interest 
taining to display, a full page picture story 


in things per- 


vas carried October 30 by the New York 
World-Telegram on the stages in mannequin 
onstruction. The scenes were made at the 
plant of Malcolm-Arace Corporation, New 
York City, a newcomer to the mannequin 


Garrison-Wagner Moves 
To New Building 


The well-known firm of Garrison-Wagner 
Company, St. Louis, is moving into a nine- 

building at 2028 Washington boule- 
completely “at 
January 1. 


expects to be 
location by 


and 
me” in the 
[he tormer address was 1627 Locust boule- 


new 


vara 

Each floor at the Washington street ad- 
ress contains 18,000 feet of 
ind the display division of the company will 
ccupy five floors. The first floor will be 
levoted to offices and showrooms. 


square space 


Another Daughter 
For Hughes Family 
n Hughes, veteran Northwestern states 
salesman for Garrison-Wagner Company, 
Mrs. Hughes 
nother daughter with the arrival of Nancy 
lizabeth on October 4 at De Paul hospital, 


became the parents of 


St. Louis. The couple have three other 
hildren, Patricia Ann, Dorothy Marie, and 
Mim y. 
Fashion Guild Selects 
Spring Colors 
| official spring, 1947, colors of the 


Men's Fashion Guild of New York will be 

blue, skyline red and liberty gray, 

ng their inspiration directly from the 

New York locale, it is announced by David 
\. Church, president. 











We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 

1 and equipment from air brushes 

zebras (stuffed), or for general con- 

tation on display problems. No 
irge is made for this service, of 


urse. 
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MATIONAL ASSOCIATION 
OF DISPLAY ImOUSTRIES 


3 FACIL 


\ 


PRESERTATION 











during 


FACIL FABRICS... 


cordially invites you 


to visit with them 


SPRING DISPLAY MARKET WEEK 
December 9 to 13, 1946 


at the 


HOTEL NEW YORKER 


EXHIBIT ROOM 603 


* FACIL-FAB is a laminated rayon yarn product originated and 


manufactured exclusively by 


FABRICS CORP. 


y Office and Executive Offices 

Sho-Room and Factory 

i 111 West 24th Street 185 Sixth Avenue 
PROGRESSIVE MERCHANDISE New York 11, N. Y. Paterson, N. J. 


























USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 


USED DISPLAY EQUIPMENT 
FOR SALE 


REPRESENTATIVES WANTED 


$3.00 Per Column Inch 
CASH WITH ORDER 


ADD U 


«la TO YOUR 


today for catalog .v 


DISPLAYS WITH 


PLASTICS 


Put new selling punch into your work with cut- 
out plastic letters, transparent plastic shelves — 
even complete displays and fixtures made of 
crystal-clear plastic! We can supply all materials 
you need...sheets, rods, tubes, strips, dyes, 
cements, etc., complete with instructions. Send 





CARMEN-BRONSON GC 





165 East 3rd St., Dept. 11-D Mt. Vernon, N. 


o. \ 
», 














@ PLEASE MENTION DISPLAY WORLD WHEN WRITING ADVERTISERS @ 



































Display 
Debut / 


WONDERFUL 


Original! Decorative! Excites every 
eye. Shows your fashions against 
a background of glittering grace. 
Full round, sturdy papier-mache, 
5'6'' high. Finished in lustrous 
winter frosting. 


WINTER WHIMSY, JR. Companion 
piece for coordinated case or 
window displays. 18" high. 


DISPLAYS, 


fgets 3 DISPLAY MATER 
200-202 NO TRE 


PEARL ET, BALTIMORE.-1, 


Uinter Whims y 
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CREATIVE 
DISPLAYS 


MAW UFACTURERS AND DISTRIBUTORS OF 


IALS 
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Consult Your Local 


Display Dealer 


See DISPLAY DEBUTS for 
Spring in December 
DISPLAY WORLD 






















merchandising. 


149 West 24th Street 











DISPLAY PROGRESS 


WILL KEEP 


SALES UP and COSTS DOWN 


The display profession and the display industry are 
working together to accomplish the best results. 
This is more important than ever before as we 


approcch a more competitive period in retail 


VICTOR WALDA DISPLAYS, INC. 


New York City 11 
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SDA News 


By FRANK VERMILYE, 
President 


HE meeting of the Southern Display 
Eee... officers and directors 

October 19-20 at the Roosevelt hotel, 
New Orleans, was attended by the follow- 
ing: Frank Vermilye, New Orleans, presi- 
dent and presiding officer; R. J. Patterson, 
Alexandria, La., first vice-president; Charles 
Merrill, New Orleans, second vice-president; 
John Dial, Baton Rouge, secretary-treasurer; 
Guy Malloy, Dallas, ex-officio officer; Ted 
Solomon, Dallas, director; Louis Booth, 
Memphis, director; R. L. Paxton, Houston, 
director; Edward Rose, Houston, director: 
Walter Spitzkeit, Bogalousa, La., director; 
James Cook, Fort Worth, chairman of the 
board. 

The prime purpose of this meeting was to 
draw up and formulate all final plans per- 
taining to the SDA 1947 conference and dis- 
play exhibition, definitely scheduled for the 
City of New Orleans, next May 5-8. The 
entire first day of the meeting was devoted 
to this end and incorporated a visit to the 
local auditorium for first hand study of the 
exhibit areas for layout of booths and 
physical arrangements of the show. Follow- 
ing much discussion, planning, and figuring, 
a formal layout agreed upon; this, 
however, is subject to revision and _ final 
adoption by the New Orleans committee, and 
will be prepared and charted for blueprint- 
ing. Several reputable New Orleans con- 
tractors will be called in to bid = on 
the construction of booth and other building 
for the erection of 


Was 


requirements necessary 
all exhibit spaces. 

All booths will be constructed in four-wall 
arrangement with type entrance. 
This was particularly stressed as desirable 
by the manufacturers, who prefer this type 
of booth over the three-wall open front type, 
because of the privacy it affords. Layout 


doorway 


| of all exhibits will be arranged in two sec- 


auditorium, the main second 
floor annex exhibition section and the first 
floor concert hall section. It is figured at 
this time that a maximum of 60 exhibit 
spaces will be available for manufacturers’ 
exhibits. This first and second _ floor 
arrangement was made for the best alloca- 
tion of space, access, lighting and facilities. 
Great consideration was given to entrances, 
passage-ways and stairways; these will be 
signed, barricaded and channeled in such a 
manner as to make it easy for any one to 
from one exhibit to the other with a 
minimum of steps, allowing all spaces clear 
frontage and desirability. 

\ll programs 


tions of the 


pass 


conducted in the 
assembly hall, a large room located at the 
end of the floor exhibit 
\ccess to the room can be gained only by 
passing through both exhibit sections. All 
programs and the election will be held to a 
minimum of time, staged only in the morn- 
ing of three days of the four-day show. 
Tentative program arrangements consists of 
the following: an opening dedication pro- 
gram the morning of the 5th, a short pro- 
gram the morning of the 6th, with a women’s 


will be 


second section. 


1946 











NOY 


pro: 
7th. [ 
tion V 
8th, \ 
bana u 
in i 
wit! 
arralis 
gala 
maske 
‘ha 
gram, 
boot 
to all 
Houst 
factur 
limite 
have t 
theret 
as SO 
show 
return 
ferenc 
two Ss 
exhibi 
make 
tion, < 
down 
tion 
have 
the m 
It 1 
respol 
to all 
tinue 
At tl 
closed 
ontré 
‘ial Cc 
modat 
be ho 
receip 
neces: 
space, 
lh 


Ai 


Ca 








lay 
Ors 
tel, 
)W- 
»Si- 
on, 
les 








NOVEMBER, 1946 


program scheduled for the morning of the 
7th. [he Southern Display Association elec- 
tion will be held early the morning of the 
Sth. with installation of all electees. The 
hanuuet and dance that night will be held 
in a large ballroom in one of the hotels, 
with no speakers or. special program 
arranged. It will be devoted primarily to a 
gala time and will be in the form of a 
masked Mardi Gras costume ball. 


Charts and layouts, together with the pro- 
gram, hotel facilities and prices of the 
booths, will be sent simultaneously, first, 
to all manufacturers who participated in the 
Houston conference last April. These manu- 
facturers will be informed that space is 
limited, as is hotel accommodations. It will 
have to be a matter of first come first served, 
therefore each will be requested to advise 
as soon as possible of their intention to 
show or not, and if wishing to show, to 
return the chart with their marked pre- 
ference of exhibit space. A maximum of 
two spaces will be allowed to the larger 
exhibitors. They will also be advised to 
make their requests for hotel accommoda- 
tion, asking that they keep their requirement 
down to a strict minimum. It is the inten- 
tion of the New Orleans committee to 
have all this information processed and in 
the mails by November 15. 

It is the plan of the committee that as 
responses from the manufacturers come in, 
to allocate space as requested, and to con- 
tinue doing so until all space is depleted. 
At that time all exhibit spaces will be 
closed. Manufacturers will then be sent a 
ontract binding all arrangements with spe- 
‘ial confirmation cards of their hotel accom- 
modation requests. This, however, will not 
be honored nor space formally filled until 
receipt of the signed contract. This is all 
necessary because of the limitation of exhibit 
space, and it is felt the only fair way to 
ullocate manufacturer exhibit spaces is on 
a first come first served basis. No prefer- 
ice will be shown—therefore, the reason 
for informing all manufacturers simultan- 
eously of the plans. A deadline will be set 
for response from the first group of letters, 
then the spaces will be available to new 
manufacturers and those who were unable 
to show at Houston. 

\ reasonable allocation of rooms has been 
secured from two of the finest hotels on 
the Gulf coast, the farthest being 74 miles 
from New Orleans. The hotels are the 
Markham, at Gulfport, and the Edgewater 
Guli, at Edgewater Park. Both hotels are 
easily accessible from New Orleans, being 
reached by train or bus in 1% hours, with 
hourly schedules. It is hoped to place many 

e visiting displaymen and their wives 
in these hotels, thereby relieving the short- 
ige in the New Orleans hotels. We feel 
that many of the displaymen will avail 
themselves of this opportunity to use the 
lacilities of these fine resort hotels, possibly 
ining a conference and vacation trip. 


tor those who are driving, whether from a 
gr¢ distance or nearby, this would par- 
ticularly serve as a pleasant and enjoyable 
Pportunity. 


Other business of the meeting was a 
ugeestion by Louis Booth, director from 
his, who oflered a program for con- 
tion whereby the SDA would extend 
[Continued on page 122] 
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THE “400” TOP CASE 


Exclusive with 


_ THE FIXTURE MART 





cS 


"PLASTIC. 


SIZE 24” LONG, ra-14¢" RIGH. 8-1/4" WIDE 2) 


bs 





The "400" is truly one of the most sensational little cases ever developed. 
It is 24" long, 1414" high, and 81/4" deep and has two 61/2" clear plastic 
shelves, adjustable on plated standards and brackets. 


Except for the standards and brackets, the "400" is built entirely of 
CRYSTAL CLEAR PLASTIC including the two sliding doors in back. 


Complete . . . . . $45.00, Net F.O.B. Chicago 
NO JOBBERS PLEASE 


THE FIXTURE MART, INC. 


Mannequins — Display Fixtures — Show Cases 
314 WEST JACKSON BOULEVARD CHICAGO 6, ILLINOIS 








Write for our 72-page catalog .. . FREE for the asking. 
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Step-by-Step Procedure 
FULLY ILLUSTRATED 


First time, a graphic step-by-step procedure 
in the practical art or craft of 3-dimensional 
PAPIER MACHE. Written and illustrated 
by the country’s leading recognized author- 
ity. Shows many new masks and displays; 
how to make them; materials to use; pro- 
cedure to follow for guaranteed results. 







DISPLAY STUDIOS—WINDOW DECORA- 
TORS—TEACHERS—HOBBYISTS, this new 
valuable book opens a profitable, uncrowded 
field of art to you. 


ORDER YOUR COPY NOW 








ltt ee ee ee 
SNAP WYATT STUDIOS 


1608 Kranklin Street. Tampa, Florida 


Enclosed please find for which send a 
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DRAMA PRESTIGE RESULTS 
DESIGNERS AND BUILDERS 


WINDOWS 7 
BACKGROUNDS e 
EXHIBITS ° 


INTERIORS 
SETTINGS 
BOOTHS 
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Writing Advertisers 


@ Please Mention DISPLAY WORLD When 


DISPLAY WORLD 


Industrial Design Firm 


NOVEMBER, 


Does Window Series 


NDUSTRIAL designers have “invaded” 
| tre retail display field and in the short 

space of two months have set attention 
getting records at Lord & Taylor’s in New 
York City and at Gimbel’s in Philadelphia. 

Theme of the windows in each case (four 
at Lord & Taylor’s, 16 at Gimbel’s) has 
been a “World of Tomorrow” 
However, it is a down to earth approach, 
and everything from models of the latest 
in helicopters to the newest Philco refriger- 


approach. 


used to give to shoppers 
them 
back on an 


been 
what is in 
really 


ators have 


some idea of store for 


when the country gets 
even keel. 


Lord ra 


with the 


Taylor's John Chapin is credited 
idea. He called on the well-known 
firm of Van Nowland & Schlader- 
mundt for the job, and asked that they try 
designing displays that would make use of 


Doren, 


the very latest machine gadgets and what- 
not that the designing firm had planned for 
a group of top-flight American companies. 

Officials of the company say they were a 
bit taken back by the request at first, but 
tackled the job on grounds that industrial 
designers might just as well take a look into 
the window field as well as designing air- 
planes for Chicago and Southern Airlines 
and bathtubs for Sears, Roebuck & Co. 

The result was a series of four windows 


that created enough attention to have the 


—This is a close-up view of about half of 
the air transport window mentioned in the 


accompanying ariicle— 







information booth about 
them four hours after they were first opened 
on a quiet Monday morning at 9 o'clock. 
The booth was staffed with store personnel 
and a hurried call was sent to the New 
York office of the designers for som: ne 
who could supply greatly detailed informa- 
tion about any and all the 
display. 

Similar reaction was recorded when Gim- 
bel’s took up the feature of its 
store-wide 104th anniversary celebration in 
Philadelphia. 

Paul Lord, director of planning for Gim- 
bel’s, said that the 
attempt to 


store set up an 


pre »ducts on 


idea as a 


store was making no 
particular 
Lord & Tay- 
lor explained that the company has always 
been 


commercialize any 
phase of industrial designing. 
American 


interested in design, in 


American creative ability, and in the arts 
ot peace. 

Lord issued a statement which said: “We 
as merchants have been greatly impressed 
in recent with the fine accomplish- 
ments of America’s industrial designers and 
realize that the 
scratched in this new field. There are still 
literally hundreds of clumsily 
awkward gadgets that the American public 
has to live with, day in and day out, which 
should be redesigned with 
the ultimate view of creating new efficiency, 
new comfort and new appearance.” 

Burdine’s in Miami, and Filene’s, Boston, 
are the latest themselves 
in the windows and intend doing a like pre- 
sentation before Christmas. 


years 


surface has barely been 


designed 


researched and 


stores to interest 
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O'Clare Designs Showroom 
For Cincinnati Firm 
General Display Corporation, Cincinnati, 
has confirmed reports of the opening of a 
permanent showroom in New York City 
luring the first week in December. Fifth 
venue at 42nd street is the location selected 
inius J. Fisher and Merril Hermanson, 
xxecutives of the firm. 
The greatly increased scope of their oper- 
ations in the Eastern area is cited as 
necessitating this extension of General Dis- 
play Corporation’s facilities. The new ex- 
hibit room is being designed by Dana 
Clare, Ine., visual merchandising con- 
sultant, and will incorporate features said 
to be especially developed to meet the needs 
§ Eastern display specialists. O’Clare is 
well known for his work at Lord & Taylor, 
yhere for more than 12 years he served as 
lirector of window display, prior to join- 
ne the army. During his four years in 
the armed forces he served directly under 
seneral Eisenhower in the Psychological 
Warfare Division of SHAEF. In this capa- 
‘ity he was in charge of the division’s 
exhibits in Brussels, Amsterdam, Luxem- 
urg, Antwerp, Copenhagen, Liege, Rheims, 
Nancy, etc. These were conducted for the 
ourpose of bringing information on world 
levelopments to the occupants of those 
areas, many of whom had had no news 
from “outside” since 1939 and who had not 
even learned of the war in the Pacific. 
Upon his return to civilian life O’Clare 
resumed his activity in the display field, as 
head of the firm bearing his name. Spe- 
ializing in the design and production of 
showrooms, exhibits, and fashion shows, his 
firm includes among its. clients such 
familiar names as Van _ Raalte, Elgin- 
American, Harper’s Bazaar, Vogue, and 
Delman, and is retained on a consulting 
asis by Lord & Taylor. His display idea 
sketches are a familiar feature in DISPLAY 
WORLD each month. 
Manufacturing operations will continue to 
conducted from the General Display 
‘orporation’s own seven-story building in 
‘incinnati. It was pointed out that the new 
showroom represents an expansion of the 
company’s service as manufacturer of 


flowers, foliage, and other display materials. 





Vermilye Wins 

McGregor Contest 

First prize of $150 has been awarded to 
Frank Vermilye, Maison Blanche Company, 
New Orleans, in the McGregor sportswear 
‘Back to Campus” display contest. Tom 
Thedfare, Miller Brothers, Chattanooga, 
won second place and $100; Lee Simon, of 
the Yakima, Wash., firm of that name, 
arried away third honors and $50, while 
fourth prize of $25 went to William J. 
faniey, Ware-Pratt Company, Worcester, 
Massachusetts. 





Mary Merrill Appears 


On Television Show 
\'d still another display personality to go 
elore the television eye or the radio micro- 
Mary Merrill, display director of 
lorf Goodman, New York City, who 
apprared on “Personality Previews” over 
WRB, Schenectady. 
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164 west 24th street 






new york ll, new york 


chelsea 2-3736 


Clare McCune 
Charles Naegele Hugh Horner 








Attention - - - JOBBERS 


A "best seller" Papier Mache sculptured 
"ladies" jacket and suit form. 


Excellent fitting — We also make Men's 
coat, shirt and sweater forms. 


IMMEDIATE DELIVERY 


For particulars write: 


PAPIER MACHE FORM CO. 


135 W. 20th St. New York II, N. Y. 
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SMART Display Men are Saving TIME and MONEY 
with the PRESTO- VU 


The ONE and ONLY really adjustable display easel, that is quickly and 
easily adjusted to any desired angle, WITHOUT: BENDING or TWIST- 
ING—to shorten its lifes SCREWS, BOLTS or PEGS—to waste your 
time. 10 Sizes — 2 Finishes — Nickel Plate or Green Baked Enamel. 


AND the PRESTO-VU has something NEW—for the FIRST time— 
A fixture especially designed to display saucers, plates, platters, etc.— 
AT ANY DESIRED ANGLE. A slotted base and 3 point suspension, 
accomplishes this. 5 Sizes—2 Finishes—Nickel Plate or Green Baked 
Enamel. 
ORDER A COMPLETE SAMPLE SET—30 DAY DELIVERY, AVAILABLE 
Set of 15—nickel plated—$9.35—baked enamel—$5.47 


Made by JOHNY BILT DISPLAY CO. Sold by CARDINAL SALES COMPANY 
Cleveland 10, Ohio Cleveland 10, Ohio 
U.S. Pat. No. 2155699 Jobbers Inquiries Invited 








Why Wait 6 Months ... or Longer 
When You Can Get 


> Weexs Deuivery 


On our distinctive and modern 





Shur-Nuff Display Materials 


20 N. 6th St., Minneapolis, Minn. ’ ’ 
Setanta Women’s, Men's 


1520 Washington Ave., St. Louis, Mo. an d # al i | d re n Ss 


The Fixture Mart, Inc. 
314 W. Jackson Blvd., Chicago, Ill. 


Lewis Fixture Co. 


* 
224 E. 9th St., Los Angeles, Calif. 
Archway Supply Co. 


616-618 Arch St., Philadelphia, Pa. 


DISPLAY MANNEQUIN, INC. 


257 W. 17th STREET NEW YORK CITY 
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REALISM IS KEY-NOTE 
AT LOVEMANS 


[Continued from page 53] 


attractively displayed and accompanying 
each was a descriptive sign. 


Unusual displays and attractiveness are 
found to be more effective in drawing atten- 
tion and this is borne out by the store sales 
However, action may be employed for 4g 
special design, but is used chiefly during 
the Christmas season. The windows never 
have a crowded look and if more than one 
mannequin is used, one of the larger win- 
dows will be designated for such display. 
Realistic effects are uppermost in all plan- 
ning and all backgrounds and props are 
selected so as not to detract from the par- 
ticular item upon which the focus of atten- 
tion is desired. 


Close departmental cooperation, attention 
to details, a realistic goal in display and 
the discovery that work can be fun appear 
to be the factors that result in the successful 
promotions carried on by this store. 





STATEMENT OF THE OWNERSHIP, MANAGE- 
MENT, CIRCULATION, ETC., REQUIRED BY 
THE ACT OF CONGRESS OF AUGUST 24, 
1912, AND MARCH 3, 1933 


of DISPLAY WORLD, published monthly at Cin. 
cinnati, Ohio, for October 1, 1946. 


State of Ohio, County of Hamilton. 


Before me, a notary public in and for the state 
and county aforesaid, personally appeared Nathan 
Silverblatt, who, having duly been sworn according 
to law, deposes and says that he is the secre. 
tary and business manager of DISPLAY WORLD 
and that the following is, to the best of his knowl- 
edge and belief, a true statement of the ownership, 
management, etc., of the aforesaid publication for 
the date shown in the above caption, required by 
the Act of August 24, 1912, as amended by the Act 
of March 3, 1933, embodied in section 537, Postal 
Laws and Regulations. 


1, That the names and addresses of the pub- 
lisher, editor, managing editor, and business man- 
agers are: Publisher, The Display Publishing 
Company, 1209 Sycamore St., Cincinnati, Ohio; 
editor, R. C. Kash, 1209 Sycamore St., Cincinnati, 
Ohio; business manager, Nathan Silverblatt, 120 
Sycamore St., Cincinnati, Ohio. 


2. That the owners of The Display Publishing 
Company, 1209 Sycamore St., Cincinnati, Ohio, are: 
H. C. Menefee, 1209 Sycamore St., Cincinnati, Ohio; 
Nathan Silverblatt, 1209 Sycamore St., Cincinnati, 
Ohio; Maude Menefee, 3521 Raymar Blvd., Cincin- 
nati, Ohio; Stella Silverblatt, 515 Forest Avenue, 
Cincinnati, Ohio. 


3. That the known bondholders, mortgagees, and 
other security holders owning or holding 1 per cent 
or more of the total amount of bonds, mortgages 
or other securities are: (If there are none so state). 
There are no bondholders, mortgagees, or security 
holders. 


4. That the two paragraphs next above, giving 
the names of the owners, stockholders, and security 
holders, if any, contain not only the list of stock- 
holders and security holders as they appear upon the 
books of the company, but also, in cases where the 
stockholder or security holder appears upon the books 
of the company as trustee or in any other fiduciary 
relation, the name of the person or corporation for 
whom such trustee is acting, is given; also that 
the said two paragraphs contain such statements 
embracing affiant’s full knowledge and belief as to 
the circumstances and conditions under which 
stockholders and security holders who do not ap 
pear upon the books of the company as trustees, 
hold stock and securities in a capacity other than 
that of a bona fide owner; and this affiant has no 
reason to believe that any other person, associa: 
tion or corporation has any interest, direct or in 
direct, in the said stock, bonds, or other securities 
than as so stated by him. 


NATHAN SILVERBLATT, Bus. Mgr. 
Sworn to and subscribed before me this 9th day 
f October, 1946. 
DAVID R. SWORMSTEDT, 
Notary Public, Hamilton County, Ohio. 
(My commission expires April 13, 1948.) 
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Batchelor, Petrie Win 
Needle Craft Contest 


First prize of $100 in the department store 
division of the display contest conducted by 
the National Needle Craft Bureau, New 
York City, has been awarded to C. E. 
Batchelor, Newman’s Department Store, 
Enid, Okla.; second prize, $50, went to 
M. H. Luber, The Killian Company, Cedar 
Rapids, Iowa, and third place and $25 
were awarded to the Peoria Dry Goods 
Company, Peoria. 

In the chain store group, first place was 
won by Henrietta Petrie, McCrory Stores, 
1005 Canal street, New Orleans. Second 
prize went to Lawrence Wilson, F. W. 
Woolworth Company, Chicago, and third 
prize to G. C. Harris, Belk-Leggett Com- 
pany, Durham, N. C. 





Arts & Flowers Develops 
New Crystal Process 


A remarkable new crystal depositing pro- 
cess which has great application to the dis- 
play field has been introduced by Arts & 
Flowers, 43 West 56th street, New York 
City 19. Objects made from a very wide 
variety of materials can be treated by this 
patented process, emerging covered with 
real, natural, glass-like crystals that are 
light-reflecting, washable, and flameproof. 
The chemically - produced crystals are a 
frosty white, or beautifully colored. This 
crystal glass-like process can be applied to 
metal, wood, cloth, plastic, glass, cement, 
plaster, and roots, making it possible to 
cover new items with jewel-like crystals, or 
bring new usefulness to old fixtures. The 
process can be applied only at the labora- 
tory. 

Many applications of the new develop- 
ment can be seen at the showroom of the 
firm. 





Bedinger Leaves Pan American 
To Enlarge Own Business 

G. Edward Bedinger has resigned as dis- 
play director for Pan American World Air- 
ways’ Latin American division in order to 
enlarge his display business in Miami. He 
will continue to handle the Pan American 
account, as well as several other accounts 
in Miami, in addition to selling all types 
of display materials and equipment through- 
out the Southeastern portion of the country 
through his firm, Tropical Display. 





Al Bliss Is Speaker 
Before Commerce Group 


Albert Bliss, head of Bliss Displays, Inc., 
New York City, was the guest speaker at 
a meeting of Chamber of Commerce mem- 
bers in Bethlehem, Pa., recently. He was 
asked to address the group in an effort to 
iron out local retailing problems. 





General Arts Moves 
To New Address 


General Arts Company, Fresno, Calif., is 
now located at 752 Fulton street, and is 
interested in hearing from display manu- 
facturers desiring representation in that 


are 
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Spring 


IN DECORATIVE PAPERS 


It gives us much pleasure to announce 
presentation of new and original display 
papers for Spring during 


Display Market Week 
Room 619, Hotel New Yorker 
December 9th - 13th 


A matchless collection of new and original 
designs and colors to lend new freshness 
and new appeal to your display program 
for Spring. 


BE SURE TO VISIT OUR EXHIBIT 


DINGLEMAN-WOLFF CO., Inc. 


112 W. 42D STREET NEW YORK CITY 18 


Originators and Manufacturers of Distinctive Display Papers 



























Coe Aualere ate Spreng Diplny Martel WO 


December 9-13, 1946 528 


Hotel New Yorker 


Room 528 shall be devoted 
entirely to our Jobber Line. 
Room 529 will have a com- 
plete showing of our Ex- 
clusive Line. An impressive 
exhibition of unusual resort, 
cruise and early spring 
display novelties. 


ALWAYS WORTH A VISIT! 


Austen's gift for individuality makes a visit to an Austen 
showroom an inspiring experience. 







31 WEST 31ST STREET > NEWYORK I,N.Y. 
27 East Monroe St. (Werner Lewy, Repres.) CHICAGO, ILL. 





IAN AUSTEN DISPLAY 
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In simple perfection our 
BALLERINA dances out with a 
bodice of sparkling glitter, a 


thick tarletan ruffled skirt en- 
riched with deep red roses. 
She is feminine from her thick 
white flaxen hair and long black 
eyelashes to her satin finished 
ballet slippers. 


- Oo - 


P.S. Incidentally our Spring line 


17 West 45th St., New York 19, N. Y. 


CHICAGO SHOWROOM 
180 West Randolph St. Chicago, Ill. 
Representative Sam H. Kaye 
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Model Furniture 
Made of Plastic 


In a novel experiment to determine how 
well miniature models could be made from 
“Plexiglas,” John Dumas, model maker of 
3rooklyn, has constructed three sets of 
tiny, detailed furniture, believed to be the 
smallest of their type in existence. 

The Lilliputian sets, consisting of bed- 
room, dining room and living room suites, 
scaled at the rate of one inch to the foot, 
are exact reproductions of Sheraton and 
modern style furniture featured recently in 
several national magazines. The entire pro- 
ject occupied Dumas for 12 weeks during 
which time he was often forced to work with 
a magnifying glass and tweezers to bring 
the tiny pieces together. The smallest ob- 
jects, a vanity set, two picture frames, and 
a jewel box, can be handled only with the 
aid ot tweezers. The models will be used 
for display purposes. 


Displayman Is Host 
To Resources! 

An incident of the man-bites-dog variety 
occurred in New York City recently when 
Irving Blum, display director for Alex- 
ander’s, played host to several of the store’s 
display resources. Among those present at 
the dinner were Harry Menzin, Arts & 
Flowers; Louis Alrod, Bliss Display Cor- 
poration; Pearl Cupler, Staples-Smith; Kay 
Sullivan and Mary Brosnan, Brosnan Man- 
nequins; Kathleen Rivers, Worsinger Win- 
dow Service, and Tom Hanlon, Sherman- 
Weir, Inc. 





Garrison-Wagner Mails 
Christmas Catalogues 


A Christmas display catalogue consisting 
of 72 pages in color and a Christmas cata- 
logue supplement of 40 pages have been 
issued by Garrison-Wagner Company, 1627 
Locust street, St. Louis 3. An extremely 
wide range of display items is included, 
from decorative papers and floral pieces to 
papier mache groups. Copies are avail- 
able on request to the address above. 





Remodeling Completed 
By Grant & Silvers 

A remodeling project at Grant & Silvers, 
Los Angeles display firm, has been com- 
pleted at a cost of $35,000. A series of 16 
seasonal lines will be shown by the com- 
pany during the next year, it is stated, and 
approximately 50 units have been worked 
up for the spring line. 





Display Firm Produces 
Plastic Novelties 

A briefcase of plastic is the latest novelty 
produced by Just Plastics, Inc., 2010 Broad- 
way, New York City. The firm also pro- 
duces a line of display fixtures of plastics, 
point-of-sale displays and other items of 
this material 





Change Of Location 
For Chicago Studio 

Paul Meyers & Associates, display studio, 
has moved from its former location at 506 
South Wells street, Chicago, to 948 West 
Madison street. 
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PLASTIC FILM 


COVERS 


e@ TRANSPARENT 
e ATTRACTIVE 
e DURABLE 
"Polyethylin" .003 


These plastic garment covers are very much in 
demand. They not only protect your merchan- 
dise but make your merchandise look better 
and make selling easier. 





No. 1003—Coat Cover, 9 x 23 in. 





No. 1002—Dress Cover, 8 x 21 in. 
MANY SIZES and STYLES 
IN STOCK 


All covers bound in white plastic film—a damp 
cloth wil clean entire cover. 


Dress Covers — Coat Covers — Suit Covers — 
Merchandise Bags — Glove Bags — Individual 
Dress Bags in Different Lengths —- Underwear 


Folders. 
WRITE FOR FULL INFORMATION 
Jobbers Inquiries Invited 


CLEARTEX CO. 


40 W. 22ND ST. NEW YORK CITY 10 
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50‘ LEATHERETTE 


$] a yard 


PRE - WAR 
Pyroxylin-coated 
leatherette 


In 2 exquisite designs. In 
distinctive Morocco - grain 
and in extravagant, bold 
and brazen Alligator - grain. 
Jobber’s inquires invited. In 
stock as of November 15th. 
COLORS: White, eggshell, 
ice-blue, chartreuse, green, 
lovely gold, pink. 


Products inc., 460 4th Ave., New York 16 
Chicago Branch: 180 W. Randolph St. 
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Wheeler Appointed 
By Aldine 

Harry E. Gould, president, Aldine Paper 
Company, announces the appointment of 
Guy B. Wheeler, Jr., as manager of the 
Decorative Papers Department, effective 
November 10. Wheeler, who recently dis- 
solved his own specialty paper sales organi- 
zation, Wheeler Paper Company of Phila- 
delphia, will make his permanent head- 
quarters at the home office of Aldine, 535 
Fiith avenue, New York City. 

\Wheeler’s appointment marks another ex- 
pansion milestone in the 25 year history of 
Aldine Paper Company, Gould declared, 
indicating that the marketing activities for 
distinctive papers would now be consider- 
ably broadened. He expressed assurance 
that Wheeler’s experience and background 
as creator and marketer of decorative papers 
would be of extreme value to buyers of 
papers for conversion to unusual displays 
and many other merchandising purposes. 

Beginning his paper career with Garrett- 
Buchanan Company, Philadelphia, Wheeler 
succeeded the late Henry Fleming as head 
of the greeting card papers division there. 
He severed his connections with Garrett- 
Buchanan in 1943 to form his own company, 
but his business future was cut short by a 
call to the service. He remained in service 
until March, 1946. 


Drama Of New Drugs Stressed 
In Parke, Davis Display 

“Thank science for the miracle of new 
drugs!” is the theme of a display released 
by Parke, Davis & Co., pharmaceutical firm, 
for distribution among the nation’s drug- 
gists. The display was designed to drama- 
tize the great progress made in medical 
research during the past few years. Its 
emotional appeal lies in the center-piece, 
showing a young woman uttering the ex- 
pression quoted above; the original painting 
was done by Andrew Loomis, well known 
artist. 

The two side cards show the part that 
Parke, Davis plays in the drama, one illus- 
trating the research laboratories and the 
other the company’s biological farm. Eight 
smaller foreground cards picture the results 
of great medical discoveries, the symptoms 
that characterize the disease mentioned, and 
an illustration of the pharmaceutical in- 
volved for its treatment. The display was 
designed and lithographed by The Einson- 
Freeman Company, Long Island City. 





Display Firm Formed 
By Freedman 

‘esigning his position as art director for 
hilip E. Wilcox, Inc., New York City, 
vard J. Freedman has formed a new dis- 
y company at 233 East 33d street, in the 
sane city. The new company will specialize 
juantity display and will operate under 
name of Edward J. Freedman & Asso- 


( tes. 
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Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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to dramatize..... 
to tell a story... 
to have a hit..... 
that is the thing. 


special creations 
millinery 
children 
figures 
forms 


RICHARD ROWLAND 


35 east 8th street 
new york city 
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me |6NATIONAL 
_ MANNEQUIN = 
HOSPITAL 


“CLINIC” for MANNEQUINS . . . 





“FRESH UP” 


Your Mannequins 
with NATIONAL’S 


RADIANT 


—the professional ‘‘dry- 
cleaner” that leaves no 
unsightly “rings” or 
smudges. Only 


$1.25 


Per Bottle, Postpaid 


A little goes a long way. 
TRY IT. 











e *% Foyer in charge 


Completely stunning refinishing and resculpturing by skilled 


artisans under the watchful eye of Foyer. . . . “Like new” 
repair — including the “NATIONAL” GUARANTEED 
CHIP-PROOF FINISH. .. . Schedules rigidly maintained. 


... With prices decidedly satisfactory. 


Quotations Gladly Submitted 


NATIONAL MANNEQUIN STUDIOS 
America’s Smartest Mannequin Refinisher 
212 Western Reserve Bldg. Cor. 9th & Superior 
Cleveland 13, Ohio 





























DISPLAYS BY 
DAUMAN 


Designers and Manu- 
facturers are showing 
their new Spring Line 


at their Studio at 
681 Fifth Ave., New 
York City. 


Announcing also the 
opening of the 


BASEMENT BAZAAR, 


the “ newest display 
haunt, where both mad 
and institutional curios 
are to be found. 


Visit us during 
MARKET WEEK, 
Dec. 9th - 13th 

at 681 Fifth Ave. 
(Bet. 53rd & 54th Sts.) 
New York City 
Mu 2- 3383 
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SINCE 1934 REYTRIM HAS BEEN THE “TOP” 
CORRUGATED DISPLAY MATERIAL OF LEADING 
DISPLAYMEN BECAUSE OF ITS CONSISTENTLY 
FINE QUALITIES OF COLOR, BEAUTY, PERFORM- 
ANCE, CONVENIENCE AND ECONOMY. 


AT YOUR WHOLESALERS 
“BUY REYBURN’S--AND YOU BUY THE BEST” 


THE REYBURN MFG. CO., INC. 
PHILADELPHIA, PA. 


NEW YORK CHICAGO 
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DA. D. News 


By Joseph Apolinsky 
President 


HE International Association of Dis- 
play announces a change in its dues as 
of October 1, 1946. This has been 
brought about because of the many objec- 
tions raised to the $25 dues passed by our 
officers and board members in New York at 
their meeting there in July. The new dues 
are $5 annually via display clubs in groups 
of six members or more, and $10 annually 
in cities where there are no display clubs. 
The reason for this is that the IAD is 
anxious to see display clubs organized 
wherever possible. 

A displayman can derive much more bene- 
fit from his local display club through his 
monthly contacts. Of course local display 
clubs can not take the place of a national 
association. However, with both the display 
clubs and national association working to- 
gether we in the display profession will 
have an unbeatable combination. 





The IAD is instituting a special member- 


ship group known as “Sustaining Members.” : 


This is an exclusive group and the member- 
ship fee in this classification is $25 annually. 
As a further explanation of a Sustaining 
Member: he is a displayman who is suffi- 
ciently interested in the IAD as to be will- 
ing to lend it financial assistance to the 
extent of paying the higher dues. 

The following are Sustaining Members 
to date: Everett Booth, Lowenstein’s, Mem- 
phis; Frank Vermilye, Maison Blanche, New 
Orleans; T. Comerford, Lit Brothers, Phila- 
delphia; Edward Waggenfield, president, 
Belmont Products, Inc., Philadelphia; Walter 
H. Johns, Hudson’s Bay Company, Saska- 
toon, Saskatchewan; C. D. Sturm, Western 
Auto Supply Company, Kansas _ City,; 
C. H. Fadem, Lyon Tailoring Company, 
Cleveland; Joseph Apolinsky, Loveman, 
Joseph & Loeb, Birmingham. 





The IAD is happy to announce that the St. 
Louis Display Guild, which has always sup- 
ported the IAD over the years, has gra- 
ciously responded again for the year 1946 
to 1947. Ralph E. Dauer, president, in his 
letter of September 30 stated that they 
would do everything in their power to co- 
operate as has been customary on their part 
in the past, and enclosed a check for $310 
to cover 62 memberships in our association. 

This is an excellent example for other 
display clubs to copy and it is hoped that 
they will respond in like manner. Such 
cooperation and support will lead the IAD 
to the one goal—that is, to perform a job 
for display that is vitally necessary in gain- 
ing the respect and esteem our profession is 
in dire need of. 


The Birmingham Display Luncheon Club 
held its annual monthly luncheon the last 
Thursday in September. The speaker for 


| the occasion was Luther Cayle, chairman of 


| the Chamber of Commerce Aviation Com- 


| mittee. He gave some very 


interesting 


| highlights on the development of aviation 
| in Birmingham. 





| Club have been collected for the ensuing 


Dues in the Birmingham Display Luncheon 
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EXPERIENCE 
COUNTS 


IN TODAY'S 


DISPLAY 
MARKET 


More than thirty years’ experience in dis- 
play is at your beck and call when you 
consult me about your display fixture re- 
quirements. In today's changing market 
see this "old head" about "new ideas.” 


e@ Skirt and Slack Racks 
e Display Fixtures 

e@ Mannequins 

e Garment Forms 

e@ Wood Displayers 

e Lucite Fixtures 

e Display Novelties 


DISPLAYLAND 


DAVID WEINBERG 


More than thirty years’ experience 
in display 


117 W. 31st St., New York City | 














when the giant postwar production 
power of American Industry will 
make shortages and scarcities a 
disagreeable memory. Then, 
Murray Toll Quality will have more 
importance than ever before. 


At this time we regret to advise 
that we cannot accept any more 
orders for Display Boards as we 
are completely oversold on our 
allotments. 


MURRAY TOLL 


Mfrs. & Mill Agents 
Cardboards of all Descriptions 
6224 Paschall Ave., Phila. 42, Pa. 
Phone SAratoga 9-5727 or 9-5728 
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year, Which includes the cost of 12 lunch- 
eons, also $5 dues to the IAD. This was 
paid with checks from the various firms 
represented.. This is mentioned here as a 
suggestion to displaymen in other cities who 
might entertain the thought of creating dis- 
play luncheon clubs. 

A nominating committee was appointed at 
the October luncheon of the Birmingham 
Display Luncheon Club. It consists of 
Charles Auton, Sokol Brothers, chairman, 
and L. L. Wilkins, Pizitz. They are to 
prepare a slate of new officers which is to 
be presented at the November meeting. 

A committee was also appointed to make 
plans fot a Christmas party to be held 
some time in December. This committee 
consists of Mildred Wilson, Bond’s Clothes, 
Inc. chairman; Dorothy Baird, Pizitz; 
Charles Auton, Sokol Brothers, and W. K. 
Lassetter, Lassetter & Co. 





The writer attended a meeting of the 
board of directors and officers of the St. 
Louis Display Guild on October 22, in the 
DeSoto hotel. Those present were: Ralph 
Dauer, Cunningham’s, president; Allan Pol- 
lard, Stix, Baer & Fuller, first vice-presi- 
dent; Lee Van Coutron, Saffern’s, second 
vice-president; Harvey L. Smith, Boyd’s, 
secretary; John Stoppenbrink, C. E. Wil- 
liams, treasurer; Joe Mercurio, Garrison- 
Wagner; Orville Liston, Mermod-Jaccard- 
King; Otto Lasche, Kline’s; Wesley Reed, 
Pevely Dairy Company; A. W. McMahon, 
Glaser Drug Company; Frank Tello, Stix, 
Baer & Fuller; Paul Kloeris, Union Electric 
Company, and Joe Chadwick, Famous-Barr 
Company. Dinner was enjoyed, after which 
several important matters were discussed. 

Al Pollard tendered his resignation as 
the St. Louis Guild’s representative on the 
committee selected to prepare a program 
during the June Display Market Week in 
Chicago. The reason for his doing this is 
due to the fact that he is joining Silvestri’s, 
in Chicago. Paul Kloeris has been selected 
to take his place on this committee. 

Plans were presented for the Guild’s meet- 
ing scheduled for the evening of November 
3. Paul Kloeris has invited the members, 
their wives and friends to be the guest of 
the Union Electric Company at a buffet 
supper. They will also view the all-electric 
home being exhibited there and will have 
the pleasure of seeing a technicolor movie, 
“The Dawn of Better Living,” by Walt 
Disney. Frank Tello, Stix, Baer & Fuller, 
is program director for the Guild. 

During my visit to St. Louis, I also met 
with two of the IAD officers and board 
members: A. W. McMahon and Paul 
Kloeris. Dave Estes, chairman of our board, 
was out of the city at the time. 

Several matters pertaining to the IAD 
were discussed at both meetings mentioned 
above. They promised me their full support 
and assured me they were entirely in ac- 
cord with me in the matters discussed. 

Syl Rieser, display director, Stix, Baer & 
Fuller, and Grace Everrest, display director, 
Scruggs, Vandevoort & Barney, were also 
very gracious to the writer during his stay 
in St. Louis. Both gave of their valuable 
time to discuss IAD affairs and I want to 
take this opportunity of expressing my 
appreciation. I also want to express my 
appreciation to Joe Chadwick for having 
been present at the board meeting. 
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At your service 
HOTEL NEW YORKER 
DEC. B-133 


De Weese Display Equipment Co. 


CENTURY BUILDING—132 Seventh Street 
Pittsburgh 22, Pa. 





LAMONT A. WARE, Sec’y Treo 





Ti GUY DUEY, President 











Original Creations 
REED and RATTAN 


WELCOME TO THE 


NEW YORK 
DISPLAY MARKET 


DECEMBER 9 - 13 


We shall be happy to discuss your 
display requirements in our medium. 


A. LOTS 


3 W.18TH STREET NEW YORK CITY 11 








Cee") 


ENGRAVED 


Vaile Signe 


perma- 








Handsome, clean, 
nent plastic signs—engraved 
with 

name, 
both name and number. 


individual name, firm 


window number, or 


THE BRAOF 






ORD CO. _ 


The name sign above is available in 
satin finish black or gray plastic 
with white engraved letters; 11” x2”; 
to 10 letters, $3.50 each. Two clear 
plastic easels are supplied with each 
sign. The window-number sign below 





is of finest clear plastic with frost 


engraved letters, 10” x2”; $3.00 each. 
Available also as a two line sign (firm 
name and window number); 10” x 254”; 
$4.75 each. 


PROMPT DELIVERY 


In ordering, please send ex- 
act lettering wanted. If other 
styles are desired, write for 
complete information. 


JLLCQ/2 KLE 


226 SOUTH WABASH AVE. 
CHICAGO 4, ILL. 





to top off your 
mannequins 


Your own styles or 
sketches duplicated if 
desired. Designed for 
display mannequins of 
every description. 


natural 
attractive 
display 


WIGS 
Arranjay’s Wig Co, 


WIG SUPPLIES, DOMESTIC 
AND EXPORT 
32 WEST 20TH ST. 


NEW YORK CITY 
Telephone Chelsea 3-8340-1 





| Display Firm Offers 
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Harold Martins Resigns 


Halle Brothers Position 


Harold Martins, display director for Halle 
3rothers, Cleveland, has resigned his posi- 
tion in order to join Lentheric, Inc., New 
York City, a company with which he was 
previously associated for some time. He 
will take over his duties at Lentheric on 
January 1. 

Frank Stovering, his assistant in charge 
of interior display, and Richard Theall, who 
had a similar post in connection with win- 
dow display, will be made head of their 
respective departments. 

The second of two articles dealing with 
display at Halle Brothers appears in this 
issue of DISPLAY WORLD. 





Displaymen Honored 
By Charleston Radio 

As a tribute to local displaymen, station 
WGKV, Charleston, W. Va., arranged a 
series of interviews on display and also a 
city-wide display contest with trophies for 
the two best fall windows. The awards 
were won by H. R. Burgruff, O. J. Morrison 
department store, and Bernard Miller, 
Polan’s Specialty Shop. Quite a number of 
the Charleston Display Guild members ap- 
peared before the microphone, discussing 
the type of display with which each was 
most familiar. 


The Lands Company 
Is New Firm 

S. L. Luber and M. Susson, formerly of 
Lee Plastics, Philadelphia, have organized 
their own design and manufacturing firm 
under the name of The Lands Company, 
located in the Manhattan building, Fourth 
and Walnut streets, in the same city. A line 
of display fixtures and novelties is being 
produced; among the new items 1s a plas- 
tic showcase and a full-sized mannequin 
bench. 


Grant Christmas Promotion 
Stars Own "Jo-Joy" 

“Jo-Joy,” W. T. Grant Company's own 
colorful Christmas character who represents 
the joy of Christmas giving, is being starred 
in store-wide holiday promotions in all the 
489 stores of the group this season. The 
happy little fellow pops up all over each 
store in sign cards and display properties, 
as well as in store advertising. 


Murray Toll Moves 
To New Quarters 


Murray Toll has purchased a one-story 
building containing 25,000 square feet of 
space at 6224 Paschall avenue, Philadelphia 
42, and has moved his business to that 
address. He was formerly at 1201 Jackson 
street 


Unusual Items 

A variety of unusual display properties, 
ranging from wagon wheels to Victorian 
hat racks, is being offered for sale or rent 
by Displays By Dauman, 681 Fifth avenue, 
New York City. A complete line of spring 
items is also on view. 
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NEW YORK 


DISPLAY 
HEADQUARTERS 
December 9-13 


We look forward to the regular 
visits of display men to our show- 
rooms when they visit the important 


New York display market. 


There will be ready for your in- 
spection a new and complete line 


of display decorations. 


DAVID HAMBERGER, Inc. 


DISPLAY DECORATIONS 
115 W. 3lst St., New York City | 














THE DISPLAYMAN WHO TRIED HIS FIRST ROLL 
OF REYTRIM CORRUGATED DISPLAY MATERIAL 
TWELVE YEARS AGO STILL FINDS THE SUPERLA- 
TIVE QUALITIES OF REYTRIM AS TRUE AS EVER. 
EVERY ROLL OF REYTRIM CONFIRMS A STAND- 
ARD OF EXCELLENCE THAT NEVER VARIES. 


- AT ALL LEADING WHOLESALERS - 
“BUY REYBURN’S--AND YOU BUY THE BEST” 


THE REYBURN MFG. CO., INC. 


PHILADELPHIA, PA. 
NEW YORK 





CHICAGO 
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SOLVING INTERIOR DISPLAY 
PROBLEMS AT HALLE'S 


[Continued from page 45] 


bloide wood combination stock table and 
counter with clear plastic top and shelves 
registers the Halle consciousness of ad- 
vanced functional design and gives the 
sales staff a convenient open spot for writ- 
ing up the sales book. 

\nother original design is for a portable 
sweater bar —a glorified push-cart — which 
again combines storage space and provides 
a convenient counter for showing merchan- 
dise to the customer. Its use in the de- 
partment makes possible a constant re- 
grouping of the merchandise for display 
purposes, helps sales, saves space and re- 
minds the customer once more of the Halle 
ideal of service and perfection of detail. 

In keeping with the atmosphere of the 
Specialty Shop, where live models present 
the various costumes to the customer, the 
room is uncluttered, furnished with a selec- 
tion of French period furniture, continues 
the gray and flesh-tint color scheme which 
has been found welcome to the customer, 
and creates a feeling of relaxation and 
privacy. Small accessories are kept in spe- 
cially-designed mirror and glass lined cases 
built into the wall and protected by half- 
glass French doors. The display depart- 
ment has introduced also in the Specialty 
Shop the idea of a small taboret as a base 
for a fitted plastic box for showing small 
ensembles of evening accessories — modern 
and dainty to the “nth” degree and a detail 
again reminding the customer of Halle per- 
fection. 

Especially successful at this company has 
been the use of the exclusive small shop 

ithin the main store. Since many of the 

| Halle customers associate this atmos- 

traditionally with the Halle name, 

ng known the firm in its earlier days, 

ley are made to feel at home in the de- 
liberately-designed shops of the larger store. 
The Bride’s Shop entrance is marked by a 
beautifully done bridal niche of the display 
window type. Within the shop, a clever use 

f padded satin on walls and furniture—and 

‘ner niches set with displays of bridal 

v—create a romantic atmosphere. Very 

itistactory sales records show that Halle 

mers appreciate the kind of intimate 

ention made possible by this type of 

1 play. 

hus by close attention to detail Halle’s 

rior display department manages to 

a setting for the company itself—a 

g which gets well away from an ordi- 

department store appearance. Although 

is limited, every effort is made to 

an impression of crowding. Dignity 

Ways maintained. Fine merchandise is 

opportunity to speak for itself in a 

rly complementary setting, and the 

ts of careful display planning in the 

lepartments have become recognized as a 
ete help towards increase in sales. 





Today's Woman Conducts 
Series of Contests 
\ series of monthly display contests, with 
awards varying from $50 to $5, is 
conducted by Today’s Woman, 1501 
lway, New York City 18. Full details 
» had from the above address. 


DISPLAY WORLD 





I just ate de boid dat 
lives here. 


. but Display Craft 
has more of ‘em for 
this colorful construction 
paper bird house. Board 
base and backing, 15” 
high, 9” wide. In as- 
sorted colors...with boid. 
No. DC.601........$4.25 


b. 


> 


I’m losing me patience. 
Nuttin’ comes out! 





° - you'll come out on top with 
this bright display prop. It's a 
- and inexpensive, too. 
10”, BOARD BACK AND 
In a multitude of colors. 
DC-602 $5.95 
Spring orders in 

January or when- 

ever you wish. 


Beautiful 
WELDTEX 

made by expert 
craftsmen into a 
lovely displayer. Bead- 

ing air brushed in gold. = er bop 
Three practical sizes with 45 y semoer. 
shelves each. No. DC-901—25” high, ALL PRICES 
12” wide, 34” deep, $5.95; No. DC. oe any Val’ ie) 13 
902—-42” high, 22” wide, 5” . 

deep, $8.7 3; No. DC -903— 54” 


high, 26” wide, 6 Ss 
deep, $11.50. Display rafe 


MFG. CO. 
Exclusive Displays 
119 COMMERCE STREET 
BALTIMORE 2, MARYLAND 











BRIGHT, 
GRIGHT BGREEN 
RED 








METALL: BOARDS 


y 


‘NAT ‘MAT 


Genuine Foil Lined Cardboards 


Available now in moderate quantities, 14 ply 26x44”. 
Order from your “‘Nat-Mat’ dealer today! 


NATIONAL CARD, MAT & BOARD Co. 


MANUFACTURERS 
4318-36 CARROLL AVE., CHICAGO 24, ILL. 
ALLIED MILLS — LOS ANGELES, CALIF. — PETERBORO, ONT.. CAN. 

















Presenting 


an interesting collection of 


PAPIER MACHE 
WIRE 
PLASTIC 
DECORATIONS 


HOTEL NEW YORKER 


DISPLAY 
MARKET WEEK 


DECEMBER 9 - 13 
You are Cordially Invited ! 











PEN DISPLAYS 


714 CHERRY STREET 
PHILADELPHIA 6, PA. 








































Attentionf 
DISPLAYMENe 


BERT WOLFF 


CHICAGO 
offers anything 


for your DISPLAY NEEDS 


MANNEQUINS: 
Misses and Men 
FORMS: papier 
plastics 
MILLINERY HEADS 
PLASTIC FIXTURES, beautifully de- 
signed 
JEWELRY DISPLAY FIXTURES, plas- 
tic and velvet 

e METAL STANDS \ 

e PLASTIC HANGERS/ 

e GARMENT COVERS 


Children, Junior, 


mache, wire and 


See the complete Line on display 


in our Showroom 


BERT WOLFF 


329 So. Wood St. Chicago 172, Ill. 
Tel.: Haymarket 9016 


Price List and description sent on request 
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LOS ANGELES REPORTING 
[Continued from page 55] 


in that magazine, which is as it should be. 
In fact, if the display isn’t exactly like the 
illustration in the ad, that’s not Stuart’s 
fault. Two mannequins, dressed in loung- 


| ing robes, were shown leaning on a fire- 


| The 





place. Over the fireplace was a large red 
banner which read “As Seen In Esquire.” 
other two mannequins, one at each 
end of the display, were Raymond’s own 
addition to the scene, which was entitled 
“Easy Life.” The red leather chair and 
couch helped give this window a luxurious 


look. Raymond pointed out that the bever- 
age in the silver cocktail shaker on the 
coffee table is non-alcoholic; he doesn’t 


permit his mannequins to drink while on 
duty! 

“Simple Costume—Exciting Gloves” was 
the headline used by Mrs. Laura Wallbridge, 
Bullock’s, in an interesting glove window. 
A large balance type scale dominated the 
display; the balance arm was made of wood 
painted black with a gold dry-brush trim. 
Three heavy black ribbons ran from each 
end of the arm to the burnished brass trays, 
one of which rested on the floor. A man- 
nequin, dressed entirely in black with the 


| exception of turquoise striped gloves, stood 





on this tray. The other tray, suspended 
some 2 feet in the air, held several pair of 
washable suede gloves in various colors. 
The display card was black with gold letter- 
ing. The mannequin was lighted with a 
white spot, while the gloves had red and 
amber spots. 

Display Director Stanley E. Thompson 
used an interesting three-dimensional effect 
in his fall men’s wear displays at The May 
Company. The background was Chinese 
beige. A 3-foot strip of copper colored con- 
struction board ran the entire length of the 
window. A large circular hole cut in the 
board formed a frame for an autumn scene 
—foliage and papier mache ducks and 
pheasants against a painted sky. Two 
leather covered, nail-headed easels, one at 
each side of the window, held the merchan- 
dise in each of the 12 windows. 

A big 6-foot spray of black and gold 
painted foliage served as a support for the 
millinery heads used by Mrs. Laura Wall- 
bridge in her millinery window at Bullock’s 
(not pictured). A mannequin, standing at 
one side of the display and leaning against 
the black baffle, was shown looking at the 
nine hats displayed on the spray. Gold 
flitter on the floor added sparkle to this 
window. 

Display Director Irvin P. Walden used 
“Fall Spins A Web Of Color” as the theme 
for his series of fall men’s wear windows 
at Brooks. A yellow yarn spider web was 
shown against a background of chocolate- 
brown seamless paper. Yellow sea grape 
leaves, lightly touched with tones of green 
and russet, were twined into the web. A 
gnarled, twisted grape stump served as a 
support for the leaves and the thick yellow 
and russet lily pads. Redwood shavings were 
scattered on the floor. The display card 
was of chocolate-brown, lettered in yellow. 

Simplicity and a beautiful color combina- 
tion of russet, field green, and cream formed 
the keynote of Display Director John Flot- 
ten’s “Countryside Colors” window - at 


Phelps-Terkel. A painting, borrowed for 
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Cropicraft 
WOVEN-WOOD SCREENS 


and Draw Drapes are now in stock for immediate delivery 


You sweep away monotonous sameness with Tropicraft fluid 
flexible display screens. Lightweight and portable, they roll up 
tightly; are easy to carry and arrange by one person. 

Woven-Wood screens and drapes are also custom built to your 
exact requirements. Up to 12 feet high and any length or color. 


Standard present stock sizes and color: Desert Gold 
6’ high and 7’ long, each $12.60 - 9’ high and 7’ long, each $18.90 


FOB San Francisco. Order now for immediate delivery. 


FREPILRATT 


$35 SUTTER STREET, SAN FRANCISCO, CALIFORNIA 


NOW--Translucent Displays! 
With Brilliant, Pliable 
GLO - BRITE 


FABRI-GLASS 


White and Colored 
Bonded Glass Matting 


With Fabri-Glass you can build those truly 
dimensional, translucent displays. Fabri-Glass has 
all the advantages and flexibility of a fabric 
plus the sheer sparkling beauty of glass. Excellent 
for cut outs, back drops, window floors, columns. 
display installations and translucent screens. 


ere $15.77 
Small Roll: 9 yds. x 48"........... $ 9.45 


GLO-BRITE 


GLO-GLASS 


For 100% Fireproof Displays 
Colorful - Exciting - SPUN GLASS 
White — Red — Green — Blue 
Yellow — Pink — Shocking 
Orchid — Peach — Slate Gray 
FULLY FLUFFED IN | POUND CARTONS 


Dealer Inquiries Invited 


GLO-BRITE PRODUCTS CO. 
| 6415 N. California Ave., Chicago 45, Il 
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the occasion from Bartlett Galleries, formed 
a focal point for the display and helped 
establish the theme. The merchandise, of 
course, faithfully followed the color scheme. 

At Bullock’s, Mrs. Wallbridge used a 
Mexican setting for her “Mexican Flavored 
Spun Rayons” window. A large terra cotta 
vase held a spray of anise and oversized 
wheat. The baffles and the small rush- 
seated wooden bench were painted ultra- 
marine. The designs on the bench as well 
as the design in the Mexican styled rug 
were terra cotta in color. The rest of the 
rug and the background of the display 
were aqua. 

Stuart Raymond saw Margaret O’Brien in 
the picture “Three Wise Fools” and got 
an idea for a display for The Broadway. 
A large photograph of one of the scenes 
from the motion picture, set in a plaster 
frame, was suspended from the ceiling. Five 
mannequins, dressed in robes similar to the 
robes worn by Margaret O’Brien in the 
picture, were used. A white chenille rug 
covered the floor. Heavy drapes on each 
side of the window helped frame the display. 





Rieser Is Winner 


In Diana Contest 

First prize of a hundred dollar Savings 
Bond has been awarded to Syl C. Rieser, 
display director of Stix, Baer & Fuller, St. 
Louis, for his entry in the Diana Corset 
Company’s display contest held during Sep- 
tember. A similar award has been made to 
the store’s corset buyer, plus a double allot- 
ment of merchandise for three months. 
Second place and a $50 bond went to Sol 
Kamensky, J. A. Kirven Company, Colum- 
bus, Ga., and the same amount to the buyer. 
Third prize, $25, was won by D. L. Herndon, 
Woodward & Lothrop, Washington, D. C. 
Honorable mentions were awarded the 
following: W. Arthur Gray, Lansburgh & 
Brother, Washington, D. C.; A. J. Bern- 
hart, Joseph Magnin’s, San Francisco; S. 
Garby, Steinbach Company, Asbury Park, 
N. J.; Frank Mulvey, The Outlet Company, 
Providence; Joe Vent, The Rike-Kumler 
Company, Dayton; Lloyd Redfern, Sibley, 
Lindsay & Curr, Rochester, N. Y., and Al 
Dandeneau, The Boston Store, Providence. 


"X-Ray" Type Of Display 
Offered By British Firm 


A three-dimensional display which strips, 
dy degrees, an article down to show its 
working mechanism is being produced by 
Vision-X, Ltd., of London. The article is 
shown on a miniature stage and the changes 
occur at intervals of about one minute. 
World patents are controlled by the com- 
pany and a licensing arrangement has been 
worked out for operation of the units out- 
side of Great Britain. 








Cooperative Christmas Display 
To Use 50-Foot "Candy" Canes 


Although the joint committee set up for 
the cooperative Christmas decorating of the 
store fronts of R. H. Macy & Co., Gimbel’s, 
and Saks-34th Street has been extremely 
reticent about its plans, it is learned that 
each front will bear six reproductions of 
candy canes, each 50 feet in length. These 
will be connected with loops of the usual 
Christmas greens, tied at intervals with 
‘normous red bows. 
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Mr. N. Silverblatt, 
Display World, 
Cincinnati 1, Ohio. 


Dear Mr. Silverblatt: 


DS:fh 
P.S. 


thru the month of January. 





DAVE STARKMAN 


DISPLAY CENTER 


VAnome 9229 


520 WEST 7rn STREET 
LOS ANGELES 14, CALIFORNIA 


November 2, 1946. 


It was our intention to send you some illustrated copy for 
the November issue of Display World, tut there is a dead- 
line to meet and all the "master minds" of our organization 
are now in the throes of creating new CALIFORNIA DECORATIVES 
of which we can well be proud. 


However, this letter will just as well to announce our origi- 
nal SPRING PRESENTATION at the NEW YORKER HOTEL from DECEMBER 
NINTH to the THIRTEENTH in ROOM 604. 

We are delighted with the opportunity of conveying this mes- 


sage to all display executives. A cordial invitation is ex- 
tended them to attend our showing. 


1 pane 7 rs, 


Dave Starkman 


Also in our own showrooms during LOS ANGELES DISPLAY MARKET 











made in the latest Fifth Ave- 

nue fashions—or your own 

description. Perfect fitting. 
Wholesale and Retail 
For particulars write 


Window Display Equipment Co. 


225 West 36th St. New York 18, N. Y. 











USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Columa Inch — CASH WITH ORDER 
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PROVEN PERFORMANCE 
WRITE FOR PARTICULARS 


6 
CEMENTEX COMPANY, Inc 
336 CANAL ST., NEW YORK 13, N.Y. 











« « When Writing Advertisers Please Mention DISPLAY WORLD » » 
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America’s 
Best 
Sellers 


DORABLE 
DEBS 


by Durable 


Write for photos 


Mfg. and Sold by 


Durable Displays Inc, 


2010 S. Halsted Street 
Chicago 8, Ill. 


V 


Also Sold and Displayed by 


Nat SIEGEL Inc, 


39 W. 37th Street 
New York, N. Y. 
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Better Lighting 
Influences Sales 

(The following is .excerpted from an 
article, “Light and Sales,” by C. J. Allen in 
the General Electric Company’s house organ, 
“The Magazine of Light.”—Ed.) 

How much can I afford to spend on re- 
lighting? That very legitimate question is 
in the mind of every merchant who is con- 
sidering the relighting of his store. He 
accepts as obvious truths that planned sales 
lighting increases reduces returns, 
boosts “impulse items” turn-over, attracts 
more customers. In short, he agrees that it 
can greatly improve his merchandising 
effectiveness. 

An owner of a hardware store of about 
twelve hundred square feet could own and 
operate a system of louvered fluorescent 
semi-direct fixtures giving 50 footcandles 
of real merchandising lighting for $1.73 a 
day ($0.144 per 100 square feet), including 
amortization, current and lamps. His 
present lighting of ten 100-watt, semi- 
indirect fixtures, giving low-order lighting 
of 10 footcandles, now costs him about $0.75 
per day for current and lamps alone. The 
added cost for a system giving five times 
as much illumination is thus only $0.98 
per day. 

Not all of the margin on increased sales 
resulting from the improved lighting is 
available to offset the greater lighting cost, 
for there must be deducted such added ex- 
pense as may be incurred for wrapping, 
delivery, and other items. In most types of 
store the merchant finds his over-all operat- 
ing efficiency improved because of the 
quicker buying decisions and lesser returns 
of merchandise which come with improved 
lighting. These collateral benefits may in 
fact out-weigh the added expenses incident 
to a moderate increase in sales. 

For the particular hardware store in 
question let us assume that sales have been 
averaging $100 per day, or approximately 
$30,000 per year. Further, that gross margin 
is 35 per cent and that of the margin on the 
increment in sales only one-half, or 17% 
per cent, can be applied against the cost 
of the new lighting. It is evident that 
added sales of only 6 per cent ($6.00 per 
day) will yield $1.05, which is more than the 
additional daily cost for the 50 footcandle 
lighting. 

In order to reap the full profits of modern 
lighting, he would want some high-lighting 
spots on his featured displays, some eye- 
appealing lighting in his showcases and 
some attention-attracting brightness for his 
wall cases. Note how low are the costs of 
using light to do these jobs: a 150-watt 
reflector lamp, less than $0.06 a day; a six- 


sales, 


foot fluorescent showcase, $0.04 a day; 
fluorescent lighted wall cases, less than 
$0.05 a day per ten-foot length. Using six 


150-watt reflector spots, two projector spots, 
four six-foot and 40 feet of 
lighted wall cases, the hardware man’s own- 
ing and operating costs are increased only 
$0.82 per day for all of these. Hardly as 
much as he pays a clerk for an hour or so, 
and for which he gains one of the most 
forceful and diplomatic sales stimulators 
available to the merchandising field. 

The increased cost of both the general 
and supplementary lighting for this hard- 
ware store would amount to $1.80 per day, 


showcases 
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Write - Wire - Phone 
or See Us At the Show! 


tant 


Butterflies 
and Birds 


Completely Made of FEATHERS 
DISPLAY UNITS 
NOVELTIES 
PRESERVED FOLIAGE 
BIRCH & CEDAR 


Manufactured and Distributed 
Exclusively By 


DISPLAYS tne, 


1026 RACE ST. 
PHILA. 7, PA. 
Phone LOM 3-2855 





Note: Some Jobbers Territories still 
open... write us. 


Member N.A.D.I. 











LASHETTES — 


Long heavy lustrous lashes made special for 
the mannequin trade. Will give your product 
that glamorous natural look. 

Send for Sample and Price 


THE LASHETTE CO. 


P. O. Box 42 Newton 58, Mass. 
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which is less than the $1.93 net which would 
be realized from an increase of 11 per cent, 
$11 in daily sales. 

The following figures of sales increases 
which followed relighting were certified by 
store owners in different parts of the nation 
and submitted by them to the Lamp Depart- 
ment of the General Electric Company. I! 
will be noted that the increased cost of 4 
complete modern general and supplementar) 
lighting system in the case of the hardware 
store discussed above is paid for by a sales 
gain a little less than one-third that ex- 
perienced by the hardware stores indicated 
The gain beyond that required to pay for 
the new lighting is, of course, reflected in 
a greater overall profit of the business. 
Average Sales 


Gains After 
Re-Lighting 


Kind of Store 


Apparel Shops 21% 
Automotive Stores 19% 
Drug Stores 24% 
Food Stores 20% 
Filling Stations 24% 


Furniture-Household- Radio 


Stores 27% 
General Merchandise 22% 
Hardware Stores 40% 
Jewelry Stores 37% 
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Display Bazaar Opened 
By Display Factors 

A new firm named Display Bazaar, Inc., 
has been formed with Clare McCune, Hugh 
Horner and Charles Naegele as partners. 
The company will specialize in original 
fabrics, papers, ribbons, floor coverings, and 
similar items, and will also do a made-to- 
wood, wire or papier 


order business in 
The firm is located in 


mache display units. 
New York City. 

The mannequin business of Horner and 
Naevele will operate independently of the 
Mrs. McCune was formerly 
Studios and Eve Brueser 


new concern. 
with Pin-Rose 
Studios. 


Wise Rejoins Union 
At Columbus 

Following a year’s absence from the store, 
luring which time he was with the F. & R. 
Lazarus Company, Columbus, Karl Wise has 
rejoined The Union Company, of the same 
city, as display manager. Assisting him is 
Walter Davis, who held a similar position 
with Lazarus. 


Duke Kerstein and Maury Sultan, who 
had held the two top display posts at The 
Union, have resigned as noted elsewhere in 
this issue. 





Spectacular Display Used 

By Lord & Taylor 

A particularly attractive and appropriate 
lisplay was used by Lord & Taylor, New 


York City, to welcome the United Nations 
meeting to that city. Under the direction 
yf Henry Callahan, display director, a chain 
consisting of 51 links, each 3% feet in 
length, was made and swung in the windows 
along the entire store front. Using the 
familiar “broken window” device, the chain 
was shown emerging from the second win- 
low to continue above the main entrance and 
‘e-enter the window glass on the other side. 
Each link of the chain was painted in the 
‘colors of the nation it symbolized, and 
ore the country’s flag. 





Display Support Asked 
For Animals Week" 


Tl American Humane Association is 
requesting support by retail displaymen 
| through displays calling attention to “Be 
Kind to Animals Week,’ which will be 


bserved April 7-13, 1947. Entire communi- 
ties and thousands of school children as 
well as adults take part in this observance, 
which is carried on to promote the welfare 
and kindly consideration of the rights of 
animals, 
Nugent Succeeds Pollari 
At Madigan's 

Formerly first assistant at Mandel Bro- 
the Chicago, John Nugent is now in 


tharee of display for Madigan’s, of the 
san city. He succeeds Jack Pollari, 
who resigned a short time ago. to join 
Schack’s, Inc. 


Acting Display Head _ 


Confirmed In Post 


confirmation of James J. Rouse as 
vy manager for Furchgott’s, Jackson- 


Fla., has been announced. He had 
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ROOM 516 
At Hotel New Yorker — Dec. 9th to 13th 





A “Must” for Every Display Man 


Who Is Interested In 


STARTLING NEW IDEAS 


Developed in 


GLASS FIBERS 


New Textures, New Weaves, New Finishes 
Never Shown Before 


i ll el re 


tlt tt ttt i 


ROOM 516 — HOTEL NEW YORKER 





Radiant Glass Fibers Company 


208 East 27th Street New York City 16, N. Y. 
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. » « FOR ANY PRODUCT OR SERVICE 
. » « FOR ANY BRAND NAME 
































Write for full 


particulars! 


BRIGHTER 


---than neon! 











---than neon! 


COSTS A FRACTION 


---of neon! 







Advertising Display Co. 
1216-20 Jackson St., 
Cincinnati 10, Ohio 

























CAN YOU TOP THIS? 


Again “Something new has been added 
might be a popular slogan that could well 
apply to Display Products, Inc. R. Arthur 
Tartaglia, president of that firm believes 
he has a distinctly new service to offer 
his customers in “custom-made” manne- 
quins. 

Surely their announcement last month 
of the 42 passenger motor-coach travel- 
ing salesroom was an innovation which 
display people in Southern California are 
discussing excitedly. 

Now comes the news of mannequins 
made by this firm’s clever art team, Ray 
Wever and Ivan Mansfield, to conform 
to the dream of the buyer or window 
trimmer, who may send a photograph or 
just a sketch and, allowing 30 days for 
delivery, he can present his idea with a 
mannequin “made to order.” 


In a recent interview with Mr. Tartag- 
lia he said, “I find nearly every display 
man I have talked with, has, at one time 
or another, expressed his good idea of 
what a mannequin should look like both 
as to poise and profile. The display man 
can at last attain his one great desire; for 
Display Products, Inc., can accomplish for 
him what seemed impossible yesterday.” 

Jean Davidson, designing and planning 
director, supplemented the remark with, 
“Surely our Miss America helps to dram- 
atize the display director’s idea in presen- 
tation of a sales-picture window.” 

“She sure does,” continued Mr. Tartag- 
lia, “and remember that our mannequins 
are adaptable to so many postures, poses 
and characterizations,—and the “action- 
children” America Junior are on the way.” 

Each mannequin is a character actor or 
actress who may portray many parts in 
the silent drama of the window stage, 
where the moral of the play is: Buy, 
buy NOW. 
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EATON BROTHERS @ 
CORP. 
HAMBURG, N. Y. 
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Black Light Used 
By Erie Store 

The following is taken from the columns 
of The Erie, Pa., Daily Times: 

Awe-stricken Erieites Thursday night wit- 
nessed one of the most unusual window dis- 
play projects ever introduced, the first 
application of “black light” to commercial 
illumination, at Irving’s, 918 Peach street. 

The strange, almost eerie effect of the 
illumination, marks the most revolutionary 
advance in display lighting since Claude 
Neon first startled the world with his gas- 
filled tubes of colorful light. 

First, there is evident under normal fluor- 
escent lighting a smart advertising display, 
featuring Irving’s merchandise of quality, 
carrying deep into the store. Then there 
is a sudden change, and in an atmosphere 
of smothered radiance, strange glowing 
forms leap to life. Such familiar fittings 
as chairs and counters become objects of 
skeletal luminosity. Colors take on a vi- 
brant, flame-like quality, unfamiliar to the 
eye and fabrics emit an unworldly glimmer, 
which remains for a few moments until the 
cycle switches to the familiar white light. 
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There are many technical aspects to 
“black light,” the agent which produces the 
remarkable effects attained at Irving’s, byt 
in simple terms it means the filtering of al} 
color, except near ultra-violet, and the 
application of a luminous paint to objects 
to be displayed. 

Parts of objects or whole objects, such as 
a pair of shoes, are illuminated and all in. 
candescent lighting extinguished to create 
the illusion. The near-ultra violet rays 
emitted by concealed lamps then completely 
absorb a given area and illuminate the 
display proper in a myriad of colors. 

Those portions of the display which are 
not illuminated but which are in the scope 
of the ray are either not seen at all or 
merely present a subtle shadow until the 
white light comes on. 

Irving’s introduction of “black light” is 
the first large scale utilization of lumines- 
cent lighting for merchandise display, and 
has attracted the attention of General Elec. 
tric and Westinghouse engineers, a group of 
whom are making a special visit to Erie 
to witness the display. 

Credit for the display goes to Harry P. 








Gorn NEAR COLOGNE, 
GERMANY. HE FIRST CAME 
TO THE U.S. AS A REPRESENT- 
ATIVE OF HIS FATHER’S CUTLERY 
BUSINESS. WHEN HE RETURNED 
TO EVROPE HE KNEW THAT 
THE STATUE OF LIBERTY HADN’T 
REALLY SAID GOODBYE, BUT 
JUST * AUF WIEDERSEHN” AFTER 
SPENDING A NUMBER OF YEARS 
IN PARIS AND BARCELONA HE 
CAME BACK TO SAY “HELLO” 
TO MISS LIBERTY AGAIN IN 
1927... THIS TIME FOR GOOD! 


W. Chea 


DISPLAY DIRECTOR, 


NAMM‘S, BROOKLYN 
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we WAS WITH BONWIT TELLERS FOR FIVE 

YEARS AND MACYS FOR li YEARS BEFORE 
JOINING NAMM'S, LIKES ACTIVE SPORTS 
SUCK AS TENNIS AND HORSEBACK RIDING, 
AND FOR RELAXATION A GOOD GAME OF 
CHESS. HE \S MARRIED AND HAS ONE SON 
WHO 1S 12 YEARS OLD. 
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THE DISPLAY PARADE i\NO. 90 by Tony Brinker 
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Sage, Erie electrical engineer, and his wife, 
Jean Thompson Sage, local display designer 
who has been in charge of Irving’s display 
and who first interested the store manage- 
ment in the use of “black light.” 

Sage handled the many technical problems 
and made the electrical installations, some 
of which he had to devise himself as they 
were not obtainable from supply houses due 
to material shortages. 

The alternating cycle of three minutes of 
white to 2% minutes of black throughout 
the store was more difficult to the tie up 
with the fluorescent lighting in use at the 
store than with ordinary incandescent light- 
ing. Mrs. Sage experimented with luminous 
paint, invisible after application, and found 
what materials supplied the most receptive 
background. 





Fluorescent Showcase Lighting 


Bulletin Issued 

A new streamlined fixture for showcase, 
wall case, and shadow-box lighting is de- 
scribed in the bulletin, “Fluorescent Show- 
case Lighting” just issued by the Lustra 
Corporation of America, 40 West 25th street, 
New York City. Designed for use in either 
modern or conventional type installations, 
the new fixture is a narrow, compact steel 
reflector shell that is inside-finished in 
polished aluminum in lengths from 2 to 13 
feet for continuous lighting with up to 120 
watts in fluorescent lamps. 

Regardless of the number of lamps used 
xr the length of the over-all installation, 
only two wires leave the reflector. Other 
features include simple push-in sockets, lamp 
ejector, simple brackets for mounting to 
wood-trim or all-glass cases, remote-control 
ballast which rests under the showcase out 
of sight, and outside finishes in satin nickel. 
satin chromium, brush bronze, or polished 
chromium. 





Display Contest Planned 
For “Sew and Save" 

During National Sew and Save Week, 
February 22-March 1, 1947, thousands of 
stores will launch sewing promotions to 
tie in with this annual nationwide coordi- 
nated program for promoting fabrics, pat- 
terns and notions. The promotion is spon- 
sored by the National Needlecraft Bureau, 
Inc., 385 Fifth avenue, New York City 16, 
in cooperation with leading manufacturers 
in the home sewing field. 

Consumer publicity in hundreds of maga- 
zines, newspapers and radio stations, plus 
store advertising and window displays will 
give the week its impetus. 

A window display contest with $750 in 
cash awards for the best windows featuring 
fabrics, patterns and notions around the 
heme “Sew and Save” will be sponsored 
y the Bureau. Colorful display material 
for window and interior displays, plus ad- 
vertising mats, publicity stories and scripts 
ind other promotional helps may be ob- 
tained, free of charge. 


_— 





Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
hanges of position, anything pertain- 
ing to display or displaymen any- 
where, 
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| Individually Printed 
PRICE TICKETS 
Gor Every Display Purpose 


More than ever, you need 
tickets with ‘“‘buy’’ appeal. 


Now! 
price 


$4 $9.50 


) =) 29 5 ap OL) 


With your Store Name 
and any ass’t of prices 
imprinted. 


SEND FOR OUR COMPLETE CATALOG 


\ PHIL SENKER 
227 S. Fifth Street, Phila. 6, Pa. 











Dramatized Displays 


during daylight shopping hours with 
Century Fresnelite 506! 


A 1500 watt punch to beat the daylight from your 
windows, combat reflection and vitalize your color 








a harmonies during the best selling hours of the day. 


1500 Watts 
List Price—$66.00 


FRESNELITE USERS— 


Lord and Taylor 
R. H. Macy 
B. Altman & Co. 
Kaufman, Pittsburgh 
Mandel Bros., Chicago 
Neiman-Marcus, Dallas 
Ransohoff’s, San Francisco 


DISPLAY FEATURES 


1—Soft edge beam, even field spot or flood 
2—Heat resisting Fresnelens—Adjustable forms 
3—Wide range of color filters 

4—Air cooled—Universal direction control 
5—Pipe clamp, flange or base mounting included 
6—Front hinged door, for easy lamp access 


CENTURY Lighting Equipment is ENGINEERED Lighting Equipment 


CENTURY LIGHTING INC. 


419 WEST 55TH STREET 





NEW YORK CITY: 19, NEW YORK 

















DID YOU KNOW THAT 
From the East 
Austen Display Novelties 
From the West 
Zeppen-Field Hollywood Mannequins 


And a host of other nationally known products, 


INVITE YOU TO VIEW THEIR NEW 1947 
EXCLUSIVE CREATIONS AT 


WERNER LEWY’S SHOWROOM 
27 EAST MONROE CHICAGO, ILLINOIS 
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Smart Men’s Wear Displays 


Our Manhattan Line in Bleached Oak 


Coat form with base——————____ $15.15 
frouser Drape Stand—.____._..__§ 6.35 
Extension Coat Drape Stand_____$10.20 
Plateau 12” x 24” es ___ $18.45 
raiteen i5" = oP amon $23.65 





Plateaus 7” or 9” high 


QUENSELL DISPLAYS, INC. 


71-23 Austin St., Forest Hill, N. Y. 











Dehkadhese 


“The Laboratory Cement” 


A truly plastic adhesive, com- 
pounded ENTIRELY from synthetic 
thermoplastic resins and solvent. 
Colorless, transparent, waterproof, 
Dries in a tough, flexible film. 


Cements Lucite, Plexiglas, Cellulose 
acetate and nitrate, leather, cloth, 
wood, metal and rubber. 


4 oz. Utility Bottle. $10.00 per doz. 
32 oz. Bottle 2.50 
F.O.B. Malden 


Technical Specialties 
Company 
Manufacturing Chemists 


184 COMMERCIAL STREET 
MALDEN 28, MASS. 














DISPLAY WORLD 


ODA News Netes 


By C. H. FADEM 
Managing Director 


ELA PARK, hailed as “The Univer- 
N sity of Light” soon will be the scene 

of one of the greatest display club 
meetings ever staged. W. Connally and 
C. M. Cutler, of General Electric, have 
planned a most interesting and educational 
program, one the members of the Cleveland 
Display Guild and the Ohio Display Asso- 
ciation will long remember. 

Out-of-town display director guests in- 
vited to attend the Nela Park meeting will 
be Oscar Luke and A. Kinney from J. L. 
Hudson Company, W. G. Toll, Sam’s, Inc., 
Roy Heimbach, president, Detroit Display 
Club, and Frank Whitelam, R. H. Fyfe & 
Co., all from Detroit. 

From Canton will be Grant Orbin, The 
Stern-Mann Company, Vince Matcheck, J. 
C. Penney Company; Gordon Dai, Koback- 
er’s, and Thomas Mooney, The Stark Dry 
Goods Company. 

From Akron will be Joe Zettle, M. O’Neill 
Company; Greeno De Cresie and Walter 
Kline, The A. Polsky Company; Lloyd Jens- 
vold, Paul McPherson and George F. Wisen- 
bach from The Seiberling Rubber Company. 
Morris L. Black, The Strouss-Hirschberg 
Company, will be in from Youngstown. 

George Heidt, display director for the 
Crowley-Milner Company, Detroit, was in- 
vited to Cleveland by Ed Osterland to visit 
Nela Park. Heidt was greeted by Harry 
Fadem, Jack Nichols, Arliene Nichols, Bart 


Newell, President Osterland and Harold 
Martins. 
Joe Zettle, display director, The M. 


O'Neill Company, Akron, and his assistant 
Louis Firnbaugh have been very busy mak- 
ing preparations for the opening of the new 
store at Mansfield. 

Maury L. Sultan is no longer at The 
Union Company, Columbus. After a few 
weeks of leisure, Maury will let us know 
where he is going to hang up his hat. 

The Cleveland Display Guild has included 
in its fall programs a group visit to the 
showrooms of display studios and manu- 
facturers once each month. 

Irwin Leffler, formerly with The Higbee 
Company, is now display director for Caines. 

M. I. Rappaport, Rappaport Studios, Inc., 
has enlarged his place by building a second 
floor in order to accommodate new business. 

Al Katz, at Ohio Art Materials, now has 
six salesmen covering Ohio. Bernie Morse, 
after a six-month stay in New York, is back 
with the firm. 

A. Charni, since taking over the display 
duties at The Bailey Company, 
has enlarged his department. 


director's 


The educational bulletins being mailed to 


| more than 500 displaymen in Ohio are sent 


with the hope that the recipients will find 


| knowledge and constructive ideas that may 





help to solve many display problems. In 
this educational service, you will meet in 
print many writers on the many phases of 
display. They will at all times take you 
into the display of tomorrow, offering com- 
panionship, guidance and friendship. Any- 
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YEARS OF CONSISTENTLY FINE PERFORMANCE 
IN ALL DISPLAY REQUIREMENTS HAVE MADE 
REYTRIM THE APPROVED CORRUGATED DISPLAY 
MATERIAL OF LEADING DISPLAYMEN. 


- AT ALL LEADING WHOLESALERS - 
“BUY REYBURN’S-AND YOU BUY THE BEST” 
THE REYBURN MFG. CO., INC. 


PHILADELPHIA, PA. 


NEW YORK CHICAGO 
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All types of flags for 
window and store dis- 
play purposes. Imme- 
diate deliveries in all 
sizes and materials— 
grosgrain rayon, tat- 
feta, and_ standard 
bunting. Also, special 
sizes and types made 
to order. 


Illustrated Price List 


All types of patriotic decorative 
materials, flag sets, flags of all na- 
tions, etc. Write today for our 
prices and free catalogue. 


REGALIA MFG. CO., Dept.'64, Rock Island, Ill 
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one wishing to be included on the ODA 
mailing list, should write C. H. Fadem, 1618 
Walnut avenue, Cleveland. Series number 
two contains articles by Joe E. Vent, presi- 
dent. ODA, and display director, The Rike- 
Kumler Company, Dayton; “Black Light in 
the Display Field,” by Robert Switzer, 
Cleveland; “Displaymen are Dramatists,” by 
Geo. F. Wisenbach, merchandising director, 
The Seiberling Rubber Company, Akron, and 
“My Association with Displaymen,” by 
Cc, M. Davis, publicity director, The May 
Company, Cleveland. Charlotte Thomas of 
Thomas Studios, specialists in mannequin 
repair and refinishing, tells us of the prin- 
ciples and ideals of that trade. 

Join the Ohio Display Association and get 
acquainted with “Who's Who” in display 
in Ohio. Dues are only $5 per year, an 
unmatched display value. 

Send in your photographs of 
nteriors, special floor, case and ledge dis- 
plays for entry in the ODA _ photograph 
Send photographs to C. H. Fadem, 
Fadem, after returning from the 
Chicago where the presidents 
were asked to discuss a 


windows, 


contest. 
Ce re. 
meeting at 
yf display clubs 
national organization and the planning of 
in educational program for the National 
Association of Display Industries, June 
Market Week, called 26 top display directors 
f the Cleveland Display Guild to a special 
by all that the 
International Association of Display has 
lost prestige and its hold on the display 
profession to the extent that a new national 
ganization should make its appearance to 
represent the display profession. <A poll of 
35 ODA members was made and the result 
showed 30 votes to forget the IAD, with 
35 voting for a néw national association to 
Something is going 


eeting. It was agreed 


be developed at once. 
to happen soon. 

he Cleveland Display Guild and the De- 
troit Display Club are to broadcast on the 
‘Quiz of Two Cities” radio program over 


WGAR, Cleveland, and WJR, Detroit. 
\rrangements were made by Frank White- 
lam, display director for Fyfe’s, Detroit, 


and C. H. Fadem. This will be a very inter- 
‘sting broadcast. The Detroit have 
put on their best thinking caps, according to 
Frank Whitelam. hear this 
attle of master minds in the biggest quiz 


be VS 
Tune in and 


rogram of the year. 


Heller Designs Showrooms 
For Alexander Smith 

\W.C. Hammel, vice-president and director 
‘sales for Alexander Smith & Sons Carpet 
announces that Robert Heller 
\ssoci Inc., industrial ; 


pany, 
ciates, designers of 2 
West 46th street, New York City, will plan 
ind execute the modernization of the Smith 
howroom at the Southern Furniture Ex- 
tion building, High Point, N. C., for 
lisplay of both Alexander Smith and 
and lines. 
ller, in outlining the program which is 
er step in his modernization project 
Smith, states that the alterations will 
de the latest developments in dealer- 
i units, carpet and rug display and 
tific lighting. 
sign work on the showroom is already 
way in preparation for the January 
CE. 
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Write for our illustrated booklet-E 


THE SUN-SHADE COMPANY 


Manufacturers of the Original Transparent Sun-Shade 


781-83-85 CHANCELLOR AVE. 


IRVINGTON II, N. J. 
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44 YEARS! 


WITHOUT COMPROMISE 
WITH QUALITY... 
.. Have made Crescent Quality Boards 


the most widely 
distributed and the 











most widely used 

















in America. 


BEST---- 
By Test... 
By Comparison... 


A PRODUCT OF 














CHICAGO CARDBOARD COMPANY 


656-670 Washington Blvd. 


Chicago 6, Illinois 


FOR SALE BY LEADING DISTRIBUTORS EVERYWHERE 


















and suddenly... 


its SPRING 
























Displaymen!! 
When your thoughts turn 
to Spring, shop BONA- 
FIDE and be satisfied. 


We'll be ready for you 
during Spring Market Week, 
December 9-13. 


BONAFIDE DISPLAY 
& DECORATIVE CO. 


61 W. 37TH STREET 
NEW YORK CITY 18 








































FOR YOUR NEW YEAR AND 
BLACK AND WHITE 
PROMOTIONS 


“PATENT” 


A LUXURIOUS 
DISPLAY COVERING 


with that 


Genuine Patent Leather Finish 
ON KRAFT PAPER 
A Plastic Product! 


ROLLS: 36” wide x 25 ft. long 


PLAIN 
In black, red or green $7.50 per ro!}' 


EMBOSSED DESIGNS 
In black only ....... $8.95 per rol 


Excellent for covering backgrounds, 
Panels, Platforms, Floors and Cases 


PLIABLE, STURDY, WASHABLE 
Write for swatch card 


Jobber orders accepted cn usual basis 


Visit us when you care in New York 





DISPLAY MANUFACTURERS MART, int. 


“Cuerylhing for Display” 


54 WEST Sth STREET NEW YORK 1, N.Y 














DISPLAY WORLD 


FOR BETTER 

MEN'S WEAR DISPLAYS. 

[Continued from page 41] 
of course, Christmas. There are also various 
important events like football and baseball 
that afford public interest from the spec- 
tator’s angle. Stores that sell active sports- 
wear such as hunting and fishing clothes 
always have a natural. This is not all; 
there are individual windows of shoes, hats, 
etc. Some stores like the idea of a store- 
wide promotion of certain apparel, such as 
“Hat Week" or “Overcoat Week.” There 
are similar things to mention, but these 
already add up to a variety that women’s 
wear can not equal. 

I have done both men’s and women's dis- 
plays, and it is the variety in men’s wear 
that holds the most interest for me. From 
my experience and observations with the 
smaller stores, that is, stores with fewer 
windows due to location and not size, I 
have found that the displayman is forced 
to represent so many departments that a 
theme or an idea is often impossible to 
carry out with much interest. It 1s my con- 
tention that if a store carries high-type 
merchandise and desires to be a high style 
store, the same thing prevails whether it 
has two windows or a dozen. It is quite 
true that you can not judge a book by its 
cover, but you can certainly judge a store 
by its windows 

Too much can not be said about the 
preparation and selection of the merchan 
dise for display I do not believe men or 
women are interested in what might be 
considered clever twists or tricks of show- 
ing the merchandise itself. A necktie neatly 
knotted on a collar is likely to have more 
sales appeal than one twisted around a 
display fixture, with the little end or the 
inside of the tie and label showing, which 
usually gives a “messy” effect which = ts 
even more so if it is repeated a half dozen 
times or more. Shirts are another item that 
often tempt a lot of “clever” tricks to little 
or no avail. A tie neatly knotted and prop 
erly selected, shown on a-— shirt in_ its 
original factory fold, or neatly pressed and 
shown on a shirt form, will have more sales 
appeal, as the prospective customer can see 
the shirt to its best advantage. Hats, too, 
frequently must confuse a prospective cus- 
tomer, as thev are often shown at so mam 
angles that the same hat or set of hats may 
look entirely different. In most cases it 1s 
hest to show a hat as it is meant to be 
worn or is advertised by the manutacturer. 
\ piece of tissue tucked inside will enable 
vou to cock it at just the proper angle 
Phe tissue will also enable the proper block 
to stay in when shown on an ordinary hat 
stand It should be only slightly cocked, 
with a wide break of the brim, which 1s 
currently the trend. To show a particular 
hat as the majority of men are likely to 
wear it seems to be the correct approach 
toward salesmanship, which, needless to 
say, is the purpose of the display. 

If it is the little things that count in an 
effective display, then here is another that 
is overlooked: In the dressing of a manne- 
quin, the displayman often lets his personal 
and sometimes flamboyant taste prevail. If 
he has concocted a different way of wear- 
ing his hat, for instance—up on one side 
and down on the other—this influence is 
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(simulated ornamental plaster) 


IT'S UNIQUE 


a molded rag stock, light in weigh 


Indispensable to the display man. 


backgrounds. 


tural designs. 


ANAGLYPTA 


flexible, pliable and durable. 100 uses. 


Hundreds of designs, including Cornices 
Moldings, Decorative treatments and 


Imported in period and modern architec- 


t 





METAPHANE 
—the new wall covering in silver and 
gold, ideal for showroom coverings 
and backgrounds; durable; washable. 
Large variety of designs. 








SAMPLES ON REQUEST 
Write Mr. Ryan or Mr. Ferreri 


Sole Exclusive U. S. Agents 
48 W. 48th St., New York City | 
Offices New York, Chicago, Boston, Newa 


W.H.S. Lloyd Co., Inc. 
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ADVANCE DISPLAYS 


of Philadelphia 


HOTEL NEW YORKER 


ROOM 547 





SHOWING NEW SPRING LINE 


Dec. 9-13 Member NADI 











MORCO TRADING COMPANY 


67 Wall St., New York 5, N. Y. 


(formerly Ashmore Importing Co. of Los Angeles) 


Once again supplying Imported Native Tropical 


Materials, Mats, Matting, Bamboo, Rattan, 
Yucca Stalks to jobbers and manufacturers 


and 


only. 
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For any WANT AD purpose: 
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$3.00 Per Column Inch— CASH WITH ORD 
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He 


n rather than the majority's taste. 


have a fancy for mufflers; therefore, 
hows them profusely and incorrectly. 
is differ from mannequins, and I am 
ring to the mannequin only. You 
t show a muffler on a form to save 
ipting a shirt, but it is incorrect from 
style standpoint (according to the au- 


ties) to wear a muffler with a topcoat; 


msequently why show one on a mannequin 
ring a 


men's 
their 
and 


Look 


topcoat? I know 
displaymen who prefer to 
ir up topcoats, loafer 
coats, weather notwithstanding. 
windows, and you will every 
and of course that 
Yet on the other 
see a manufacturer 
up unless 
atmosphere. The 
to the garment and 
would detract. 
average person 
up should he 
his need to. 


some 
wear 
on coats, 


see 


going too far. 


l, you will rarely 


storm scene or for 
nothing 
man it 
ands to reason that the 
can turn the 


the weather 
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justify 
the line 
style 
that 


re OF 
to draw between 
onal taste and correct 
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GRASS ;,; 


.as Lush and Green 
as your Summer Lawn! 





e@ RAFFIA MATS—Velvety. realistic 

mats as refreshingly green as a country 

club lawn. Designed to capture that true- 

to-life feeling—they'll make your window 

and interior displays sparkle 

with natural color and 4.80 
EACH 


freshness. 36'' wide, 72" long. 


. . 4 * 
Immediate Delivery 7 ART R. COMM CO, 016 wenn Ave., Pittsburgh 22, Pa. 
‘ Please ship immediately items checked below: 
From Stock! : 
gs RAFFIA MATS: Quantity 
ORDER BY MAIL ' 
Use the handy coupon today! : SCATTER GRASS: Cartons 
' 
# FIRM 
ART R. COHEN CO. 
810 Penn Ave., Pittsburgh, Pa. - 
a 
' 
” 





e@ SCATTER GRASS—Uses galore 
for this soft, plushy creation. Makes walk 
borders in a jiffy. Grand for sprinkling 
between stones. And you can use it again 
and again for it eliminates waste 95 
cutting. One carton 
covers 20 square feet, 3,95 

I" thick CIN. 





—Send Bill 


—Check enclosed 
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advertising 


Specialty Co. ... 
guaranteed. 














REVERSIBLE TYPE 


GEARED MOTORS 


FOR 
DISPLAYS 


specially built motor 


@ Bronze Housing 


for slow motion plat Any position 
torms, window dis- e 
play units, ete., for ® Working 23 r.p.m. 


application. 
. Mig. by Electric 
fully 


e@ | /40 H. P. 


Write, wire or phone. 


130 CLINTON STREET 
BROOKLYN 72, NEW YORK 


@ Right Angle Shaft 


@ 110 V., A/C, D/C 
Lots of 30 .......$15.00 each 
Single Units. .....$17.50 each 
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May we suggest an 1890 white 
cape with 40 ermine tails. Mother 


photos 


KATHERINE BURR FLEMIN 
76 Rogers St. 


2 
¥ 


THE VERY GAY NINETIES 


fur 


and 


daughter brown striped bustle dresses. 
Write for 10-page circular and 


G 


Branford, Conn. 











aaa PRICE TICKETS 


=m: 154” wide, 2%” high 
XMAS COLORS — Selec from 109 prices 
30c per doz. ... 12 doz. $3.00 
WRITE TODAY FOR FREE SAMPLES 


MERCHANT'S SERVICE DEPT. X 


209 S. State St. Chicago 4, Illinois 
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Di 
+ Fe 
Display Joubbers: 
Pi 
. \ 
Add sparkle to your Holiday ; 
* e . e a 
displays with Niessen NOVEMBER, 1921. : 
Donald A. Hurley became display man- cI 
° ager for the G. M. McKelvey Company, 
|’ (: () | q d il () ( () [ ‘dl { | () Il q Youngstown, Ohio. He had been in charge Vv. 
of display for Bedell’s, Newark. D 
- # r 4 r ce r ° | 
; ; ’ Joseph Kelly, formerly display manager 
Decorations from Niessen will stay fresh and new- for Oppenheim Collins & Co. New York 
looking thrcughout the life of your displays. Order now City, and later with Lit Brothers, Phila- = 
while stocks are complete: delphia, became general manager for W. I. 
SE Gr — yee n 
Magnolia Foliage Shatterproof Grape Foliage Addis Company, Albany. ; m 
Leo Werthman took over display at . 
Natural Eucalyptus Shatterproof Eucalyptus “ ‘ al 
CHRISTMAS ' : Schwartz Brothers, Johnstown, Pa. He was 
Wild Smilax . er ae: M 
GREENS succeeded in the post he left at Rothenberg 
; Write or phone for list of prices Company, New York City, by J. P. North- 
Laurel Roping rup, who had been display manager for P. 
Natural Evergreens = | Tepper Brothers, Elmira. A 
Oregon Holly THE LeA4eu COMPANY The Display Mens Club, Cleveland, held 
Prepared a Hallowe’en masquerade ball which was ‘i 
Lycopodium Wholesale Florists Since 1895 attended by nearly 800. In charge of the : 
Roping i . event were L. M. Pegram, master of cere- ; 
(fireproof) 1203 Race Street e Philadelphia 7, Pa. : monies; H. W. Zealer and F. Engle, enter- “3 
tions, and F. Olsen and C. H. Fadem, pub- 
licity. 
Clement Kieffer, Jr., who was for many K 
® e e : a als P é gi, 
Window Floors Look Different We sth years in charge of display for C. A. Weed lr 
R; L C [ & Co., Buffalo, took charge of display for 
* ne ats ‘ . : 
d d k The Kleinhans Company, of the same city. 4 
=a b : , al 
ic oiore fe oo - akes Ku y= -Chips B. F. Gibbons became display manager # 


cl 

THEY ARE UNIQUE — GIVES COLOR AND EFFECT for the J. P. Stampfer Company, Dubuque \" 
Iowa. He had been with S. C. Cullen Com- i 

Prompt shipments, colors for every season, ideal for creating many effects. Also manufacture | pany, Ottumwa, Iowa. 

Lawn Grass, Sand in various colors, stones, tinsels, diamond dust, pearl chips, sea shells, fibre | aaa . 

glass, ete. Can be used for exterior or interior displays. Good around tree trunks, pots, | NOVEMBER, 1936 

pedestals, ete. It’s first choice in leading stores from coast to coast. Gives greater coverage, : 

easy to handle. No experience necessary, anyone can sprinkle them around. Also can be 

adhered with adhesives to paper, wood and fabrics. 


Carl V. Haecker was named head of re- 
tail display at Montgomery Ward & Co. L 
Chicago; he had been with the firm for the 
TO GET ACQUAINTED WITH | past nine years. | , 
"KEW BEE KUT" PRODUCTS... | First prizes in the display contest spon- 


| sored by the Knitwear Institute, Inc., went Pp 





























We make a sample assortment of at least 40 items in various | to I. A. Fisher, ZCMI, Salt Lake City, and N 
colors and sizes at $3.00 in Paper Envelopes (Handy for | James J. Butler, W. M. Norvell Company 
salesman or display manager to carry around or when | Chillicothe, Ohio. ; . . 
. , The Greater St. Louis Display Club elected C 
traveling on the road) also make up in a set of Glass | 11. folowing officers: president, Irwin Hiff 
: ; ; é | > TOLIE go ers * -sident, - 
entties for $5.00. Af both ordered at same time price is | man, Hiffman Display Advertising Com- A 
$7.00. We pay all mailing charges. Also send a catalogue | pany; first vice-president, William Schrick I 
with prices. Cash, check or money order to accompany order. | Scruggs, Vandervoort & Barney; second 
No. I—Flat Wood Flakes | vice-president, Oliver Pechman, Pechman 
NAT N | Display Service; secretary, Arthur Meyers. p 
10 AL SAWDUST CO., Inc. | local representative for Maharam_ Fabric : 
Display Dept. Corporation; treasurer, Elmer Thieman : 
65 NORTH 6th ST. BROOKLYN II, N. Y. Display Service Studio, and sergeant-at- | 
“Be sure to specify Kew Bee Kut if you want the finest.” Catalogue furnished. arms, Ted Talisman. 
R. T. Painter joined Leopold Adler, Sa- 
, vannah, Ga., as display manager. He had T 
. . REDIKUT LETTERS occupied a similar position with Lebeck F 
C ( & 4 h ) | Brothers, Nashville. Charles R. Crawley. 
G al ITC ISp ays Die Cut Cardboard Letters who left the Adler post, joined the George 
@ CEDAR BARK IN SHEETS Popular sizes, styles and colors. Write for B. Peck ‘Company, Kansas City, Mo., as 
ernmed pape POLES your samples and prices. Ask your Dealer. first assistant to George H. Wagner. 
e BIRCH BRANCHES 2902 W. 76th St. Los Angeles 43, Calif. Stork Leaves Double Portion 
@ CEDAR SLABS For Lloyd Benson 
e BIRD HOUSES ) : ’ . : / 
Blessings don’t come singly for Lloyd O ( 
RUSTIC FURNITURE CO., Inc. | | WINDOW DISPLAY } ) pressoi.isotay director for Husch Brothers. : 
66 ” St. Paul, as the stork proved when Benson 
Parkcraft , MATERIAL became father of twins, boy and girl, on 
Phone 68 Day— —Night 147 : - O ) : ; i 
ea es | BECKER SIGN SUPPLY CO. October a Benson Was at one time in 
Williamstown, N. J. | | 319-321 N. Paca St. Baltimore 1, Ma. | | “hatee of display for Edward Malley Com 
= pany, New Haven, Conn. 
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Displaymen At Work 


Featured By Paper 

\ full page titled “The Unsung— The 
People Who Make Window Displays. at 
Work” was carried by the St. Louis Post- 
Dispatch on October 13. Various scenes in 
a typical display department were shown in 
six color sketches by June Goldsborough and 
created much comment. 








Veterans Organize 
Display Company 

B & M Sales & Service, 3653 West 16th 
street, Chicago, is the name of a new display 
firm organized by Edward Briggs and Sid- 


ney Maltz. They will manufacture papier 
mache display items and will also repair 
and refinish mannequins. Both Briggs and 


Maltz are recently discharged servicemen. 





Peacock Takes Over 


At Leh & Co. 

Succeeding Robert S. Leopold, who died 
not long ago, James C. Peacock is now 
acting display manager for Leh & Co., 
Allentown, Pa. He was formerly first 
assistant, and has been with the store for 
the past quarter-century. 





Knock-Down Feature 
In Plastic Displayers 


A line of plastic displayers suitable for 
almost every type of business has been exe- 
cuted by Lustra-Cite Industries, Inc., 225 
West 28th street, New York City 1, incor- 
porating a knock-down feature said to be 
ompletely new and permitting storage in a 
imited space. Literature is available on 


c 
| 
request. 





Librey Resigns Post 
At McCreery's 

Peter Librey has resigned as interior dis- 
play manager for James McCreery & Co., 
New York City. His future plans have not 
heen announced. 


Oehler Is Speaker 
At Club Meeting 
The November meeting of the Chicago 
Display Club was held at the Stevens hotel 
the 6th, with Howard Oehler, display 
lirector for all the Wieboldt stores, as 
guest speaker. As an added feature, Mar- 
garet Claiborne, artist with the Kennedy- 
Michelle Studio, did quick sketches of 
ious personalities in the audience. 


Three Floors Taken 
By Pen Displays 

Pen Displays has taken three floors in a 

w building at 714 Cherry street, Phila- 

Iphia 6, according to Albert A. London, 

id of the company, where display novel- 

s of papier mache and other media will | 

| 





produced. 
Quackenbush Display Head | 
‘esumes Duties | 
l‘ollowing lengthy army service, Leo Price 
s rejoined Quackenbush’s, Paterson, N. J., 
1 taken over his former position as dis- 
iy manager. 
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Th “ARISTOCRAT” Di | . . . for LADIES 
e iSpia od CS es 
Hanger operates entirely inside skirt — Holds skirt perfectly 
smooth and straight — Customer is assured complete unhampered 
view of front and back . . . without removing skirt from hanger — 
Every pleat and seam neatly in place. No clamps to hide the belt- 
line—No clamp marks to mar the fabric—No 
folding of skirt top — No time lost removing 
and replacing hangers—No cluttered displays 
waiting return of garments to hangers. 
Flat construction permits twice 
as many garments to hang in a 
given space. 

Makes it easy for customers to 
“leaf through” your display. 


































The C. 1. TOGSTAD CO. Det. ow-11 KOKOMO, INDIANA 











Firefly - Pearl Glow - Silver Jewel 


EC@OTE 


Also Hipile floor covering in grass and carpet effects made in all seasonal 
colors on heavy paper, 60 inches wide. The price is right. 














Manufactured by 


A. B. SALIGER 


62 GRAND ST. Tel. WA 5-6913 NEW YORK CITY 13 











TALLY-HO DISPLAY STUDIOS 


Cordially invites you to their 


SPRING EXHIBIT SHOWING 


at the 


HOTEL NEW YORKER 
Room 534 


December 9th to I3th 


Member N. A. D. I. 150 E. 28th St., New York City 16 





























_ Self Threading Tag Needles 


Shoe Card Holders 
Window Hooks 
Ticket Hooks 
Handy Tool— 
Window Hammer 


Personalize Christmas Packages 


with names or initials! Use our 1%” die cut, 
gummed letters. Three beautiful holiday colors: 
Silver, Red and Sceel Blue. Eight complete alpha 
bets $1.00. Specify color. Shipped Postpaid. 10c 


for samples. Send for Illustrated Price List 
QUICK ’N EASY SIGN SERVICE RUDOLF ORTHWINE CORP. 


P. O. BOX 1905 ABILENE, TEXAS | | 5» w. 34th St. New York 1, N. Y 
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PLASTIC DISPLAYS { 
that Sell Your Merchandise 


“Lico”...a product of Lustra-Cite Industries 


represents the highest traditions and stand- 
with a purpose . . . to dramatically display 
your merchandise. We invite your inquiry on 


individualized units to meet your specific need. 


Write for Free Illustrated Catalogue Today! 








LUSTRA-CITE INDUSTRIES, Ime, 223,.7857,28%H StReet 





ards in distinctively designed display —~- 








There Is Still Time To Order Materials 
For Your Xmas Displays 


WE HAVE AVAILABLE— 


e*Drape Jewel Paper e Strayon Cloth 

e Flock Papers e Sparkle Tarletanes 
e Embossed Flock Paper e Tinsels 

e Fabcose Laminated Papers e@ Diamond Dust 

e Malines e Mica 

e Cello-Jewel 


* Drape jewel paper has all the qualities of jewel cloth. It is available in silver or gold only. 
Write for samples 


ASSOCIATED FABRICS COMPANY 


1600 BROADWAY NEW YORK 19 






































88 COLUMBUS AVENUE at 64th STREET 
NEW YORK 23, N. Y. @ TRafalgar 7-1729 





and secondly, why can't a group of repre 
sentative displaymen get together and form 


a display association that will mean some 
our thing 


The writer, who wishes his name with 


Cokes se se. acta ND 


meetings religiously whil« Was a mem 
ber and honestly tried to do his bit for the 





association. But then I began to realize 

\s a displayman who has been in this that elections were cut-and-dried affairs, 
field for many years, and who has been a _— that cliques dominated the membership, that 
member of the International Association of convention attendance figures released by 
Display as well as other display organiza the [AD management were always liberally 
tions, I'd like to ask two questions: Why padded, that names were continued on the 
doesn't the IAD admit that as an associa membership list long after they had ceased 





tion it is finished, and give up the ghost: paving dues in order to add to the total for 
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publicity purposes, and that many of the 
officers and directors were shallow think «rs 
who were not particularly capable of rin- 
ning an association. And so I got out. 

I'll have to say this for the present L\D 
president, Joe Apolinsky; he hasn't  hcesi- 
tated to write about the true state of affairs 
in the association since he took office, and 
the picture he paints of the IAD’s status is 
a dark one; he admits to being discouraved 
at the lack of interest in the association, 
and I for one don't blame him; I would be, 
too. Hiking up the dues to $25 a vear 
finding that this was the last straw, and 
then hastily changing them back to $5 
didn't help, either. 

So why not admit that the IAD is on its 
last legs? Why not agree that it served 
its purpose in the early days of this century, 
but has lost the faith and trust of display- 
men everywhere to such an extent. that 
there’s no use in trying to revive it?) Why 
not bury it decently and with as much 
dignity as possible, and forget about it? 

And why not start a displayman’s asso- 
ciation which will be truly representative 
of the profession? It can be done, if dis- 
playmen will pitch in and work for it. It 
will need a thoroughly interested group of 
men and women for a nucleus around which 
to build—people who seek office not for the 
honor or glory of it, but because there they 
will have a chance to work twice as hard as 
in the ranks. And it will take display 
membership of all calibres, the little man as 
well as the big; there will be no place in 
it for the display executive who objects t 
some lowly member of his staff belonging 
to the group, or who remains aloof because 
he is a Fifth avenue displayman. 

We need a plain, sound, down-to-eartl 
display association where petty jealousies 
and dislikes can be submerged in the de 
sire to do something for display. Who will 
start the ball rolling ?—An Easterner. 


DISPLAY WORLD is highly prized and 
sought after in our “display world” here 
and each issue is read from cover to cover 
I must congratulate you on the outstanding 
articles and fine photographic presentations 
which have been the inspiration for better 
displays not only here at The Belfast, but 
all over the country —H. Edel, The Belfast 
Ltd., Johannesburg, South Africa. 


We read DISPLAY WORLD avidly, and 
consider it one of the best trade magazines 
we receive.—Helen McLaughlin, The Na 
tional Research Bureau, Inc., Chicago. 


I like DISPLAY WORLD except for one 
thing: why don’t you carry photographs and 
articles dealing with display for dry-clean- 
ing plants or similar establishments. I 
daresay that figuring out displays for this 
type of business is twice as hard as work- 
ing up something for a big department 
store —J. Smith Elder, Boston 


We would like to comment that your re- 
vue DISPLAY WORLD is of great aid to 
us in our work and we enjoy its articles 
and advertising. We await each issue with 
much impatience.—R. V. Madrueno, Joyeria 
\zteca, Tijuana, Mexico. 
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was received today. I was tremendously 
impressed by the editorial content of your 
publication and have passed it along for 
our editors to read.—Jane Drucker, public 
relations director, Plastics, Chicago. 
| would like to say that I have found 
magazine very interesting and a gold- 
of ideas—Gerald E. Wood, Modern 
Display Service, Middleton, Nova Scotia. 


vO 


We enclose herewith three photographs 
vindow displays which were awarded 
s in a recent competition held in this 

y under the auspices of the Pretoria 
Chamber of Commerce. 

Ihe display competition was promoted 

with the idea of encouraging local dis- 
playmen and women to improve their tech- 
nique than with the idea of advertising the 
firms concerned. The results were as fol- 
lows: 

First prize, a silver challenge cup, was 
won by the display team from Messrs. Gar- 
licks: the display manager is Mr. Den- 
boestert. 

Second prize was awarded to Messrs. 
Corona Florists. 

[Third prize was awarded to Messrs. Grea- 
termans, the well known chain store. 

We trust that in the interest of display 
generally, you will be able to publish these 
photographs in your publication. We feel 

it will be of interest to displaymen 
evervwhere to learn what is being done in 
this city, where recently display has taken 
big steps forward. 

It may be of added interest to record that 
his display competition coincided with the 
Pretoria Jacaranda Festival which is an 
mmnual event sponsored by the Pretoria 
Publicity Association with the idea of at 

ting visitors to this city—R. Hamilton, 

tor, Robert Hamilton, Ltd., Pretoria, 
South Africa. 

he cup-winning photograph will be pub 

| in the December issue.—Ed.) 


his morning I return to vou subscription 

for two year of subscription. I know 

well your DISPLAY WORLD because 

ng seven years I have read it regularly 

month. Today I start in business in 

v shoe store and I think that DISPLAY 

WORLD would bring me many suggestions 

doing of show window and display in 

store. —Leon Beaulieu, Dolbeau que 
Quebec, Quebec, Canada. 


Rockford Store 
Tests Display 


Curious as to what would happen it 
men’s belts were to be placed on open dis- 
instead of being sold from drawers 
of the counter, The Charles V. Weisc 
mpany, Rockford, Ill., had a display fix- 
built from which 400 to 500. belts 
be hung in open display. During the 
3) days as many belts were sold as had 
uusly moved in an entire year, it is 


ted. 


December Meeting 
Planned By Club 

next meeting of the Chicago Display 

will be held at the Stevens hotel the 

ng of December 4, it is announced by 

ummins, president. 


DISPLAY WORLD 








119 








e October issue of DISPLAY WORLD 





4 SPEEDS Right or Left 
1/10, 1/2, | & 3 Turns Per Minute 


JORDAN HOPKINS, 11D. 


136 W. 25 St., N.Y.C., WAtkins 9-4415 





Extraordinary Government Release! 


BRAND NEW 


ALL PURPOSE 
TURNTABLES 


The ideal turntable for window displays, office 
displays, show rooms, exhibits, etc. Precision 
built for smooth operation, sturdily con- 
structed for long wear. 

All bronze bushings and gears. Black bake- 
lite construction with enclosed G.E. 1/20 H.P. 
motor, A.C., I115V, 60 cycle, | phase. The 
8 inch removable table top will easily carry 
300 Ibs., balanced. Approx. height 14" over- 
all, 12'° base. Weight, each, 40 Ibs. 


Estimated Government Cost, 
$195.50 ea. 


Upto 25. . . $54.75 ea. 
aeteSd@. « - 49.25 ea. 
5Oandup .-  46.50ea. 


TERMS: Net cash to rated concerns. Others 
send check with order. F.O.B. ware- 
house, Long Branch, New Jersey. 











No. 12P - $2.65 


QUALITY DISPLAY FORMS 


One of our most popular numbers 


PAPIER- MACHE, PAPER COVERED 
NON-CHIP, WITH FITTING IN BACK 


Assorted Colors — Packed 4 or more to carton — Im- 
mediate Delivery 


Also Available for Immediate Delivery 


Rubber hands for gloves, short or long wrist, $2.50 each. 
Wigs for Ladies' and Children's Mannequins 


MINIATURE FIGURES 


Write for particulars 


WINDOW DISPLAY EQUIPMENT CO. 


525 W. 36th St. New York City 18 








The foundation of 
good display - -- 


Sold by leading 


throughout the 









27-31 BLEEKER ST. 
N. ¥Y. 12 - Algonquin 4-8968 











DESIGNERS and BUILDERS 
Exhibits — Booths 
Displays — Dioramas 
Papier Mache 


CREATIVE ART STUDIO 


321 West 56th Street New York 19, N. Y. 











THAYER CHANDLER AIPBRUSE 


~~ 


~ 
\ 


YH oS. } od for Catale g 52 
\* THAYER & CHANDLER 
O10 W VAN BUREN ST.. CHICAGQO.ILL 




















The ACTION Display-Way 
To Boost Your Sales! 


rile 


O! ECTRIC TURNTABLES 
ST 





TURNS 
THREE 
TIMES A 
MINUTE 





A ROTO-SHO 
windows will attract many more customers 


revolving display in your 
into the store than a “still” display . 
And ROTO-SHO frequently pays for itself 
in the first few hours of operation by doing 
a man-sized selling job. 

ROTO -SHO is sturdy. All steel, it can 
carry a load up to 200 lbs. Comes complete 
with 18” table—for 110 Volts A. C. 


Delivery is immediate from stock! Why not 


write TODAY for complete information. 


GENERAL DIE AND STAMPING CO. 
Dept. N, 262 Mott St., 


New York 12, N. Y. 








A “MUST” for 


Modern Merchandising 


SHOWCARD MACHINE 


Your Merchandising Scheme Needs 


e@ An average of three or more cards of 
a kind. 

e@ 10 to 500 duplicate cards for store- 
wide events. 

@ Suggestive illustrations and type that 
talks. 

@ A method of repeating headings for 
special events. 

@To finish the advertising job at point 
of sale by using same newspaper cuts 
and engravings on display cards. 

@ All sizes from small price tickets to full 
sheets. 

© All at the lowest possible original and 
operating cost. 


THE SHOWCARD MACHINE WILL 
DO ALL OF THIS FOR YOU. 


Write for Details 


SHOWCARD MACHINE CO. 


1192 Merchandise Mart Chicago 54, Ill. 














145 to 15] 
W. 18th St. 
New York 


Manufacturers 
of 
Wood Letters 











You’ll be surprised at what you’ll find at 


Stillman ART DISPLAY Exchange, Inc. 


354 W. 42d St. New York City 18 


EXCLUSIVE DISPLAYS 
From to off ORIGINAL PRICE! 


DISPLAY SALES AND SERVICE 
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AN IDEA IN STORE 
CONSTRUCTION 
[Continued from page 66] 
(street floor and basement) although basic- 
ally different from the merchandising angle 
are locally each other, 
the idea seems almost forced upon the mind 


placed so close to 


to insert a_half-basement of minimum 
height in between the two floors. Such 
half-basement under the street level could 
easily accommodate ample stock for the 
now increased space for a larger variety 
and volume on the street floor and in the 
basement. The new floor being strictly 
utilitarian can use utmost economy in 
height. Six feet and six inches of usable 
height together with the two ceiling con- 
structions may be treated like one high 
girder construction about 7 feet 6 inches 
all over height, which means that the ceiling 
itself requires the lesser thickness of a 
filling panel between open bridge girders 
(see cut). This is important for avoiding 


an undue depth of the basement floor from 
the street level. If the intermediate floor is 
actually reduced to a minimum height, it 
almost unnoticed to the customer 
riding down the escalator. 


may go 


While this suggestion is mainly adaptable 
to completely structures, remodelings 
may existing buildings 
variations of the 


new 
be workable in many 
with minor scheme. 

The newly established stock floor 
nects to the street floor by a generous num- 
dumbwaiter-like table 
icing the operation. A special stock 
crew will operate these tables. Each counter 
is correlated to its stock below. The base- 
ment can be covered by analogous elevators 
coming down from the ceiling. On _ the 
first floor, of no part of the elevator 


con- 


ber of tops for serv- 


sales 


course, 


construction will show above the height of 
the service table tops. 
It does not seem necessary to elaborate 


for the time being on all the details involved 
in this setup. Direct, quiet and 
speedy communication between sales people 
and stock, number of elevators and potential 


sugge sted 


additional stairs, separation between the 
stocks of both floors, noiselessness and 
safety of operation—all are minor problems. 
The access to a receiving room on the same 
new floor can be managed from the street 
level. Once the idea has been accepted 
there will be enough ingenuity for over- 


coming all potential difficulties. 
expected are 


that the 


The favorable results to be 
worth listing: It is understood 


counters on the street floor will contain 
enough merchandise at hand for the sales 
personnel to show styles and qualities. More 
generous display accommodations can sup 
plement and ease the selection on the part 
of the customer. Sizes and quantities will 
be confined to the stock floor. The sales 


concentrate her attention on the 
lection of the 


stock 


person can 


customer, while the s« correct 


merchandise is done by her assistant 


below a further step in specializing the 
selling operation proper to efficient and 
tested salesmen (According to a_ recent 
survey conducted by the Research Bureau 


Training at the 
reported 


for Retail 
Pittsburgh, 
peopl € 


that when 
reasonably 


customers 


sales failed to give them 


prompt attention, the reason in 30 per cent of 


the cases was that thev were fixing stocks.) 
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The present street-like aisles between con 
rows. ot and equally 
backwall-cases will disappear 
Except for certain air 


counters 


tinuous 
straightlined 


in a looser layout. 


traffic lanes to elevators and escalators the 
layout will be free to use curves, anicles 
aisles, squares, ete. Curved and irregular 


often the for difficulty j 
orientation. City planning has to cope witl 
similar problems. Whenever the system o{ 
a rectangular network of 
the pleasant curvings of streets 
variation of 
conspicuous 


layouts are cause 


streets has beep 
abolished, 
and the confusing 
to be supported by 
for better orientation. The 
should be applied when store layouts deviate 


angles have 
landmarks 
same metho 


from strictly rectangular design. Repre- 
sentative displavs on ledges, around col- 
umns, and on free-standing platforms pro 
vide the natural landmarks essential for 
easy orientation in an often  contusing 
variety and repetition of scenery. Such dis 
play groups will not be seen from every 
where on the floor; they have to be planned 


for this specific function. In addition the 
will add to the appearance of the 
a whole and they will as well satisfy th 
display requirements of a transparent store 
front. 


floor as 


“concealed” stock has 
progressive stores whicl 


cumbersome method of 


The preference for 
been apparent in 
can afford this more 


selling. Fast turnover and the wanted re- 
duction of time used for every individual 
sale has influenced the department store ir 


keeping up the system of backwall cases 
and a maximum stock in reach of the sales 
person. The suggested system compromises 
between the two _ types: No unnecessar\ 
traffic of sales people along congested aisles 
to the but communication 
with the concealed stock below and ar 
almost negligible time for de 
livering the goods at the hands of the 


customer. 


stockroom, easy 


increase of 


I see the fact that 
the suggested reform seems to be in keeping 
with the trends in many 
only increase the available produc 
tive selling space and at the same time free 
from the necessity of run- 
ning back forth, leaving the customer 
poorly attended, but the purely architectural 
aspect as well is taken care of by eliminat- 
ing all boxy and high 
impressive from inside and 
from outside the store. The new 
concept in store design with layout, lighting 
fixtures, display and operation designed t 
cooperate towards an all-over display appeal 
to realization by this first 


1 


stocks to the 


some significance in 


new respects. Not 


does it 


the sales pe ple 
and 


sake 


fixtures for the 
of an open view 


possibly 


is brought closer 


step of banning the awkward 


new half-basement 


Stensgaard Addresses 
Cincinnati Club 

Members of the 
cinnati held a luncheon meeting 
16, at which time W. L. Stensgaard, of the 
Chicago and New York City firm of that 
principal speaker. His topi 
all-importance of distribution 
picture and the 
from. the 


Advertisers Club of Cin- 


on October 


name, was the 
cealt with the 
in the American economic 
part of display in moving 
factory to the consumer. A 
Cincinnati displaymen also at the 
luncheon 


goods 


were 
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LOS ANGELES MARKET 
PLANS NEARLY READY 


[Continued from page 60] 


Silvers points out, “are discovering that the 
only effective way to achieve that unequalled 
California way of life is to have California 
displays along with the other California 
products. Alert merchandisers now know 
that for an effective promotion it isn't 
enough to have California wearing apparel 
the famous California setting and 
casual mode of wearing clothes is just as 
important.” 

Ile mentions that one of the most success- 
ful California apparel promotions in the 
history of retailing was put over by a large 
eastern department store after an executive 
spent several weeks in California to study 
the California style and then utilized an 
all-California set-up for his tremendously) 
popular event. Many stores are doing like- 
wise, demanding California displays to aug- 
ment California merchandise. 

The Hollywood touch is evident in the 
California display industry, particularly in 
Los Angeles, where the manufacturers do 
a large amount of work for the cinema. 
Also, since the film companies are located 
in Los Angeles, the talent of the artists 
and designers of the screen are available to 
the display industry. 

Extra attractions are being arranged for 
the visitors. “Remember,” Silvers repeats, 
“we extend our watmest invitation for you 
to be here during the month of January, 
1947—to see the California windows and to 
view the outstanding creations of California 
props, mannequins and display fixtures.” 

The 24 display firms in Los Angeles taking 
part in the Display Market Month are: 
California Display Studio; Carrata Com- 
pany; Coast Flower Manufacturing Com- 

Emil Corsillo, Inc.; Crystalline Plas- 
Company; Decter Mannikin Company; 
P. L. De Luca Company; Display Effects; 
Display Products, Inc.; Fitzgerald Display 
Company; General Display Studios; Grant 
& Silvers, Inc.; Al Halverson; House of 
Aladdin; B. A. Jacobs Company; Maharam 
Fabric Corporation; O’Day for Display; 
Pacific Promotions; Silvestri Studios ; Stark- 
man Display Center; Ruth Susser: The 
Tabery Corporation; Transparent Shade 
Company; W. M. Zeppen-Field Studio. 

\ny additional information desired about 
Los Angeles Display Market Month may be 
secured by writing Leo Weyman, 1150 South 

s Angeles street, Los Angeles. 


Mother & Daughter Stores 


Appoint Lawrence Levy 

iwrence W. Levy is now associated with 
ther & Daughter Stores, Inc., Winston- 
Salem, N. C., as display manager. He was 
nerly with Blackton-5th Avenue, New 
k City, and Glove Shops of Long Island 
Westchester. 


Ar 





Crawford Joins 

Parisian Company 
ormerly with the display department of 
N. Adam & Co., Buffalo, William S. 
iwford is now display manager for The 

[’ risian Company, specialty shop of Canton, 
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TRANSPARENT ONE PIECE 





LUCITE STOCK BOXES 


Formed in one piece — No seams to come apart 


FOR GREATER 
ELEGANCE and BEAUTY 
@ Make Merchandise More At- 


tractive 

@ Permits Goods in Boxes to 
be Seen 
@Speeds up sales — in- 


creases display 
@ Also for showing goods 
on counters 

Box and cover are made of genuine 
crystal clear Lucite or Plexiglas in 
our exclusive patented one - piece 
construction. No seams to come 
apart. Size: 10% x 16” x 434”. 





Price, complete with cover $8.95 ea.; 12 or more $8.45 ea.; 
Large quantity price on application 


THE HECHT FIXTURE CO. Giicaco Suit. 














EVE BRUESER STUDIOS, Inc. 
AND 


GRIMES DISPLAY SERVICE 


22 WEST 307TH ST. 
NEW YORK 18, N. Y. 


New York City Representatives 
1. THOMAS BRANSON CLAIRE NIGHTINGALE 


(Showroom) 


Middlewest Representative Western Representative 
E. ROBERT BURNS JAMES H. JACOBSON 
Coulterville, | 219 West 7th St. 


Los Angeles, Calif. 


th ti P ‘ 
Southern Representative Minnesota Representative 


HOWARD BLACKMORE ESTHER LENNON 
22-24 W. 38th St. 221 Second St. N. E 
New York 18, N. Y. Minneapolis, Minn. 


Pennsylvania and New York State Representative 
WILLIAM T. REID 
408 Hermit St. 
Philadelphia, Pa. 





tied “ 





650 Hotel New Yorker.... 


Remember this number when you attend the NADI 
Spring Show, December 7th through the 13th, if 
you're interested in seeing the smartest line of 
functional display units ever designed . . 


OS 2nd csesciatee— 


DISPLAY DESIGNERS AND MANUFACTURERS e PORTSMOUTH, OCHIO 




















SNOW 


“Shimmery §no”’—The Nearest Thing 


to Natural Snow — Handles the Same 

Can Be Walked On — Can Be Flocked 

You used it before and liked it. You will 

like it better now. Don't wait ‘till the 
last day, ORDER NOW! 


Improved 


COLO-CAL 


Brighter Colors! 
COLORED CRYSTALS 


Pebble to Fine (sand) sizes 


COLO-MICA 


More Than a Dozen Colors and White 
—For Borders, Floors, Flocking, etc. 
Amazingly Good Coverage 











A|| Our Items are Fireproof and 
Verminproof 


Contact Your Jobber or Direct 


Malros Company 
“The House of Color” 


509-11 HUDSON ST. NEW YORK 14 








James A. Cole Go. 


Incorporated 


Invites you 
to their Spring Showing 


at the 


N.A.D.1. CONVENTION 
week of December 9-13 
HOTEL NEW YORKER 


Room 62S 


James A. Cole Go., Ine. 
235 Fourth Ave. (at 19th St.) 
New York 3 


GRamerey $-5151 








DISPLAY WORLD 


NEWS FROM THE SDA 
[Continued from page 95] 


to local clubs affiliation with our organiza- 
tion. It contention of Booth that 
the SDA should offer a special incentive to 
local clubs within our Southern boundaries, 
as an inducement to enroll many members 
of these clubs into the SDA under a blanket 
arrangement. It was pointed out in respect 
to his own Memphis Display Club, of which 


was the 


he is president, that many of his members 
SDA; the 
for this was stated to be because many are 
had no 


are not members of the reason 


assistants and helpers who have 
interest in the SDA because of no special 
this 


a prohibitive expense to these 


inducement for lower salaried group; 
it would be 
people to belong to a local club and parent 
organization, paying individual membership 
After much debate it was agreed 


to take the plan under consideration. The 


in each. 


following is the affiliated program as finally 

That the SDA offer to all local 
within its boundaries an affiliate 
arrangement reducing the SDA membership 


agreed: 


clubs 


dues to $2 per vear. This is extended to 
clubs which can assure a minimum of 12 
display people. In short, if a displayman 


is a member of a local club with dues of $5 
eligible also to become a 


SDA_ for $2 


per vear he is 
member ot the combined or 


separately 


1947 


How this will be handled 


Current SDA membership dues for 


are due January 1 


will be strictly up to the local club presi- 
dent. In the case with some clubs it will 
be handled by raising the local club dues 
slightly and then taking trom that amount 


the affiliate SDA dues and forwarding them 


under a blanket arrangement, the balance 
of the money remaining in the club treasury 
Others might wish to take advantage of 
this special inducement and impress upon 


opportunity of joining 
without inter 
ruption or change in their member 
will be 


al clubs to present this plan and 


their membership thi 


the parent organization, any 
own 
ship dues policy. It up to the presi 
dent of loc 
complete arrangements and adoption as best 
requirements All 
up cards extended under this plan 
“athhate SDA 


also members of local clubs wishing 


suited for their own 
members! 
will be Present members 
who are 
existing $5 


to be maintained under the 


membership may continue to do so. It 1s 
this latter policy for 

and loyalty they maintain in 
\doption of the plan by the SDA 
group is primarily to allow those 
local an opportunity to 
member SDA at a 


feel that these people 


felt many will follow 
the interest 


he SDA 


exer utive 


{ 


clubs 
of the 
membership rate We 


members ot 
become a reduced 
are entitled to become part of our organiza- 
constitute 

display, and we 


tion for they the coming genera 


tion in wish to open the 


facilities of ou 
Final 
ca 


organization to them. 


appointment ol 
Shudad 


business was. the 


Paxton, display director for 


Brothers, Houston, to a directorship in the 
SDA, filling the vacancy created recently 
by the resignation of R. K. Pugh. Paxton 
was present and tollowing his formal ace 


was officially installed. Walte1 


Spitzkeit, director, announced 


ceptance 


has 


that he 
from Mississippi to Louis 
will not affect his 
a certain amount 


moved recently 


lana; however, this move 


standing as a director, for 
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JOS. E. PODGOR CO., Inc. 


Complete Display Suppliers 


618 MARKET ST. PHILADELPHIA 6, PA. 





1946 





leavors allow him to continue 


his SDA work in Mississippi. 


of his en will 


Visitors entertained the evening otf 
the 19th 


by the 


Were 
at a lovely dinner party sponsored 
Maison Blanche Company and given 
Blue 
Phe following 
held for the 
and directors of the 
Club, and New 


leaders. This 


in th Room of the Roosevelt 
hotel 


party 


( Hew 
evening a cocktail 
their wives, 
New Orleans 


Orleans civic and 


was visitors, 
officers, 
Display 
given in_ the 


business was 


Pan-American Room of the Roosevelt hotel. 
The hosts were Kearney Sobral and Fred 
Lokey, representing the Wray - Williams 


Display Company. Mrs. Thelma Malloy and 
Mrs. Sadie Solomon accompanied _ their 
husbands on the trip to New Orleans, spend- 
ing their time, while their husbands were in 
viewing the New 


meeting, sights of old 


()rleans. 


Perfume Display Theme 
Based On’ Column 


James Gosling, display director — fot 
Franklin Simon & Co., New York City, saw 
a novel opportunity theme in 
a newspaper Robert C. Ruark 
perfume advertising was kidded 
rather hard. A blowup of the column made 
the background, and the rest of the display 
took its form from one of the advertisements 


which was criticized. The display drew good 


for a display 
column by 
in’ which 


crowds during the time it was on view and 
sales jumped in the perfume department. 
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George R. Bridges Joins 

Flannery & Associates C 0 N VE N | E N T 
7 new affiliation of George R. Bridges 

to Flannery & Associates, Pittsburgh, as 


e 
a ction manager, adds another important | A C C U kK A T £ 
fepartment to this firm. Fifteen years of 

* 


xperience in writing, editing and directing 
* 
THE DISPLAY 
MAN’S TOOL 
a 


y 
DUO-FAST ws 
COMPRESSION TACKERS TACK IN EXACT SPOT! 


Ideal for window trimming, tacking up backgrounds and point-of-sale advertising. 
Also in extensive use for attaching silk screen stencils to frames. Investigate these 
efficient Duo-Fast Compression Tackers. 


WRITE FASTENER CORPORATION 


—George R. Bridges— | TODAY To 848 FLETCHER ST. CHICAGO 14, ILL. 


actual copy for distribution to dealer | 
rganizations in the torm of booklets, 














iIders, sales manuals, and catalogues have 


nade him an expert on production and dis- 


tribution of this material. Kk ap | eg % au | q* 


Bridges was formerly with the advertising 
lepartment of the Goodyear Tire & Rubber 


ompany, Akron. Later, he was associated \ ] 
vith the nationally known store planning 
epartment of the same company. He is l [ 


ell acquainted with the sales angle of 

merchandising and sales planning for the Built by Bliss 
irge chain organizations and manufacturers 
enl 


ch are now being served by Flannery & 


5 UNITS: 10 ft. x 4 ft. WITH 6 ANIMATED NURSERY RHYME FLOATS 
ON EACH UNIT, PLUS 5 EIGHT-PIECE ANIMATED BANDS. 


Clates. 


Sylvania Publishes ‘Most Complete” 
Fluorescent Manual One of the outstanding Xmas displays in the country! It must be seen to be appreciated! 
There is nothing like it anywhere! All mechanically perfect! The five 10 ft. x 4 ft. units 
have a motor driven track which carries six Animated Floats around the display. Each float 
measures 25" wide, 35" high, 15" deep. An 8 pc. Animated Band is in the foreground of 
sly Ges ; / each unit. All in excellent condition . .. in operation in 5 of our windows. November 28th 
cts, Inc. This 80-page book, written Tor thru December 20th. For further information, call Arthur Victor, Jr. at Cleveland 7100, 
ctrical contractors, wholesalers, lighting Buffalo, N. Y.. or write 

ngineers and electricians, contains full de- 


tails on fluorescent lamp operation and the 
‘rious problems encountered in the main- A e Vv i Cc TO R & Cc oO e 
tenance of fluorescent systems. 
addition to text material on trouble G E N E Ss E i A T P ia A R L Rg U » FA L fe) 2 8 
ting, testing procedures and cleaning 
hods, there are many illustrations and 
rams of different circuits and test equip- 
nt which can be built in electrical shops. 


manual is conveniently pocket-sized. NEW CARPETS for OLD 


uplete with index, the manual also STUDY 
ins a helpful cross reference and a Use DY-O-RUG to renew or re-color worn or WINDOW DISPLAY 


iry of terms used in fluorescent light- faded carpets, overnight without removing 
The manual costs $1 and can be had from the floor. @Perfect for use with air-gun or AT HOME 


riting to Sylvania Electric Products, re-coloring Draperies. @All colors and black. 


rhe “most complete” fluorescent service 
nd maintenance manual yet published has 


announced by Sylvania Electric Pro- 




















- - . oon — Study course showing 
alem, Mass. : , ow to do i 
| | For complete information and sample (color display wae Gaale ae ll 


selected should be same as in present carpet, | | tions in your own windows and 


. l i 
Sets Up Department or darker) write os while you earn. 
argest and oldest school of its kind. 
fins eatin Slaw Founded 1904. sete 


\\ lter Smith, display consultant of New | HELMS CHEMICAL COMPANY | Write for literature. 
Yor : ity, spent several weeks in Bermuda | 1014 N. Harlem Ave. River Forest, Ill. THE KOESTER SCHOOL 


lv, establishing a display department 

: ; a : ee 300 W. Ad Ris i 

studving the display needs of The ane St, Chlengn, Oe, 
| 


us Company, Hamilton. @ PLEASE MENTION DISPLAY WORLD WHEN WRITING ADVERTISERS @ 
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Firm 


Street 
City 





Dis 
Wor i Kel 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau 
be glad to supply the latest authentic informa- 
tion about anything 


or obligation. 
of any disnlav problem. 


in the 
you are interested. 


If we do not have 


OQ Air Brushes 


display 
If you do not find 
your needs listed on this blank, write a sepa 
rate letter. 
you want on file, we’ll find out for you. 
yourself of our service facilities without cest 
This service includes an analysis 


lay 





will 


line in 


the information 
Avail 


Alrpainting Equipment 


Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colors 
Background Coverings 
Brushes and Pens 
Card & Mat Board 


Color Lighting 
Composition Pieces 
Crepe Papers 
Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
Display Forms 
Display Furniture 
Display Letters 
Display Racks 
Drawing Boards 
Dye, Rug and Carpet 
Enlarging Projectors 


Fixtures 

Flags and Banners 
Foils 

Glass Specialties 
Grass Mats 


Invisible Glass 
Lithographed Displays 
Mannequins 

Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Mouldings 

Natural Foliage 

|] Pageants & Exhibits 
Papier Mache Specialt 
Photographic Blowups 
Plaques (Window) 
Plastics 

Price Cards—Tickets 
Price Ticket Holders 
Ribbons 

Sale Banners 

Show Card Colors 
Show Cards 

Show Case Lighting 
Show Cases 

Store Designing 
Socks— Window 

Store Equipment 
Signs—Brass— Bronze 
Signs—Card Holders 
Signs— Electric 


JOOOCOOCoOOooOonoooooRoooOoooOooODoRoooOoooOoOoOoOoOoOoOL 


Ol 


0O00000000000 


Sleeve Forms 

Store Fronts 
Tackers 

Time Switches 
Turntables 

Veneers (Imitation) 
Wall Board 

Wigs 

Window Lighting 


JO00000 


J 


JO50 


MAIL TO 


Cardwriters’ Materials 


Fabrics and Trimmings 


Hosiery & Shee Forms 


Paper Sculpture Displays 


ies 


Sign Printing Machines 


"] Do you wish a copy of their catalogue? 
[) Do you plan to remodel your store soon? 
{) Do you plan to build a store soon? 


DISPLAY WORLD 


CINCINNATI, OH 


Display Manager 


10 


State 











DISPLAY WORLD 


NEW YORK DISPLAYS 
[Continued from page 47] 


gested both urban and country occasions 
for sport clothes in this autumn season. 
Included: A cluster of fall fruits; colorful 


feathers; a ten pin; a plaster hand painted 
to show a group of face cards; an inset of 
a white shutter; dried ferns and leaves. 

Highly imaginative settings were used by 
Display Director Henry Callahan when 
featuring ‘ . new country suits of smoke- 
soft tailored tweeds with the gun 
metal tone of the woolens accented by the 
metallic quality of the backgrounds. (Cen- 
tral illustration, page 47.) 

The garden archway with two wire gates 
and pedestals was executed of expanded 
metal, perforated metal and poultry netting 
combined with copper screening and _ sheet- 
ing. To continue the amazing metal story, 
the mannequins were sculptured of poultry 
netting combined with copper mesh—thus 
creating a warm tone. 

For the “gravel garden” quantities 
scrap metal turnings, copper, bronze 
aluminum shavings were used on the floor 


of 


and 


of the window. 

Interest was definitely focused on jewelry 
and costumes in four Franklin Simon win- 
dows with the card copy “For your informa- 
Brilliant Season lighted by 
Rhinestones,” carried in the jewelry case. 

For this series, Display Director James 
Gosling spaced the backwall up from the 
natural background and the finish in a 
heavy and soft gray wallpaper was accur- 
ately deceptive in resembling a fine paint 
job. The jewelry case of bleached wood, 
sprayed in gold, was lined in a rich wine 
fabric and chartreuse valance and 
curtains framed the setting. Both manne- 
quins wore enviable gray costumes with 


tion—it’s a 


C¢ ylored 


brown accessories. 





Magic Chef Campaign 
To Use Display 

The American Stove Company, St. Louis, 
in announcing its plans for the 1947 cam- 
paign for Magic Chef gas ranges, states that 
considerable point-of-sale material will be 
used in addition to a wide-spread publica- 
tion publicity program. Included in the 
dealer help material will be window decal- 
comanias, store displays and signs 


Schenley Display Uses 
Foil Rooster 


The crowing rooster of Schenley Dis- 
tillers takes on three-dimensional charac- 
teristics in a new display designed and 


Einson-Freeman Company, 
The fabri- 
metallic con- 


lithographed by 
Inc., Long Island City. fowl is 
cated foil, 
structed in paper sculpture technique which 
The foil gives 


of vari-colored 
gives it dimensional interest. 
it a scintillating effect said to be excellent 
1 attention 


for attracting 














Don’t forget — send in your news 
items about all happenings in the dis- 
p'ay field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where, 
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DIRECTORY PANELS 


with interchangeable slides 


ae 


@ LINGERIE 

HOSIERY > 
FLOOR COVERING & 
MUSIC DEPARTMENT & 


@ COTTON DRESSES. 














IN WALNUT OR MAPLE 


also in Colors 
Standard Size 24 x 36 
Special Sizes to Order 


INTERIOR STORE SIGNS WOOD LETTERS 


Disptay Crart 


963 LAKE DRIVE S.E. GRAND RAPIDS 6 MICH, 
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BAMBOO 


FOR SALE 


ANY SIZE 
ANY LENGTH 
ANY QUANTITY 


TROPICAL DISPLAY MATERIAL 
2272 N. W. 28th St. 
Miami 37, Florida 


LiL Liiiiiiiddie, 


LLL, 











YZ, 





SOHOHOHOHOHOHOHOHCHOHOHOHOHOHOHOHOHOHOHOHG 


A delightful Christmas Gift! 


A TRAILWAY TALE 


(By Noni Clack Bailey) 
Cloth—$2.00 


If your book store does not have it 
order from 


The Christopher Publishing House 
1140 COLUMBUS AVE., BOSTON MASS. 
“Altogether a delightful book" 
Thomas A. Christopher 





SCROLL-TEX PEBBLE-TEX 


13 colors and white 
26” 


6 colors and white 
x 40” 254%," x WY," 
QO Sold by leading display jobbers. 


W. C. HURLOCK 


4105 Taylor Avenue Drexel Hill, P4. 





—— 





——— 


© PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS 
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DISPLAY WORLD 





Opportunity Exchange 








—_— 


_ CLOSEOUT TO JOBBERS 


consisting of 
BACK-TO-SCHOOL, MURALS, 
PANELS, FISH, BUTTERFLIES, 
CUTOUTS, ETC. 


If interested write— 


Address “BOX J. M.” 


Care of DISPLAY WORLD 








POSITION WANTED 


| 
| Sales Representative 


Top notch man is seeking to repre- 
sent a first class house handling 
exclusive display items. Is_ well 
acquainted with the display jobbers 
and buyers in metropolitan area and 
adjacent territory of New York City. 


Address “BOX S. S.” 


Care of DISPLAY WORLD 








DISPLAY MANAGER 
WANTED 


Unusual opportunity for man with 
broad experience, creative ability and 
merchandising background. Stores 
irom coast to coast — home office, 
Chicago, Illinois. Broad expansion 
program. State age, experience, 
salary expected. Replies confidential. 


Address “BOX S. M.” 


Care of DISPLAY WORLD 


FORMAT CHANGED 


FOR 


OPPORTUNITY 
EXCHANGE 


In order to avoid 


an increase in 


rate for Opportunity Exchange Ad- 


vertisements, 


changed to four 


format will be 
columns to the 


page, beginning with the December 


number. 


The column 


inches instead 


heretofore. 


will be 1% 


inches as 


THE RATE REMAINS 
THE SAME 


$3.00 Per Column Inch 
Payable with order 














DISPLAYMAN WANTED 


For high-class ready-to-wear special 
op in prosperous Ohio city. Must 
able to do backgrounds and signs. 
iving accommodations can be pro- 

vided. Splendid opportunity for com- 

petent man. 


Address “BOX X.Y.Z.” 
Care of DISPLAY WORLD 


| 
— 


WINDOW TRIMMER 
WANTED 


For live group of popular price ladies 
specialty shops located in Cleveland. To 
one thoroughly experienced especially on 
small wear, this is the “break” you've 
been waiting for. Excellent salary. Write 
in strictest confidence, stating experience, 
etc., in full detail. Also give phone 
number. 


Address “BOX I. S. R.” 


Care of DISPLAY WORLD 





proven seller. 
retail outlet a ready market. 
territories open. Commission basis. Can 
be sold as side line. 


32-01 57th St. 


DISPLAY FIXTURE 
SALESMAN WANTED 


For fast-selling, all-chrome, multi-shelf 
window and counter display fixture. 
Practically every type of 
Several 


Drug Sales Builders, Inc. 











— 





POSITION WANTED—Veteran and Wife—At 

pr nt foreman and designer in New York 

Pa; er mache display studio, wish to leave the 
city for more bucolic peace and quiet. 
rienced in office management as well as 
ay field. 


JOHN and JANET BURRESS 
45 Perry Street New York 14, N. Y. 


—~ 











FOR SALE 
PAPIER MACHE BUSINESS 


Manufacturing molded display 
novelties, located in midtown 
Manhattan, nationally adver- 
tised. $2,000 required. 


Address “BOX Y. N.”’ 


Care of DISPLAY WORLD 














WINDOW DECORATOR 
WANTED 


Top grade window decorator with 
a complete knowledge of jewelry 
windows, mechanical and interest- 
ing displays. 

Fine position, perfect climate, ex- 
cellent salary. Must be personable. 


GRUNEWALD & ADAMS 


Box 270 











Woodside, N. Y. 


Tucson, Arizona 





DISPLAY WORLD 
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Christmas Window Display 
12 Dramatic Scenes Inspired by Charles Dickens 
“A CHRISTMAS CAROL” 
FOR RESALE 


Dioramas created with 3 dimensional 


Just a few of these sets in the U.S 


figures dressed in authentic costumes. 


Walls and properties authentic and 


realistic to smallest detail. Thrills young and old alike. Has tremendous 


value as institutional advertising. 


information, including synopsis 


of the 12 scenes, size of units, photographs, other details upon request 


Available for Christmas, 1947. 


Address: H. C. HYSLOP 


THE BARDEN STORE, Kenosha, Wisconsin 











SALESMEN! 


A High Grade line of 


MILLINERY HEADS 
BLOUSE FORMS 
and 
LINGERIE MANNEQUINS 
Is Available for 
SOUTH and 
SOUTHWEST 


Address “BOX E. E.” 
Care of DISPLAY WORLD 











IF 


You are an 
Experienced Display Salesman 


With a Following 


ote vou. the opportunity ol VOouT 
You can increase your earn 


ings substantially 


life-time 
and offer your accounts 
a really complete line by representing 
our organization 
We are launching 


n program as a result of 


dll aggressive expan 


our increased 


production facilities and our acquisition 
ot more tranchises tor nationally advet 
tised display properties This program is 


vaacked by competent merchandise — re 


search and sales-promotion departments ; 


extensive trade paper advertising and 
publicity and our well-established repu 
tation tor efficient and pleasant service 

all of which must create extra sales 


POT you, 

This position requires your full time. No 
in4 : 

sideline salesmen—please. Liberal com 

mission basis. In reply state experiencs 

territory covered, age, references 


Address “BOX D. F. C.” 
Care of DISPLAY WORLD 


DISPLAY SALESMEN 
DISPLAY REPRESENTATIVES 


New outstanding line of display decorations. 
Straight commission. 
details stating territory interested in. 


Address “BOX E. M.”’ 
c/o DISPLAY WORLD 


a fast selling line. 


This is 
Write full 

















YOUNG MAN WANTED 


N.Y. Display company requires services 
of young man Knowledge of fabrics, 
papers, ete \ssist general management 
excellent opportunity. Consider starting 
Ist of year All replies) strictly confi 
dential Our employees know about 


this ad 


Address “BOX L. P.” 


Care of DISPLAY WORLD 


SALESMEN 


Excellent opportunity to represent 
aggressive wholesaler of leading dis 
play lines on 


PROFIT-SHARING BASIS 


> 


EXCLUSIVE TERRITORIES 
in N. Y. S., Penn., and N. Eng. 


TOP EARNINGS 


Liberal Draw Account 


() 


Give background, experience, and 
choice of territory in first letter. 
\ll replies confidential. 


(e) 


Special Consideration to Veterans 


Address “BOX D. B.”’ 
Care of DISPLAY WORLD 


SALESMEN | 


An _ unusual opportunity to 

represent one of America’s | 
most complete lines in na- | 
tionally advertised display | 
fixtures, fabrics, and acces- | 


sories. 


Top Earnings on Profit-Sharing | 


Plan. No Investment. 


| 
| 


Exclusive territories; com- 
plete cooperation of live-wire 
advertising and sales promo- 


tion departments. 


Address “Box H. M.” 
Care of DISPLAY WORLD 


— 








— 














POSITION WANTED 
Qualified Manager, Efficient Operator of Men’s 
Clothing and Furnishings. Displayman. Top 
Salesman. Records and volume convincing 
evidence Married Desire immediate change 
Considerations anywhere 

Address “BOX L. R.” 

Care of DISPLAY WORLD 








CORRESPONDENCE INSTRUCTION—In Win- 
dow Wisplay, Advertising and Card Writing. 
In continuous operation for nearly 40 years with 
over 20,000 graduates in nearly every country in 
the world, New graphic instruction and new 
short courses now available at special prices. 
Write for catalog. THE KOESTER SCHOOL, 
300 W. Adams St., Chicago, IIl. 








Home Study 
“LESSONS IN WINDOW DISPLAY” 
A low priced, practical and up-to-date course 
covering all phases of the subject. Of value to 
the experienced trimmer as well as the begin- 
ner. Over 500 pages with 1,000 sketches to show 
you how. Write for circulars. 





NO ' 








WILL H. BATES, Box 101, Ellsworth, Ill. 


———— 








az | 
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WANTED 
SALESMEN 


lo represent one of America’s most 
omplete lines of nationally adver- 
tised display fixtures, fabrics and 
accessories. 


Top Earnings! 
No Investment! 


Address “BOX A. D.”’ 


Care of DISPLAY WORLD 








WANTED — SALESMEN 
To carry display line of varied items. 
Papier Mache, lucite, western, and Mex- 
ican displays. Most all territories open. 
May be carried as sideline. Advise ter- 
ritory you are now covering, and type of 
line now carried. 

Address “BOX D. D. 


Care of DISPLAY WORLD 


WANTED 
Display and Advertising Man 


For a department store in Oregon. A 
man who can handle advertising and in- 
terior display and sign writing. Prefer 
man between 35 and 40 years of age with 
several years’ experience. If possible, 
send picture of self, and samples of ad- 
vertising and sign work. 


Address “BOX J. P. M.” 


Care of DISPLAY WORLD 











| WANTED—WINDOW TRIMMER AND SHOW 
CARD WRITER for progressive Department 
Store in central West Va. All correspondence 
| be held in strict confidence. State age, 
perience and salary required. 
Address “BOX S. L. W.” 
Care of DISPLAY WORLD 








POSITION WANTED 
Displayman, Card Writer—Department store ex 
perience, 25 years. Some knowledge of adver 
tising. Can create window backgrounds, mer 
chandise settings and fixtures. Available now. 
Pacific coast preferred. 

Address “BOX C. S. D.” 
Care of DISPLAY WORLD 














SALESMEN WANTED 


COMMISSIONS 
Choice Territories Open 


Window Display Materials 
Exclusive Items, 
Flowers — Papers — Fabrics 
Excellent Opportunity 
Must Have Following 


Address “BOX J. J.” 


Care of DISPLAY WORLD 


DISPLAY AND 
ADVERTISING MAN 


Department Store—Soft Lines Only. 
Must be able to originate and execute 
artistic windows and produce appealing 
newspaper ads. Good character, experi- 
ence and record required. Splendid sal- 
ary and trust fund benefits. 


P. O. BOX 1626 
Great Falls 


Montana 


WANTED 


A good position is open for an alert, 
capable, steady man who can write 
advertising and trim up-to-date win- 
dows. Firm established 53 years. 
Popular priced store. Full particulars, 
“ad” samples, references in _ first 
letter. Salary $65.00 to $75.00 weekly. 


A. SACKIM COMPANY 


Iron Mountain, Michigan 

















WANTED! 


Experienced 
DISPLAY SALESMAN 


To sell one of the finest 
lines of 


PLASTIC FIXTURES 


in the country. 


A real future for the 
right man! 


Address “BOX B. A. E.” 





Care of DISPLAY WORLD 


AVAILABLE NOW! 


DISPLAY SALES and ADVERTISING 
MANAGER 
This “dynamo” offers some enterprising 
display manufacturer or distributor plenty 
ot money-saving “know-how’! He can 
organize and direct your sales staff; job- 
ber sales; advertising; publicity; mailing 
campaigns. His extensive contacts among 
chain stores, manutacturers and jobbers 
can provide ready results. Eliminate ex- 
pensive experimentation; call this man in. 


Address “BOX H. D. H.” 
Care of DISPLAY WORLD 


WANTED 


One of the leading department stores in 
Appleton, Wisconsin, is in need of a 
WINDOW TRIMMER AND 
CARD WRITER 
Will pay $200 a month with possibilities 
of an increase. When answering, g! 


age, experience, and where employed 


Address “BOX P. A. W.” 


Care of DISPLAY WORLD 














WINDOW TRIMMER WANTED 
Wisconsin city of 14,000. Must be ex- 
perienced. Knowledge of advertising 
helpful, but not essential. Good salary. 
Permanent position. Address “Box 
W. R. W.”, Care of DISPLAY WORLD. 





ATTENTION 
DISPLAY DIRECTORS! 
WANTED—USED AND— 


Obsolete Display Fabrics 
Short Lengths or Full Pieces 
Cotton—Rayon or any other fabric 


Send Samples and Details to 


I. H. RABSTEIN & SONS 


637 BROADWAY 
NEW YORK 12, N. Y. 














SALE—Complete Window Shade Depart- 
t Display—7 ft. x 10 ft. and 18” wide. Fluor- 
t lighted with two window display. Will 

18 doz. shades—only $85.00 F.O.B. Macomb. 

ised new January, 1946—$150 value. Write 
‘ull description. A. T. STEWART & CO., 
« 149, Macomb, Illinois. 











FOR SALE! 
TONY SARG DISPLAY 


Mechanical Children’s Barber Shop Dis- 
play. Continuous track with numerous 
miniature circus figures with appropriate 
background. Measures about 19 feet, side 
wings, 6 feet. Cabinets, drawer chests 
and 2 chairs, one a buffalo, included. 


Address “BOX K. M.” 


Care of DISPLAY WORLD 











CHANCE of a LIFETIME! 


Complete Display Manufacturing 
Business for sale with experienced 
employees in large West coast city. 


No competition. Must sell for health. 


Address “BOX R. J.”’ 


Care of DISPLAY WORLD 
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MARKET WEEK... DECEMBER 9TH 


If you are coming to New York during Market 
Week, by all means put our name right at the 
top of your visiting list. Our new Spring line 
of Display Fabrics and Accessories is bigger 
and better than ever .. . so your time is sure 
to be well spent. 





G,sociailes 


Display TFahrtcs antl ctecessowes D 


218 WEST @47% STREET, NEW YORK 19, N.Y. 


West Coast Office 819 Santee Street Los Angeles, Calif. 








new ork QDDIN(| market week 


DEC. 9th to DEC. [3th 
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DIVISION OF VISUAL MERCHANDISING — 460 West 34th St., New York | — Bryant 9-575 





